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Three-Peat 


1990 

Total,  full-run  advertising 

1.  Orange  County  Register 

2.  Dallas  Morning  News 

3.  San  Jose  Mercury  News 

4.  Los  Angeles  Times 

5.  Houston  Chronicle 

6.  Los  Angeles  Daily  News 

7.  Denver  Rocky  Mt.  News 

8.  Newark  Star  Ledger 

9.  Boston  Globe 

10.  Dallas  Times-Herald 

Source:  LNA  Newspapers,  Jan.  -  Dec.,  1990 


For  the  third  straight  year,  The  Orange  County 
Register  is  the  nation’s  leading  newspaper  in  total, 
full-run  advertising. 

Why? 

Superior  coverage  of  Southern  California’s 
richest  market. 

It’s  also  the  reason  we’re  Number  One  in 
Retail  Advertising.  And  the  West’s  leading 
newspaper  in  Classified  Advertising. 

Another  first  for  Orange  County  ....  again! 

T  H  ORANGE^COUNTT 

Bcgi$ter 

Represented  nationally  by  CWO&O 


"The  Journal  paper  was  always  my 
friend,  and,  of  course  its  editors  the 
same.  If  there  is  any  special  reason 
why  it  should  not  have  a  share  of  the 
advertising  I  do  not  know  it." 

A.  Lincoln 
June  18,  1864 


‘^e^tate Journal-J^gistef 

One  Copley  Plaza  /  Post  Office  Box  219  /  Springfield,  Illinois  62705 

a  ^leuispop 


This  is  a  reproduction  of  a  note  written  by  President  Abraham  Lincoln, 
apparently  in  response  to  a  request  from  the  Illinois  State  Journal  for 
government  advertising.  The  original  is  part  of  a  collection  of  Lincoln 
documents  owned  by  Brown  University,  Providence,  Rhode  Island. 


Precision.  Fidelity.  Vivid  reality. 
Absolute  simplicity.  Breathtaking  detail 
—  just  some  of  the  thousand  words 
any  LS-3500  scan  is  worth.  But  how 
can  words  suffice  when  Nikon  is,  once 
again,  defining  a  sfandard? 

Exhibit  A:  The  Shot.  Rick  Mulle 
masterpiece  to  the  right.  We  call 
‘Color  Separating. '  Captured  by  Nikko 
optics,  it  was  scanned  on  the  LS-3500. 

Exhibit  B:  The  Reviews. 

[The  LS-3500j  wins  overall  for  flexibil- 
ify  in  resolution  and  for  fhe  wide  range 
of  controls  it  offers,  ’  said  MacUser.* 

To  quote  a  MacWEEK  comparison,  ‘The 
Nikon  scanner's  self-calibration  and 
auto-focusing  sef  a  new  sfandard  in 
ease  of  use  for  slide  scanners.  It's  also 
noticeably  faster ... 

The  LS-3500 
Scanner  provides 
the  same  results 
on  a  Macintosh^ 

IBM*  MS-DOS  or 
UNIX*  system. 

Exhibit  C:  The  Real 
Upshot.  Concerned  that 
our  35mm  format  might 
be  limiting?  Please  note: 

Exhibit  A  began  life  as  an 
8x10  fransparency.  Also  note 
that  the  LS-3500  performs  equally  well 
with  negatives  and  monochromes.  So, 
ultimately,  the  format  of  your  source 
maferial  is  largely  immaferial. 

For  more  information,  write  or  call: 

Nikon  Electronic  Imaging,  Dept.  B2, 

101  Cleveland  Avenue,  Bayshore, 

NY  11706,  (516)  547-4355.  Or  call 
1-800-NIK0N-US  for  the  nearest  dealer. 
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mOP^COLOR 
SEPARATING  DEFINED! 

THE  NIKON  LS-3500. 


'HepfinM  with  pemissmitnmUacUserSefteniber  1990.  CopyrighI  @1990riflC(iinminialions  Company 
'’HepfintedwB  permission  ImmUacWeek  January  X.  1990.  CopyrighI  e  1990  Coasts  Associa^  Publishing  LP. 


@1991  mton.  Inc. 

mam.  Kodachrome.  Uadniosh.  IBU  and  mx  are  tiademarlaollheirrespeclne  companies. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


E&P’s  Annual  Report 
of  Newspaper 
Advertising  Linage 
is  almost  here! 


Published  May  25, 1991 

Over  500  newspapers  listed  from 
throughout  the  U.S.  and  Canada 
with  the  latest  advertising  data 
in  retail,  automotive,  classified, 
general,  financial,  and  legal .  .  . 

Closing  Dates: 

Space:  May  15 
Ad  Material:  May  17 


...  an  ideal  promotion  opportu¬ 
nity  for  newspapers  in  a  section 
within  an  issue  that  will  be  a  sig¬ 
nificant  information  and  reference 
source  for  advertisers  and  agencies. 


Page 
2/3 ... 
1/2 ... 


ADVERTISING  RATES 


$2900 

1/3 . 

. $1225 

..  2265 

1/4 . 

. 1015 

..  1715 

1/6 . 

. 780 

Call  now  and  reserve  space 
212  •  675  *  4380,  ask  for  Steve  Townsley! 


Editor  &  Publislier 

11  West  19th  Street,  New  York,  N.Y.  10011.  212-675-4300 
Fax:  212-929-1259 
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MARCH 

28 — NENA/NEACE,  Circulation  Conference,  Marriott  Hotel,  Westtior- 
ough.  Mass. 

29-38— The  Society  of  Professional  Journalists,  Region  9  Conference,  Mar¬ 
riott  Hotel,  Salt  Lake  City,  Utah. 

APRIL 

3- 5— Suburban  Newspapers  of  America,  Advertising  Conference,  Desert 

Inn,  Las  Vegas,  Nev. 

4- 8— Tennessee  Press  Association,  Advertising/Circulation  Conference, 

Sheraton  Music  City,  Nashville. 

5- U — The  Society  of  Professional  Journalists,  Region  7  Conference,  The 

University  of  Nebraska,  Lincoln. 

5-6 — The  Sot^ty  of  Professional  Journalists,  Region  12  Conference, 
Sheraton-Pierremont  Hotel,  Shreveport,  La. 

5-7 — The  Society  of  Professional  Journalists,  Region  4  Conference, 
Radisson  Hotel,  Toledo,  Ohio. 

7- 10 — American  Newspaper  Publishers  Association,  International  Circula¬ 

tion  Managers  Association/Newspaper  Personnel  Relations  Associ¬ 
ation  Leadership  Conference,  Alexandria,  Va. 

8- 10 — American  Association  of  Independent  Newspaper  Distributors, 

Spring  Conference,  Royal  Sonesta  Hotel,  New  Orleans,  La. 

9- 12 — International  Newspaper  Marketing  Association,  Pacific  Division 

Regioned  Meeting,  Surfers  Paradise,  Gold  Coast,  Australia. 

9-12 — American  Society  of  Newspaper  Editors,  Annual  Convention,  Westin 
Hotel,  Boston,  Mass. 

10-12— American  Newspaper  Layout  Association,  Annual  Conference,  Hyatt 
Regency  Ravinia,  Atlanta,  Ga. 

12-13— New  York  Press  Association,  Spring  Convention,  Westchester  Mar¬ 
riott,  Tarrytown,  N.Y. 

12-14 — Newspaper  Advertising  Telemarketing  Managers  Association, 
Annual  Conference,  Marriott  Galleria,  Houston,  Texas. 

12-13 — The  Society  of  Professional  Journalists,  Region  5  Conference, 
Greenwood  Executive  Inn,  Bowling  Green,  Ky. 

12-13 — The  Society  of  Professional  Journalists,  Region  6  Conference,  Bis¬ 
marck  Holiday  Inn,  Bismarck,  N.D. 

14-17— Newspaper  Research  Council,  Spring  General  Conference,  Fess 
Parker's  Red  Lion  Inn,  Santa  Barbara,  Calif. 

14-17— Inter-State  Circulation  Managers,  Spring  Meeting,  Harrah's  Marina 
Hotel,  Atlantic  City,  N.J. 

14-17 — Organization  of  Newspaper  Ombudsmen,  Annual  Meeting,  The 
Lodge,  Ponte  Vedra,  Fla. 

14-16— Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Inter¬ 
Continental,  Miami,  Fla. 

17-21 — Southern  Circulation  Managers'  Association,  Spring  Convention, 
Marriott  Hotel,  Huntsville,  Ala. 

18— Graphic  Arts  Technical  Foundation,  Environmental  Conference, 
Marriott  Hotel,  Chicago,  III. 

24-26— Pennsylvania  Newspaper  Publishers'  Association/Interstate  Adver¬ 
tising  Managers’  Association,  Display  Advertising  Conference, 
Atherton  Hilton,  State  College,  Pa. 

26 — Arizona  First  Amendment  Conference,  Arizona  State  University. 
26-28 — National  Institute  for  Advanced  Reporting,  Conference  on  Compiiter- 
Assisted  Journalism,  Indiana  University-Purdue  University,  India¬ 
napolis. 


Seminars/ Workshops/Clinics 

APRIL 

2-3 — Research  and  Engineering  Council  of  the  Graphic  Arts  Irxlustry, 
Bindery/Mailroom  Seminar,  O'Hare  Marriott  Hotel,  Chicago,  III. 

5-7- Mid  America  Press  Institute,  Improving  Your  Opinion  Pages  Semi¬ 
nar,  Clarion  Hotel,  St.  Louis,  Mo. 

7-10 — ANPA,  Leadership  in  Circulation  Workshop,  Ramada  Hotel  Old 
Town,  Alexandria,  Va. 

8-9 — Glennan  Lecture  Series,  Old  Dominion  University,  Norfolk,  Va. 

11-12— Newspaper  Research  Council  Applications  Workshop,  Fess  Park¬ 
er's  Red  Lion  Inn,  Santa  Barbara,  Calif. 

14-17— ANPA,  Senior  Management  Workshop,  Hyatt  Regency  Westshore, 
Tampa-St.  Petersburg,  Fla. 
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GROWING  PRODUCTION 


NEEDS  PRODUCTION  EQUIPMENT 
THAT  CAN  GROW 


GMA,  the  leader  in  Integrated  Inserting  Systems,  pro¬ 
vides  the  latest  technology  and  total  system  solution  to 
today's  newspaper  distribution  requirements.  From  the 
press  folder  to  the  dock  area,  GMA  can  design  a 
customized  system  resulting  in  increased  capability  for 
both  daily  and  Sunday  inserting,  all  under  the  control  of 
GMA's  PACKAGE  MONITORING  SYSTEM  (PMS),  and 
MISSED  INSERT  REPAIR  SYSTEM  (MIRS)  the  most  advanced 
and  proven  computer-controlled  inserting  management 
systems,  guaranteeing  up  to  1000  zones  and  100% 
product  integrity. 

Starting  at  the  press,  GMA's  NEWS-GRIP™  Single 
Gripper  Conveyor  delivers  products  up  to  160  pages 
directly  to  the  pocket  of  the  High  Speed  SLS-1000®  and 
SLS-40®  Inserting  Systems,  utilizing  GMA's  exclusive  On- 
Line  PRESS-TO-POCKET™  (FTP)  inserting  feature — at  press 
speeds. 

The  GMA  LINE  STORAGE  SYSTEM,  AF-100  HOPPER 
LOADER,  TS-900  COUNTER  STACKER,  and  BUNDLE  LABEL¬ 


ING  SYSTEM  further  extend  the  capabilities  of  the  most  ad¬ 
vanced  technology  available  to  satisfy  the  growing  insert¬ 
ing  demands  of  the  newspaper  industry. 


Whether  you  are  a  small  daily 

or  a  large  metropolitan 

newspaper,  GMA's  inserting  family  allows  you  to  grow 
as  your  production  needs  increase. 

For  more  information  on  how  to  grow  with  GAAA® 

please  contact: 

CORPORATE  HEADQUARTERS 

MANUFACTURING 

AND  SALES 

AND  ENGINEERING 

11  Main  Street 

2980  Avenue  B 

Southborough,  MA  01772 

Bethlehem,  PA  18017 

Tel  508-481-8562 

Tel.  215-694-9494 

FAX  508-485-2060 

FAX  215-694-0776 

About  Awards 


The  4th 


Education  Writers  Association  Awards.  The  professional 
association  of  education  reporters  and  writers  announced 
the  1990  winners  of  the  National  Awards  for  Education 
Reporting.  Recent  winners  of  the  Grand  Prize  for  Distin¬ 
guished  Education  Reporting  include  Emily  Sachar,  New 
York  Newsday;  a  team  of  reporters  from  the  Chicago 
Tribune',  and  Richard  Gandara,  Albuquerque  Tribune.  The 
1990  recipients  are  as  follows: 

Breaking  News,  Newspapers  under  7.'5,000  circulation: 
Mary  Jean  Babic,  Jean  Spenner,  Tom  Nord,  Denise 
Mitchell,  “Saginaw  Teachers  Strike,”  Saginaw  (Mich.) 
News;  Feature,  Newspapers  under  75,000  circulation: 
Tanya  Isch,  “Extraordinary  Success  Story,”  the  News- 
Sentinel,  Fort  Wayne,  Ind.;  News  Feature  Package, 
Newspapers  under  75,000  circulation:  Karen  Levey,  “Sex 
Education  All  Grown  Up,”  the  News  Tribune,  Wood- 
bridge,  N.J.;  Series,  Newspapers  under  75,0(K)  circula¬ 
tion:  Dianne  Barth  and  Andrew  Pollack,  “Grading  Our 
Schools,”  the  Stockton  (Calif.)  Record;  Investigative 
Reporting,  Newspapers  under  75,000  circulation:  Barbara 
Taylor,  “The  Grades  Gap,"  Journal  Times,  Racine,  Wis.; 
Opinion,  Newspapers  under  75,000  circulation:  Mike 
Doogan,  “Five  Columns,”  Anchorage  (Alaska)  Daily 
News;  Breaking  News,  Newspapers  over  75,000  circula¬ 
tion:  Huntly  Collins  and  Lisa  Ellis,  “Temple  Strike  Cover¬ 
age,”  the  Philadelphia  Inquirer;  Feature,  Newspapers 
over  75,000  circulation:  Kathleen  McCormick,  “By  Any 
Means  Necessary,”  Washington  (D.C.)  City  Paper;  News 
Feature  Package,  Newspaper  over  75,000  circulation: 
Mary  Voboril,  Lourdes  Fernandez,  Nancy  Klingener, 
Curtis  Moran,  Jon  O’Neil,  Neil  Roland,  Don  Van  Natta 
Jr.,  “Afraid  for  the  Children,”  the  Miami  (Fla.)  Herald; 
Series,  Newspapers  over  75,000  circulation:  Ann  Carna¬ 
han  and  Tony  Pugh,  “The  Forgotten  Class  of  ’90,”  Rocky 
Mountain  News,  Denver,  Colo.;  Investigative,  Newspa¬ 
pers  over  75,0(10  circulation:  Jim  Mosley,  “St.  Louis 
Community  (College,”  St.  Louis  (Mo.)  Post-Dispatch; 
Opinion,  Newspapers  over  75,0(X)  circulation:  Elaine  Ray 
and  Peggy  Hernandez,  “Boston’s  Public  Schools:  A 
National  Disgrace,”  the  Boston  Globe. 


Brechner  Fol  Award.  Toby  McIntosh,  White  House 
reporter  for  the  Bureau  of  National  Affairs,  has  been 
awarded  the  fifth  annual  Joseph  L.  Brechner  Freedom  of 
Information  Award  from  the  Brechner  Center  for  Free¬ 
dom  of  Information  at  the  University  of  Florida’s  College 
of  Journalism  &  Communications. 

McIntosh  won  the  $3,000  prize  for  his  article  in  the  Daily 
Report  for  Executives,  which  examined  how  the  potential 
of  computers  to  expand  public  access  to  government-held 
information  is  being  restricted  by  the  federal  government. 


Guild  presents  Broun  award.  Reporter  Heidi  Evans  has 
been  awarded  the  Newspaper  Guild’s  1990  Heywood 
Broun  Award  for  her  series  of  articles  in  the  New  York 
Daily  News  that  revealed  thousands  of  tests  for  cervical 
cancer  were  going  unexamined  in  a  city  health  department 
laboratory. 


NAJA  excellence  award.  The  Native  American  Journal¬ 
ists  Association  has  presented  its  highest  honor,  the 
$1,000  Wassaja  Award,  to  the  bilingual  radio/tv  station 
KYUK,  which  serves  52  Eskimo  villages  in  southwest 
Alaska. 


By  Doug  Borgstedt 


*WE  MmR  SHOULP  HAVE  NAPE*  HIM 
A  WAR  correspondent-  MOW  HE 
THINKS  he's  another  ERNEST 
HEMINQWAY  AND  WONt  COVER 
LOCAL  NEWS  AND  CITY  HAU.- 


*AS  I  TOLD  'foil  LAST  TEAR,  PAL, 
THE  PULITZER.  JURORS  ARE 
NOJ  IMPRRSSEP  BY  SIZE 
OR  ELABORATE 
ENTRIES-/* 


About  Awards 


1991  Travel  Fellowships  Granted.  The  Education  Writ¬ 
ers  Association  (EWA)  announced  the  reporters  selected 
for  the  September  1991  Travel  Fellowship  on  European 
Education  and  Training  Program,  sponsored  by  the  asso¬ 
ciation  and  supported  by  the  German  Marshall  Fund  of  the 
United  States.  The  group  will  visit  Denmark,  Germany 
and  Scotland  to  see  programs  that  prepare  youth  for  the 
work  force  and  assist  adults  to  upgrade  skills  after  being 
employed.  Seven  fellows  and  five  alternates  were 
selected.  The  fellows  are:  Marcella  Elliot,  the  Gadsden 
(Ala.)  Times;  Laurie  Krauth,  The  Blade,  Toledo,  Ohio;  Jo¬ 
seph  McKenna,  Industry  Week;  Rebecca  Nappi,  the 
Spokesman  Review,  Spokane,  Wash.;  Laura  Pappano,  the 
Patriot  Ledger,  Quincy,  Mass.;  Joan  Richardson,  Detroit 
(Mich.)  Free  Press;  Joe  Ward,  the  Courier-Journal. 

Alternates  are:  Vivienne  Heines,  Corpus  Christi 
(Texas)  Caller-Times;  Virginia  Hick,  St.  Louis  (Mo.)  Post- 
Dispatch;  Marth  Mueller,  the  Beacon-News,  Aurora,  Ill.; 
Timothy  P.  O’Connor,  Kansas  City  (Mo.)  Star;  Barbara 
Taylor,  the  Daily  Camera,  Boulder,  Colo. 
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J  V'i 


Mail  to: 

Association  of  American  Railroads 
NfecUa  Information 
50  F  Street,  NW-Rm.4200 
)Aikshington,  DC  20001 

Name:- - 

Company: - 

Address: - 

City: _ State: - Zip: - 

Phone:I - ) - 

lissaanmfifi^ 

This  message  is  endorsed  by. 
Independent  Owner-Oj^iator  Drivers  Association  • 
Friends  Of  The  Earth  •  Sierra  Chib  • 


DO  YOU? 


Double  and  triple  trailer  trucks,  almost  half  a 
football  field  long  and  weighing  more  than 
41  automobiles. 

The  trucking  companies  that  want  them 
are  trying  very  hard  to  persuade  Congress 
to  dear  the  way  for  them  to 
run  everywhere. 

If  these  trucking  companies  have  a 
their  way,  there  will  be  a  lot  more 
of  these  trucks  on  the  highways 
and  a  lot  more  trafhc.That  means 
more  accidents,  more  fuel  con- 
sumption,  more  congestion, 
more  pollution,  more  damage^^^^^^H 
to  the  roads  and  more 
fuel  taxes  for  motorists. 

If  you  don’t  want  these^^^^^^^^^H 
bigger  trucks,  you  can 
stop 

To  find  out 
call  1-800-592-4400. 

Or  if  you’re  against 
a  deadline,  call  « 

1-202-639-2555. 


National  Taxpayers  Union  and  many  others. 


ESP 


Editor  St  Publisher 

THE  TOURTH  ESTATE 

Robart  U.  Bromm.  PrMidanl  James  Wright  Browm 

Fardhiand  C.  Taubnar,  PubHaher  Publisher,  Chairman  of  the  Board.  1912-1959 


Campus  crime  news 

Thanks  to  the  persistence  of  Traci  Bauer,  editor  of  the  Southwest 
Standard,  student  newspaper  at  Southwest  Missouri  State  Uni¬ 
versity  at  Springfield,  campus  crime  records  can  no  longer  be  sup¬ 
pressed  on  the  pretext  they  are  educational  records  protected  fi'om 
public  disclosure  by  the  Buckley  Amendment  to  the  Family  Educa¬ 
tion  Rights  and  Privacy  Act  (FERPA).  Bauer  sued  to  get  those 
records  on  her  campus  and  won  the  support  of  several  fi'ee  press 
organizations,  including  the  Society  of  Professional  Journalists. 

U.S.District  Judge  Russell  G.  Clark  has  ruled  that  the  statute 
“specifically  exempts  records  maintained  for  law  enforcement  pur¬ 
poses  [which]  demonstrates  that  Congress  did  not  intend  to  treat 
criminal  investigation  and  incident  reports  as  educational  rec¬ 
ords  ....  If  FERPA  is  interpreted  ...  to  impose  a  penalty  for 
disclosure  of  the  criminal  investigation  and  crime  reports,  it  is  uncon¬ 
stitutional.” 

The  university’s  board  of  regents  wisely  voted  unanimously  not  to 
appeal  the  decision.  However,  a  spokesman  for  the  federal  Depart¬ 
ment  of  Education,  which  administers  the  act,  hinted  that  the  agency 
itself  may  appeal. 

For  what  purpose?  Judge  Clark  made  it  perfectly  plain  that  the 
statute  specifically  exempts  those  records.  Is  this  symptomatic  of  the 
proclivity  of  agencies  and  departments  in  the  Bush  administration  to 
restrict  access  to  information,  as  reported  this  week  by  the  Report¬ 
ers  Conunittee  for  Freedom  of  the  Press.  Its  report  included  only 
incidents  involving  access  to  government  information — ^235  of  them 
since  Bush  took  office.  But  why  should  the  DoE  threaten  schools  with 
the  loss  of  federal  funding — which  was  done  in  a  letter  prior  to  the 
court  decision — ^if  they  do  not  stop  releasing  campus  crime  informa¬ 
tion,  unless  this  is  a  reflection  of  a  prevailing  anti-press  mood  in 
Washington? 

All  campus  newspapers,  and  their  big  brothers  in  the  metropolitan 
press,  will  have  to  watch  this  one  closely.  In  its  letter,  DoE  gave  this 
interpretation:  “Law  enforcement  records  exempted  from  the  defini¬ 
tion  of ‘education  records’  become  education  records  subject  to  FER¬ 
PA  upon  disclosime  to  any  entity  or  person  other  than  law  enforce¬ 
ment  authorities  of  the  same  jurisdiction,  including  the  press.” 
That’s  completely  contrary  to  what  the  court  says.  The  First  Amend¬ 
ment  isn’t  dead  yet.  We’ll  bet  the  court’s  interpretation  stands  up. 

A  cheerleader  for  newspapers 

At  a  symposium  on  “Media  in  the  21st  Centurj”  as  part  of  Fordham 
University’s  sesquicentennial  celebration,  Louis  Boccardi,  president 
and  general  manager  of  the  Associated  Press,  and  Robert  J.  Danzig, 
vice  president  of  Hearst  Newspapers,  were  both  optimistic  about  the 
future,  noting  technological  advances  being  made  by  newspapers 
which  are  helping  them  move  competitively  into  the  new  century. 

“I’m  a  parochial,  unbiased,  rampant  cheerleader  for  newspapers,” 
said  Danzig,  adding,  “I  think  the  days  ahead  are  going  to  be  extreme¬ 
ly  exciting.”  As  an  old  hand  in  this  cheerleading  business,  those  are 
our  sentiments  exactly.  We  need  more  cheerleaders  like  him. 
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Letters  to  the  Editor 

He  favors  military  censorship 


Quite  bluntly,  your  Jan.  26  edito¬ 
rial,  “Military  censorship,”  was 
more  of  the  same  blatant  self-serving 
malarkey  you  have  been  serving  us 
about  military  censorship.  The 
unnamed  military  briefer  deserves 
commendation  for  his  honesty  in 
expressing  a  view  shared  by  most 
Americans.  Your  comment  that  he  or 
anyone  else  wants  to  wage  a  “private 
war  without  accounting  to  anyone”  is 
not  just  nonsense,  it  is  an  insult  to  our 
American  military  system  and  our 
fighting  forces. 

You  seem  to  forget  that  our  mili¬ 
tary,  unlike  those  of  most  nations, 
respectfully  operates  under  civilian 
control  and  is  held  accountable  to  our 
civilian  leaders  and,  through  them,  to 
us,  the  people.  You  forget  that  an 
officer's  word  is  his  bond,  a  concept 
foreign  to  most  reporters.  Finally, 


NEWSPAPERDOM© 

50  years  ago  .  .  . 

For  the  first  time  in  his  more  than 
eight  years  in  office.  President 
Franklin  Delano  Roosevelt  spoke  to 
the  annual  dinner  of  the  White  House 
Correspondents  Association  making 
a  major  address  which  was  broadcast 
nationwide.  “A  few  weeks  ago,”  he 
said,  “I  spoke  of  four  freedoms — ^free¬ 
dom  of  speech  and  expression,  free¬ 
dom  of  every  person  to  worship  God 
in  his  own  way,  freedom  from  want, 
freedom  from  fear.  They  are  the  ulti¬ 
mate  stake.  They  may  not  be  immedi¬ 
ately  attainable  throughout  the  world, 
but  humanity  does  move  toward 
those  glorious  ideals  through  demo¬ 
cratic  processes  ....  If  we  fail  —  if 
democracy  is  superseded  by  slav¬ 
ery — then  those  four  freedoms  or 
even  the  mention  of  them  will  become 
forbidden  things.” 

*  *  * 

In  retaliation  for  the  arrest  of  two 
propaganda  agents  in  New  York  last 
week  the  Nazi  government  in  Berlin 
arrested  Richard  C.  Hottelet  of  the 
United  Press  on  charges  of  “suspi¬ 
cion  of  espionage.”  In  France,  Jay 
Allen,  correspondent  for  the  North 
American  Newspaper  Alliance,  was 
held  by  the  Nazis  for  attempting  to 
cross  the  demarcation  line  between 
occupied  and  unoccupied  France. 

From  Editor  &  Publisher 
March  22,  1941 


you  forget  that  reporters  are  not  intel¬ 
ligence  people;  most  do  not  under¬ 
stand  or  refuse  to  accept  the  fact  that 
winning  a  war  is  more  important  than 
their  story. 

Too  many  reporters  and  millionaire 
anchormen  seem  to  forget  that  they 
are  Americans  first  and  newspeople 
second.  Their  efforts  to  rush  onto  the 
air  or  into  print  in  these  first  weeks  of 
war  have  already  given  useful  infor¬ 
mation  to  the  enemy.  I  am  not  sur¬ 
prised,  however,  since  the  lack  of 
uniform  censorship  and  detailed 
reporting  of  military  plans  during  the 
Civil  War  made  Northern  newspapers 
extremely  valuable  to  the  Confeder¬ 
acy,  according  to  Frank  L.  Mott. 

Before  carping  about  today’s  lib¬ 
eral  military  restrictions,  you  may 

Chuckles  with  delight 

I  cannot  help  but  chuckle  with 
delight  over  the  quandary  of  the  La 
Crosse  (Wis.)  Tribune  having  been 
accused  of  being  a  newspaper. 

Having  lived  in  a  small  community, 
which  for  obvious  reasons  shall 
remain  anonymous,  I  can  appreciate 
their  predicament.  You  see,  in  this 
particular  community  there  were 
three  “Power  Elements”;  the  cham¬ 
ber  of  commerce,  the  long-estab¬ 
lished  paper,  and  the  board  of  real¬ 
tors.  Being  a  tourist  and  retirement 
community,  the  sale  of  real  estate  was 


want  to  remember  what  real  censor¬ 
ship  like  that  in  World  War  II  and 
Korea  was  like.  Then,  even  personal 
mail  to  and  from  a  theater  of  opera¬ 
tions  was  censored,  not  just  news  sto¬ 
ries.  There  were  few  breaches  of 
security  because  of  that,  not  because 
reporters  were  any  more  professional 
or  less  egocentric  than  they  are  now. 

Instead  of  complaining  and  trying 
to  avoid  the  rules,  reporters,  includ¬ 
ing  your  editorial  writer,  ought  to  take 
a  large  dose  of  humility  before 
demeaning  our  brave  warriors.  I,  for 
one,  am  tired  of  hearing  newspeople 
criticize  highly  trained  military  infor¬ 
mation  officers  for  doing  their  duty. 

Paul  B.  Parham 
Memphis,  Tenn. 


of  prime  importance.  It  seems  that  the 
re^  estate  interests  ran  the  commu¬ 
nity,  the  chamber  of  commerce  was 
their  official  spokesman,  and  the 
newspaper  was  their  official  news¬ 
letter.  All  this  in  the  name  of  greed 
and  self-importance,  of  course. 

Therefore,  woe  be  unto  him  who 
betrays  these  sacred  trusts. 

Donald  Marshall 

(Marshall  is  a  former  California 
publisher.) 
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The  third-class  mail  controversy 

TCMA  takes  issue  with  ANPA’s  position  that  favored  an  increase  in 
third‘Ciass  maii  rates;  ANPA  says  it  must  be  fair  to  aii  members 


By  George  Garneau 

The  trade  association  representing 
third-class  mailers  charges  that  the 
American  Newspaper  Publishers 
Association  “shot  itself  in  the  foot” 
by  seeking  higher  third-class  rates 
that  raised  costs  for  newspapers. 

The  Third  Class  Mailers  Associa¬ 
tion,  in  its  newsletter,  says  ANPA’s 
“misguided”  and  “mindless”  efforts 
to  hike  rates  for  third-class  advertis¬ 
ing  mail,  or  junk  mail,  resulted  in 
higher  costs  for  all  third-class  users — 
including  newspapers  that  mail  total- 
market-coverage  (TMC)  advertising 
to  non-subscribers. 

ANPA  “screwed  their  own  mem¬ 
bers”  by  advocating  higher  third- 
class  rates,  TCMA  executive  director 
Gene  Del  Polito  said. 

At  least  one  ANPA  member,  Phil 
Meek,  president  of  Capital  Cities/ 
ABC  Inc.’s  publishing  group,  dis¬ 
agreed. 

“The  net  is  that  newspapers  didn’t 
end  up  with  a  whole  loaf.  They  ended 
up  what  a  half  loaf,  as  opposed  to 
none,”  he  said  of  the  rate  case. 

If  there  were  self-inflicted  wounds, 
he  said,  they  were  suffered  by  the 
Postal  Service.  By  raising  rates, 
USPS  is  encouraging  newspapers  to 
form  their  own  services  for  delivering 
TMC  ads,  he  said. 

ANPA  insists  it  seeks  “fair”  rates 
for  all  mail  classes  and  argues  third 
class  pays  too  little  of  the  U.S.  Postal 
Service’s  overhead. 

“Our  goal  is  to  achieve  better  allo¬ 
cation  of  postal  service  costs,”  said 
ANPA  vice  president  and  chief 
counsel  Terry  Maguire.  “Third  class 
fails  to  bear  a  fair  share  of  postal 
costs.” 

ANPA  and  TCMA  are  perennial 
adversaries  over  postal  rates — even 
though  ad  mailers  such  as  ADVO- 
System  Inc.  and  newspapers  both  use 
third-class  mail. 

Because  it  opposes  discounts  for 


saturation  mailers  who  compete 
against  newspapers  for  advertising, 
ANPA  argues  indirectly  for  higher 
third-class  rates. 

In  the  last  rate  case,  ANPA 
opposed  a  USPS  discount  for  satura¬ 
tion  mail,  the  kind  used  to  blanket 
markets  with  ad  fliers.  ANPA  and  the 
National  Newspaper  Association 
supported  instead  a  discount  for  the 
kind  of  advertising  mail  newspapers 
use — mail  going  to  at  least  125  house¬ 
holds,  or  a  minimum  of  25%  of  the 
average  500  homes  per  carrier  route. 


Had  the  125-piece  discount  been 
enacted — ANPA  and  NNA  are  urging 
it  on  appeal — the  lowest  rate  for 
newspaper  TMC  ads  would  have  been 
'/20  cheaper,  or  11.50. 

For  saturation  ad  mailers,  the  new 
saturation  discount  raised  the  lowest 
price  by  4%,  to  10.50,  from  10.10. 
Newspapers  successfully  fought  a 
USPS  proposal  that  would  have  low¬ 
ered  the  saturation  rate  by  10%  to  9.60 
a  piece. 

“Because  of  its  misguided 
approach  to  postal  rate  advocacy. 


“ANPA  has  tried  and  tried  and  tried  to  ievei  the 
piaying  fieid.  if  that  means  raising  third-ciass  maii 
rates  to  be  fair,  then  so  be  it,”  Waters  said. 


The  Postal  Rate  Commission 
recommended  higher  base  rates  for 
third-class  mail  and  discounts  for 
saturation  mail  and  for  newspaper 
TMC  advertising.  Both  required  that 
mail  be  presorted  in  order  of  how 
carriers  walk  their  routes  and  be 
delivered  to  local  post  offices.  For  the 
first  time,  the  PRC  gave  saturation 
mailers  a  price  advantage  over  news¬ 
paper  TMC  ads. 

However,  while  the  USPS  board  of 
governors  approved  higher  third- 
class  rates  and  the  saturation  dis¬ 
count,  it  eliminated  the  125-piece  dis¬ 
count  for  newspapers. 

The  governors  protested  that  the 
PRC  failed  to  consider  that  raising 
third-class  rates  would  reduce  mail 
volume  and  revenue,  and  they  re¬ 
manded  the  case  to  the  PRC.  It  was 
possible  rates  could  change  as  a  result 
of  the  appeals  or  because  of  automa¬ 
tion. 

The  increases,  which  took  effect 
Feb.  3,  raised  rates  for  the  most  com¬ 
monly  used  newspaper  TMC  mailings 
by  1^,  to  120  a  piece,  from  10.10. 


ANPA  lost  the  walk-sequencing  dis¬ 
count  its  members  could  have 
enjoyed,”  TCMA  said. 

In  its  appeal,  ANPA  said:  “The 
proper  economic  solution  to  a 
revenue  shortfall  in  third-class  mail  is 
to  increase  third-class  rates  which, 
because  demand  for  third-class  mail  is 
inelastic,  will  generate  higher 
revenues.” 

“We  stand  behind  comments  and 
testimony  we  filed  at  the  rate  case,” 
said  ANPA’s  Lisa  Cody.  Declining  to 
respond  to  TCMA’s  charges,  she  said 
ANPA  maintained  its  objections  to 
how  the  USPS  attributes  its  overhead 
costs  among  different  kinds  of  mail. 

“The  intent  is  not  so  much  to  raise 
rates  [for  third  class]  as  it  is  to  fairly 
allocate  costs,”  said  Stephen  Waters, 
chairman  of  ANPA’s  postal  commit¬ 
tee  and  vice  president  and  general 
manager  of  the  Rome  (N .  Y.)  Sentinel. 

“ANPA  has  tried  and  tried  and 
tried  to  level  the  playing  field.  If  that 
means  raising  third-class  mail  rates  to 
be  fair,  then  so  be  it,”  Waters  said. 

(Continued  on  page  10) 
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Third  class 

(Continued  from  page  9) 


“Fair  rates  and  proper  cost  allocation 
are  in  our  interest  because  we  use  all 
classes  of  mail.” 

According  to  USPS  figures,  first- 
class  mail  contributes  65%  of  U.S. 
revenue,  18%  of  weight  and  53%  the 
total  number  of  pieces,  while  taking 
blame  for  72%  of  overhead  costs. 
Third-class  contributes  22%  of  U.S. 
revenue,  39%  of  total  pieces,  41%  of 
weight  and  is  held  responsible  for  1 6% 
of  overhead. 

Waters  called  it  an  “oversimplifica¬ 
tion”  to  blame  ANPA  for  seeking 
higher  third-class  rates. 

“I  don’t  think  we  screwed 
ourselves.  I  don’t  think  that’s  a  fair 
representation,”  Waters  said  of 
TCMA’s  attacks.  “They  are  trying  to 
put  a  black  hat  on  us.  Why  play  that 
game?” 

Waters,  noting  that  saturation  mail 
was  hit  with  slightly  higher  rates 
instead  of  proposed  lower  rates, 
countered  that  TCMA  was  “putting 
the  best  face  on  a  bad  situation.” 

An  estimated  75%  to  90%  of  all 
dailies  distribute  TMC  advertising 
products,  primarily  through  USPS. 

Several  newspapers,  including  the 
Sacramento  (Calif.)  Bee  and  Virgin¬ 
ian-Pilot  and  Ledger-Star  in  Norfolk, 
Va.,  have  started  their  own  services 
to  deliver  TMC  ads.  Other  papers  are 
joining  the  move  to  alternate  distribu¬ 
tion. 

Five  Capital  Cities/ABC  papers 
were  using  delivery  services  in  an 
effort  to  reduce  the  number  of  pieces 
mailed  by  more  than  80%,  compared 
with  two  years  ago.  Meek  said. 

Nevertheless,  postal  rate  increases 
have  left  newspapers  scrambling. 

“The  higher  third-class  mail  rates 
have  had  a  negative  impact  economi¬ 
cally  on  TMC  programs,”  said  Arkan¬ 
sas  Democrat  president  Walter  Huss- 
man  Jr.  He  raised  TMC  prices  about 
6%,  but  the  hike  recouped  only  a  por¬ 
tion  of  the  added  costs.  He  said  adver- 
tisers  preferred  USPS  delivery 
because  it  catches  consumers  at  a 
time  when  they  open  and  read  their 
mail. 

At  the  Los  Angeles  Times,  which 
spends  $14  million  a  year  to  deliver 
about  500  million  fliers  to  non-sub¬ 
scribers  (77%  of  its  650  million  fliers  a 
year  are  delivered  by  mail),  execu¬ 
tives  were  “looking  at  ways  to  cut 
costs  so  as  not  to  pass  the  costs  to 
advertisers,”  said  Steven  Rinek,  the 
Times’  special  sales  divisions  man¬ 
ager. 

Rinek,  who  testified  in  favor  of  the 


125-piece  discount,  said  USPS  was 
unprepared  to  enact  the  rates  when 
they  took  effect  Feb.  3.  Many  local 
post  offices  lacked  the  personnel  and 
loading  facilities  to  accept  presorted 
mail,  he  said,  and  they  were  unpre¬ 
pared  to  audit  the  discounts. 

Because  of  the  problems,  the  Times 
and  other  mailers  were  forced  to  pay 
higher  rates  and  deliver  mail  to  sec¬ 
tional  distribution  centers,  Rinek 
said. 

Since  the  case  was  in  the  appeals 
process,  the  current  postal  rate  fight 
was  not  over.  The  USPS  governors 
could  change  rates  in  advance  of  the 
traditional  two  or  three  years  because 
of  appeals  or  based  on  requests  for 
discounts  for  bar-coded  mail. 

Alaska  governor 
favors  media 
support  center 

Alaska  Gov.  Walter  J.  Hickel 
wants  to  set  up  a  capital  “media  sup¬ 
port  center”  in  Juneau  to  increase  the 
volume  of  state  government  news 
available  to  newspapers,  radio  and 
television  stations,  an  adviser  said. 

The  program  was  suggested  by  vol¬ 
unteer  adviser  Lew  Williams  Jr., 
retired  publisher  of  the  Ketchikan 
Daily  News  and  a  member  of  Hickel’s 
transition  team.  Williams  said  the 
proposal  would  centralize  public 
communications  of  state  agencies  by 
bringing  several  agency  spokesmen 
under  one  roof. 

It  is  not  an  attempt  to  control  infor¬ 
mation  that  comes  out  of  the  adminis¬ 
tration,  he  said.  —  AP 

Two  new 
tab  editions 

The  Gannett  Westchester  Rock¬ 
land  Newspapers  of  White  Plains, 
N.Y.,  has  announced  the  publication 
of  two  new  tabloid  format  editions  in 
southern  New  York. 

The  Herald  Statesman,  which 
serves  Yonkers,  Dobbs  Ferry  and 
Hastings-on-Hudson,  and  the  Daily 
Argus,  which  serves  Mount  Vernon, 
have  been  changed  from  a  full-size 
broadsheet  format  to  the  new  format. 

Register  eyes  cuts 
to  news,  circulation 

Declining  profits  have  prompted 
the  Des  Moines  (Iowa)  Register  to 
consider  reducing  news  coverage  and 
carrier  distribution. 

Editor  Geneva  Overholser,  who 


considered  resigning  rather  than 
oversee  major  cuts,  assumed  one  or 
two  of  its  five  state  news  bureaus 
would  close. 

The  paper  also  was  weighing  an 
increase  in  circulation  prices  and 
halting  carrier  delivery  in  distant 
areas  of  the  state. 

Overholser  said  the  idea  of  reduc¬ 
ing  the  paper’s  regional  coverage  “hit 
me  with  a  big  emotional  punch”  but 
she  decided  to  stay  on  to  help  make 
cuts  “in  the  most  most  constructive 
way.” 

The  paper  earlier  announced  it 
would  convert  16  western  Iowa  coun¬ 
ties  to  weekday  mail  delivery.  It  is 
considering  similar  changes  in  eastern 
Iowa. 

No  decision  on  reductions  had  been 
made  at  the  Gannett  newspaper. 

— AP 

Islamic  news 
service  is 
estabiished 

Unhappy  with  Western  reporting  of 
the  Persian  Gulf  war  and  its  after- 
math,  Muslims  in  the  Minneapolis-St. 
Paul,  Minn.,  area  have  set  up  an 
Islamic  news  service  based  on  the 
reports  of  their  brethren  in  the  Middle 
East. 

Volunteers  gather  accounts  from 
family  and  friends  overseas  and 
receive  Jordanian  and  Egyptian 
newspapers  by  fax.  They  also  moni¬ 
tor  shortwave  radio  from  the  Middle 
East  and  get  reports  from  Baghdad 
Radio  and  Jordan  Radio. 

The  information  is  then  translated 
into  English  and  taped.  The  reports 
lasting  one  to  three  minutes  are  avail¬ 
able  by  telephone  at  no  cost.  —  AP 

Grants  for 
newspapers 
as  bedding 

Buffalo  Valley  Livestock  Bedding 
of  Union  County,  Pa.,  which  converts 
newspapers  into  bedding  for  farm 
cattle,  has  received  a  $60,000  grant 
from  the  Pennsylvania  Department  of 
Environmental  Resources  to  help  pay 
for  the  program. 

Bob  Garrett,  director  of  economic 
and  community  development  for 
Union  County,  said  equipment  for  the 
project  will  be  leased  to  the  operators 
of  the  bedding  enterprise. 

Newspapers  collected  from 
throughout  the  area  will  be  taken  to 
operators  for  processing,  Garrett 
said. 
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University  won’t  appeai  crime  records  ruiing 

Southwest  Missouri  regents  wiii  not  contest  decision  that 
opens  campus  crime  records  to  the  pubiic  but  the  government  may 


By  Mark  Fitzgerald 

Southwest  Missouri  State  Univer¬ 
sity  regents  voted  unanimously 
March  15  not  to  appeal  the  landmark 
federal  decision  that  opens  campus 
crime  records  to  the  public. 

After  two  hours  of  closed-door  dis¬ 
cussion,  the  Board  of  Regents 
announced  it  would  not  try  to  over¬ 
turn  the  decision  of  U.S.  District 
Court  Judge  Russell  G.  Clark  that  the 
so-called  Buckley  Amendment  to  the 
federal  Family  Education  Rights  and 
Privacy  Act  did  not  permit  a  school  to 
withhold  information  about  campus 
crime  (E&P,  March  16,  1991). 

However,  a  spokesman  for  the  fed¬ 
eral  Department  of  Education  hinted 
broadly  that  the  agency  itself  may 
appeal  the  decision. 

The  DoE  spokesman  also  denied 
rumors  that  the  department  lobbied 
the  Southwest  Missouri  regents  to 
appeal  the  decision. 

In  announcing  they  would  not 
appeal,  the  regents  also  took  the  occa¬ 
sion  to  deny  vigorously  that  the  uni¬ 
versity’s  previous  refusal  to  release 
crime  reports  to  the  student  newspa¬ 
per  was  an  attempt  to  cover  up  the 
incidents. 

“I  can  tell  you  today  that  to  imply 
that  this  board  of  regents  at  any  time 
in  any  of  its  actions  was  trying  to 
‘cover  up’  something  that  we  did  not 
want  the  general  public  to  know 
because  it  was  improper  or  unethical 


or  immoral  is  completely  false,” 
regents  board  vice  president  Jack 
Miller  said  in  a  prepared  statement. 

However,  in  his  opinion.  Judge 
Clark  wrote,  “Concerning  the  factual 
allegaiion  that  defendants  have  a  his¬ 
tory  of  concealing  incidents  of  crime 
occuring  on  campus,  there  was  credi¬ 
ble  testimony  that,  in  the  past,  SMSU 
has  concealed  or  destroyed  evidence 
of  contraband  and  failed  or  refused  to 
release  selected  criminal  investiga¬ 
tion  and  incident  reports  concerning 
sex  offenses,  student  athletes  and  uni¬ 
versity  personnel.” 


every  way  possible,”  Kincaid  said. 

It  was  Kincaid  who  touched  off  the 
controversy  over  the  Buckley 
Amendment  when,  during  last  school 
year,  he  refused  to  release  verbatim 
crime  reports  to  the  Southwest  Stan¬ 
dard  student  paper. 

Standard  editor  Traci  Bauer  sued  in 
a  case  that  was  supported  by  several 
free  press  organizations,  and  bank¬ 
rolled  by  the  Society  of  Professional 
Journalists. 

Paul  McMasters,  the  USA  Today 
deputy  editorial  director  who  chairs 
SPJ’s  Freedom  of  Information  com¬ 


“It’s  a  rare  case  when  courts  recognize  a  First 
Amendment  right  to  information,”  he  said.  “This  is  a 
very  strong  pro-First  Amendment  decision.” 


Paul  Kincaid,  the  director  of  uni¬ 
versity  relations,  said  crime  reports 
will  be  made  available  on  a  daily  basis 
to  news  organizations  and  others  who 
put  on  file  an  ongoing  Requests  for 
Documents  form,  as  required  by  the 
Missouri  sunshine  law. 

“We  will  try  to  streamline  the  pro¬ 
cess  so  incident  reports  are  available 
on  a  daily  basis  in  the  security  office 
to  media  organizations  which  have  an 
ongoing  Request  for  Documents  on 
file.  Our  intent  is  to  follow  the  court 
order  and  to  cooperate  with  media  in 


mittee,  said  the  organization  has  so 
far  spent  between  $5,000  and  $6,000 
on  the  case. 

“Judge  Clark  struck  a  real  blow 
against  crime  on  campus,”  McMas¬ 
ters  said.  “All  those  potential  victims 
of  crime  on  campus  really  owe  a  debt 
to  Traci  Bauer.” 

In  his  decision,  Clark  ruled  that 
campus  crime  reports  are  not  educa¬ 
tional  records  protected  from  public 
disclosure  by  the  Buckley  Amend¬ 
ment. 

(Continued  on  page  42) 


Excerpts  from  the  Buckley  Amendment  decision 


The  following  are  excerpts  from  the 
ruling  of  U.S.  District  Court  Judge 
Russell  G.  Clark  in  the  case  of  Bauer 
V.  Kincaid: 

“The  fact  that  the  [Family  Educa¬ 
tion  Rights  and  Privacy  Act]  statute 
specificially  exempts  records  main¬ 
tained  for  law  enforcement  puiposes 
demonstrates  that  Congress  did  not 
intend  to  treat  criminal  investigation 
and  incident  reports  as  educational 
records  ....  Nothing  in  the  legisla¬ 
tive  history  of  FERPA  refers  to  a 
policy  or  intent  to  protect  campus  law 
enforcement  unit  records  which  con¬ 
tain  student  names  or  other  person¬ 
ally  identifiable  information. 


“Furthermore,  an  individual’s 
enrollment  at  a  state  university 
should  not  entitle  him  or  her  to  any 
greater  privacy  rights  than  members 
of  the  general  public  when  the  privacy 
interest  relates  to  criminal  investiga¬ 
tion  and  incident  reports.  Nor  could 
the  federal  government  have  reason¬ 
ably  intended  to  make  university  stu¬ 
dents  a  specially  protected  class  of 
criminal  suspects. 

“This  court  concludes  that  the 
records  sought  by  plaintiff  are  not 
educational  records  the  release  of 
which  could  result  in  a  loss  of  federal 
funding  under  FERPA. 

“By  the  same  token,  a  student 


should  not  be  denied  information  con¬ 
cerning  student  criminals,  victims  or 
witnesses  merely  because  of  his  or 
her  status  as  a  student ....  In  addi¬ 
tion,  the  plaintiff  [Southwest  Stan¬ 
dard  editor  Traci  Bauer],  as  a  reporter 
and  a  member  of  the  general  public,  is 
entitled  not  to  be  singled  out  as  a 
student  with  the  result  that  she 
receives  neither  the  same  access  to 
crime  reports  as  the  general  public, 
nor  the  same  level  of  police  protec¬ 
tion. 

“If  FERPA  is  interpreted  ...  to 
impose  a  penalty  for  disclosure  of  the 
criminal  investigation  and  crime  re¬ 
ports,  it  is  unconstitutional.” 
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The  Bush  administration 

Reporters  Committee  for  Freedom  of  the  Press  lists  actions 


By  Debra  Gersh 

Restrictions  on  the  media  in  the  Persian  Gulf  were  not 
an  aberration,  but  rather  indicative  of  the  Bush  admin¬ 
istration’s  overall  approach  to  the  press,  according  to 
Jane  Kirtley,  executive  director  of  the  Reporters  Commit¬ 
tee  for  Freedom  of  the  Press. 

Discussing  the  Reporters  Committee’s  latest  report, 
“The  Bush  Administration  and  the  News  Media,”  Kirtley 
pointed  out  that  the  Bush  administration  approach  “is  no 
different  from  the  Reagan  administration,  but  it  may  be 
outdistancing  the  Reagan  administration  in  creativity.” 

The  report  lists  235  actions  it  says  were  taken  by  the 
administration  to  restrict  access  to  government  informa¬ 
tion  and  intrude  on  editorial  freedom  since  Bush  took 
office.  More  than  135  of  them  took  place  since  the  initial 
report  in  March  1990,  with  over  half  of  the  new  entries 
involving  restrictions  on  covering  the  Persian  Gulf  war. 

Kirtley  pointed  out  that  comparing  actual  numbers  of 
incidents  between  the  Reagan  and  Bush  administrations 
would  be  like  comparing  apples  and  oranges,  primarily 
because  the  Reporters  Committee’s  methods  of  reporting 
incidents  have  changed. 

For  example,  she  said,  all  media  incidents  involving  the 
Grenada  invasion  were  listed  under  one  heading  at  the 
time,  while  in  the  new  report  the  Persian  Gulf  war  war¬ 
rants  some  62  entries. 

“We  were  accused  last  year  of  trivializing  the  issue  and 
focusing  on  minutiae,”  Kirtley  noted.  “What  we’re  trying 
to  show  with  this  list  is  the  sheer  magnitude  and  variety  of 
instances  that  occur.” 

While  the  “Persian  Gulf  policy  is  certainly  the  most 
disturbing,”  Kirtley  said  it  should  not  “blind  people  to  the 
other  issues,”  such  as  Federal  Communications  Commis¬ 
sion  policies  on  indecent  expression  and  a  proposed  bill 
that  would  prosecute  journalists  and  whistle-blowers  for 
espionage  for  unauthorized  electronic  reception  of  classi¬ 
fied  information. 

Citing  “echoes  of  the  Nixon  era,”  Kirtley  finds  the  “us 
versus  them”  mentality  of  the  government  troubling;  that 
journalists  and  others  seeking  to  get  information  out  are 
somehow  politically  incorrect. 

The  media,  however,  “have  only  ourselves  to  blame” 
for  not  reporting  on  the  issue,  she  continued,  noting  that 
the  media  must  not  abrogate  their  responsibilities  to  ques¬ 
tion  the  government  in  order  to  be  popular. 

The  Reporters  Committee  report  lists  items  both  by 
category  and  chronologically.  Categories  are  divided  into 
Disinformation,  Freedom  of  Information-Records, 
Plumbing  Leaks,  Policing  Thought,  Prior  Restraint, 
Secret  Government,  Stop  the  Press,  and  War  in  the  Gulf. 

The  following  is  a  summary  of  events  from  1990, 
excluding  those  related  to  the  war,  as  reported  by  the 
Reporters  Committee. 

DISINFORMATION 

January:  Bush  tells  reporters  no  aides  have  been  sent  on 
any  secret  missions  lately,  but  at  the  same  time  Deputy 
Secretary  of  State  Lawrence  Eagleburger  and  Deputy 
National  Security  Adviser  Robert  Gates  are  returning 
from  a  secret  trip  to  Europe  where  they  briefed  leaders 
there  on  plans  for  troop  cuts.  White  House  officials  say  the 
trip  was  not  a  secret  mission  but  a  “routine  consultation 


with  allies.” 

February:  White  House  Chief  of  Staff  John  Sununu 
orders  changes  in  a  Bush  speech  to  underscore  the  prob¬ 
lem  of  global  warming;  original  speech  emphasis  had  been 
on  administration  efforts  to  solve  the  problem.  Also,  Bush 
tells  reporters  a  conference  on  Germany  by  the  four  pow¬ 
ers  is  not  appropriate  “at  this  juncture,”  but  the  next  day 
officials  from  England,  France,  the  United  States  and  the 
Soviet  Union  announce  plans  for  a  conference,  which  the 
State  Department  says  is  based  on  U.S.  initiatives. 

April:  Although  Defense  Secretary  Dick  Cheney  tells  of 
the  bombing  accuracy  of  two  Stealth  fighter  planes  during 
their  Panama  mission,  in  actuality  one  of  the  planes  missed 
its  target  by  160  yards.  An  investigation  finds  that  the  chief 
of  the  Tactical  Air  Command  decided  not  to  tell  his  superi¬ 
ors  about  missing  the  target,  later  conceding  the  situation 
could  have  been  handled  better. 

May:  NASA  claims  that  when  Ulysses  is  launched  to 
orbit  the  Sun,  only  plutonium  can  be  used  for  the  launch  as 
solar  panels  will  not  function  properly  so  close  to  the  Sun, 
but  in  the  Federal  Register  it  described  the  flight  pattern  as 
similar  to  the  orbit  of  Mars,  which  is  an  excellent  pattern 
for  gathering  solar  power. 

Also,  it  is  learned  that  many  El  Salvador  soldiers 
charged  with  killing  six  Jesuit  priests  in  1989  had  been  part 
of  Green  Beret  training  exercises  three  days  before. 

Also,  it  is  learned  that  the  Navy  investigation  into  the 
USS  Iowa  gun  turret  explosion  used  evidence  selectively 
and  presented  an  unbalanced  view  of  the  facts. 

Also,  the  result  of  a  Freedom  of  Information  Act  suit  by 
the  National  Security  Archive  and  Public  Citizen  reveals 
new  materials  from  the  diaries  of  Lt.  Col.  Oliver  North 
alleging  Bush  played  a  key  role  in  Iran-contra. 

June:  The  Nuclear  Regulatory  Commission  finds  that  a 
senior  Energy  Department  official  made  statements  to 
Congress  “contradictory  to  the  facts”  about  an  investiga¬ 
tion  of  safety  problems  at  a  New  York  nuclear  power 
plant. 

July:  Paragraphs  recommending  low  frequency  radia¬ 
tion  fields  be  classified  as  “probable  human  carcinogens” 
are  deleted  by  the  White  House  from  a  two-year  Environ¬ 
mental  Protection  Agency  study. 

August:  Although  Bush  says  Supreme  Court  nominee 
David  Souter  made  no  pre-conditions  before  coming  to 
Washington,  it  was  reported  that  Souter  told  Sen.  Warren 
Rudman  (R-N.H.)  that  he  would  not  discuss  how  he  might 
rule  in  future  cases. 

October:  Air  Force  Secretary  Donald  Rice  flies  to  an  Air 
Force-Notre  Dame  football  game  on  an  Air  Force  jet  at  a 
cost  of  nearly  $5,700,  claiming  the  trip  was  official  busi¬ 
ness  because  he  met  with  ROTC  officials  and  cadets. 
Commander  of  the  Notre  Dame  ROTC  program  says  as  far 
as  he  could  tell  Rice  conducted  no  official  business. 

FOI-RECORDS 

January:  The  Energy  Department  is  told  by  the  U.S. 
archivist  that  it  must  respond  to  year-old  findings  that 
serious  weaknesses  in  its  record  keeping  must  be 
addressed.  Archivist  Don  Wilson  says  DOE  personnel 
treat  historical  records  as  personal  property.  Also,  access 
is  denied  by  the  Pentagon  and  the  U.S.  Army  Center  of 
Military  History  to  reports  on  the  U.S.  invasion  of  Gre- 
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and  the  news  media 

it  says  were  taken  to  restrict  access  to  government  information 


nada,  seven  years  after  the  mission  had  ended. 

February:  Rep.  Charles  Rangel  (D-N.Y.)  files  a  FoIA 
request  after  the  Pentagon  refuses  to  release  combat  foot¬ 
age  taken  by  military  personnel  during  the  invasion  of 
Panama.  Rangel  receives  some  tapes,  excluding  footage  of 
Apache  helicopters,  and  ABC,  CBS,  CNN  and  NBC  are 
denied  tapes  and  index  of  the  tapes  that  exist. 

March:  The  administrator  of  the  Office  of  Information 
and  Regulatory  Affairs  (OIRA)  calls  on  Congress  to  delete 
provisions  in  a  paperwork  bill  that  would  strengthen  pub¬ 
lic  access  to  Office  of  Management  and  Budget  reviews. 
The  bill  was  not  enacted.  Also,  the  FBI’s  freedom  of 
information  officer  tells  Congress  the  average  Fol  request 
is  granted  or  denied  in  320  days;  the  act  requires  notice  of 
refusal  or  acceptance  in  10  days. 

May:  Attorney  General  Dick  Thornburgh  tells  a  Senate 
Judiciary  Committee  hearing  that  Justice  Department 
delays  in  responding  to  FoIA  requests  violate  the  letter  of 
the  law. 

June:  Internal  documents  from  the  Panamanian  govern¬ 
ment  give  detailed  information  on  the  reign  of  Manuel 
Antonio  Noriega,  but  the  military  refuses  to  discuss  the 
records,  which  remain  in  the  hands  of  the  U.S.  military. 

July:  Two  months  after  the  Air  Force  instructs  public 
affairs  officers  not  to  disclose  ages  and  hometowns  of 
servicemen  killed  during  active  duty,  after  an  Air  National 
Guard  crash,  it  reverses  the  policy,  calling  it  a  mistake. 

September:  The  National  Transportation  Safety  Board 
decided  to  withhold  from  the  news  media  the  release  of 
cockpit  voice  recordings  in  plane  crashes  until  they  are 
less  newsworthy,  citing  an  overemphasis  by  the  media  on 
the  cockpit  transcripts. 

Also,  the  Federal  Aviation  Administration  refuses  to 
release  information  on  the  performance  of  machines 
installed  at  airports  to  detect  explosive  devices,  saying 
withholding  the  information  will  keep  it  out  of  the  hands  of 
potential  terrorists.  Also,  it  is  reported  OIRA  is  approving 
dissemination  of  information  based  on  cost,  who  is  willing 
to  pay,  and  whether  the  public  good  outweighs  the  cost  to 
industry. 

October:  The  House  Committee  on  Government  Opera¬ 
tions  is  dissatisfied  with  the  quality  and  objectivity  of 
Justice  Department  guidance  to  other  federal  agencies  on 
FoIA  issues.  A  paperwork  reduction  bill  passes  the 
House,  which  would  have  removed  the  oversight  role  of 
Justice  on  Fol  matters  in  the  executive  branch,  but  the 
measure  is  not  adopted  by  the  Senate. 

Also,  the  Justice  Department  completes  its  survey  on 
how  federal  agencies  view  disclosing  electronic  data  to  the 
public.  In  December,  Rep.  Bob  Wise  (D-W.Va.)  calls  the 
survey  questions  biased  and  interpreted  the  law  to  reduce 
disclosure  obligations. 

December:  A  federal  official  in  a  Colorado  office  of  the 
Selective  Service  says  that  releasing  the  hometowns  of 
appointees  to  its  appeals  boards  violates  their  privacy,  but 
the  policy  is  later  changed  by  the  Washington  office. 

PLUMBING  LEAKS 

January:  National  Security  Adviser  Brent  Scoweroft 
reportedly  cites  “premature  and  inaccurate  leaks”  as  the 
reason  Colombian  officials  object  to  proposed  U  S.  Navy 
warships  in  the  Caribbean. 


March:  The  FBI  says  any  employee  who  leaks  informa¬ 
tion  about  the  suspension  of  an  agent  suspected  of  spying 
for  Cuba  will  be  disciplined.  Also,  statements  by  Lt.  Gen. 
Carl  W.  Stiner,  front-line  commander  of  the  Panama  inva¬ 
sion,  that  leaks  “compromised”  the  operation  and  were 
responsible  for  soldiers’  deaths,  are  called  wrong  by  the 
Pentagon. 

April:  Justice  Department  press  secretary  David  Runkel 
is  found  to  have  played  a  role  in  confirming  a  news  report 
about  a  criminal  investigation  of  the  finances  of  Rep. 
William  Gray  (D-Pa.).  Runkel’s  role  is  revealed  following 
a  criminal  investigation  ordered  by  Attorney  General  Dick 
Thornburgh. 

Also,  while  Energy  Department  officials  want  to 
destroy  sensitive  reports  on  issues  including  hazards  of 
nuclear  weapon  manufacturing  and  traces  of  marijuana 
found  in  a  DOE  staffer’s  car.  Energy  Secretary  James  D. 
Watkins  says  the  destruction  should  not  take  place  and 
orders  all  department  memos  dating  from  August  1989  to 
be  released. 

Also,  the  Department  of  Interior  tries  to  keep  National 
Park  and  U.S.  Fish  and  Wildlife  staffers  from  discussing 
the  Glen  Canyon  Dam  project,  which  is  thought  to  be 
eroding  beaches  and  damaging  aquatic  life. 

Also,  a  federal  district  court  in  Washington,  D.C.,  rules 
that  the  Environmental  Protection  Agency’s  refusal  to 
hire  a  former  Capitol  Hill  investigator  because  of  his 
disclosures  to  the  press  is  illegal. 

November:  Attorney  General  Thornburgh  tells  the 
Associated  Press  Managing  Editors  that  he  supports  the 
right  to  publish  without  censorship,  but  that  the  right  to  a 
fair  trial  outweighs  other  concerns. 

December:  Staffers  at  the  Consumer  Product  Safety 
Commission  are  directed  to  refer  all  media  questions  to 
public  affairs  officers,  and  interviews  are  to  be  tape- 
recorded.  The  policy  is  rescinded  the  day  after  a  newspa¬ 
per  story  on  the  issue  appears. 

POLICING  THOUGHT 

January:  Although  invited  by  one  of  the  participating 
foundations,  a  Greenpeace  worker  who  had  earlier 
expressed  concern  over  pesticides  banned  in  the  U.S. 
being  shipped  to  Poland  is  denied  an  invitation  to  a  sympo¬ 
sium  on  the  subject  by  the  White  House.  Also,  it  is 
revealed  the  FBI  ran  background  checks  on  266  people 
connected  “in  any  way”  to  FBI  investigations  of  library 
patrons  during  the  Reagan  administration. 

February:  Canadian  James  Hunter,  who  has  been 
involved  in  National  Federation  of  Labor  Youth  League 
baseball,  is  detained  at  the  border  by  U.S.  immigration 
officials,  who  say  while  they  cannot  deny  visas  for  ideol¬ 
ogy  they  can  still  question  him  about  political  beliefs. 
Also,  a  nominee  for  the  Federal  Communications  Com¬ 
mission,  Ervin  Duggan  tells  Senators  he  will  be  a  spokes¬ 
man  for  “family  values”  and  would  use  his  position  on  the 
FCC  to  convince  broadcasters  to  clean  up  program  con¬ 
tent.  His  nomination  is  confirmed. 

April:  The  government  begins  beaming  TV  Marti  to 
Cuba,  despite  protests  from  U.S.  broadcasters  who  worry 
the  Cuban  government  will  jam  their  signals.  Also,  a  group 
of  U.S.  scientists  are  told  they  cannot  attend  a  White 
(Continued  on  page  44) 
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It’s  a  done  deal 

New  York  Daily  News  union  members  ratify  contracts  to  end  their  strike; 
British  publisher  Robert  Maxwell  takes  over  the  71 -year-old  tabloid 


By  George  Garneau 

Union  members  ratified  contracts 
to  end  their  strike  against  the  New 
York  Daily  News  after  153  days  and 
allow  Tribune  Co.  to  turn  over  to 
British  publisher  Robert  Maxwell  the 
tabloid  it  had  founded  71  years  ago 
and  built  into  the  nation’s  biggest  met¬ 
ropolitan  daily. 

After  last-minute  complications  in 
finalizing  union  agreements  ham¬ 
mered  out  a  week  earlier,  10  unions, 
nine  on  strike,  gave  Maxwell  the  con¬ 
tracts  he  needed  to  take  over  the  ail¬ 
ing  News  on  March  21 .  About  800  out 
of  2,300  unionized  workers  will  lose 
their  jobs,  and  pay  has  been  frozen  for 
the  first  year  of  three-year  contracts, 
retroactive  to  last  April  1.  For  the 
next  two  years,  wages  will  be  settled 
by  binding  arbitration,  if  necessary. 

But  saving  the  News,  which  Tri¬ 
bune  Co.  had  threatened  to  close  on 
March  15,  will  preserve  1,800  jobs. 

The  Newspaper  Guild,  scheduled 
to  lose  238  out  of  759 jobs  in  the  news¬ 
room,  classified  and  business  offices, 
was  the  ninth  union  to  vote  to  return 
to  work.  The  machinists  union  fol¬ 
lowed  suit  the  next  morning  and  Max¬ 
well  ceremoniously  entered  the 
News’s  famous  Art  Deco  building  on 


East  42nd  Street. 

Guild  workers  were  granted  several 
days  extra  to  decide  who  would 
accept  $40,000  buyouts.  The  exten¬ 
sion  meant  that  for  several  days  after 
the  other  unions  return  to  work 
March  20,  the  paper  will  be  reported 
and  edited  by  managers  and  union 
members  who  crossed  picket  lines, 
since  replacement  workers  were 
scheduled  to  depart  when  the  other 
unions  returned. 

“It  shows  that  labor  can  still, 
working  together  with  support  of  its 
rank  and  file  and  the  support  of  the 
public,  beat  the  hell  out  of  greedy 
employers  that  would  seek  to  destroy 
unionized  workers,’’  said  Barry  Lip- 
ton,  president  of  the  Guild  local. 

The  Guild  vote  followed  the  driver 
union’s  ratification  of  a  contract  call¬ 
ing  for  elimination  of  252  out  of  700 
drivers’  jobs. 

The  union  concessions  were  valued 
at  $70  million. 

Buyouts  abound 

According  to  the  agreements, 
employees  with  10  years’  tenure  were 
eligible  for  voluntary  $40,000  buy¬ 
outs,  or  their  regular  severance  pay, 
whichever  is  larger.  For  the  workers 
with  lifetime  job  guarantees — print¬ 


ers,  stereotypers  and  photoengrav¬ 
ers — the  offer  was  $50,000. 

The  News  will  have  to  pay  a  $5,000 
bonus  to  employees  to  whom  it 
refuses  buyouts. 

If  enough  employees  do  not  accept 
the  buyouts,  layoffs  by  seniority  will 
pare  staffs  to  agreed  levels. 

The  machinists  were  the  tenth  and 
last  union  to  ratify  contracts  calling 
for  a  loss  of  29  jobs,  leaving  them  with 
20.  The  mailers  union  agreed  to  sacri¬ 
fice  35  of  107  jobs.  Electricians  will 
decline  from  37  to  21.  Paperhandlers 
will  lose  40  jobs  and  end  up  with  40. 

In  guaranteed  jobs,  printers  will 
decrease  from  200  to  about  100.  Ste¬ 
reotypers  and  photoengravers  will 
decrease  to  a  total  of  35,  from  67. 

Tribune  Co.  has  agreed  to  pay  Max¬ 
well  $60  million  to  take  the  News  and 
its  liabilities,  estimated  at  over  $100 
million  in  severance  pay,  under¬ 
funded  pensions  and  lifetime  job  guar¬ 
antees. 

Maxwell,  a  Czech-born  multimil¬ 
lionaire  who  owns  London’s  Daily 
Mirror,  takes  over  a  paper  that  was 
losing  money  before  the  sometimes- 
violent  strike  began  Oct.  25  and 
whose  lifeblood  has  been  drained 
(Continued  on  page  52) 


Donald  Graham,  Alan  Spoon  promoted  at  Washington  Post  Co. 


Donald  E.  Graham  has  been  I 
appointed  president  and  chief  execu¬ 
tive  officer  of  the  Washington  Post 
Co.  and  Alan  G.  Spoon  has  been 
named  executive  vice  president  and 
chief  operating  officer,  effective  May 
9,  1991. 

Graham  succeeds  his  mother 
Katharine  Graham,  who  has  been 
chairman  and  chief  executive  offi¬ 
cer  since  1973.  She  will  remain 
chairman  of  the  board  of  direc¬ 
tors. 

Spoon  succeeds  Richard  D.  Sim¬ 
mons,  who  has  been  president  and 
chief  operating  officer  since  joining 
the  company  in  1981 .  He  will  remain  a 
director  of  the  company  and  president 
of  the  International  Herald  Tribune, 
in  which  the  company  holds  an  inter¬ 
est  of  one-third.  Simmons  also  plans 
to  teach  management  at  the  graduate 


school  level. 

Graham  is  currently  a  Washington 
Post  Co.  vice  president  and  publisher 
of  the  Washington  Post,  a  position  he 
will  retain.  He  had  previously  worked 
as  a  reporter  and  in  several  other 
news  and  business  positions  at  the 
Post  and  at  Newsweek  magazine. 


Donald  and  Katharine  Graham 


which  is  also  owned  by  the  Washing¬ 
ton  Post  Co. 

Spoon  currently  is  president  of 
Newsweek  and  vice  president  of  the 
Washington  Post  Co.  He  joined 
the  company  as  a  vice  president  in 
1982. 

In  a  statement  Katharine  Graham 
said;  “These  appointments  complete 
a  program  of  management  succession 
that  has  been  under  way  for  several 
years.  Dick  Simmons  has  written  a 
large  and  important  chapter  in  the 
history  of  the  Washington  Post  Co. 
He  will  be  greatly  missed.  However, 
after  working  together  as  a  team  for  a 
decade,  Dick  and  I  believe  it  is  time  to 
hand  over  the  reins  to  a  new  genera¬ 
tion.  We  believe  Don  and  Alan  are 
well  prepared  by  talent,  training  and 
experience  to  lead  the  company  into 
the  21st  century.’’ 
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Prosecutor  will  press  bid 
to  have  reporters  testify 


Survey:  Strike  hurt  the 
N.Y.  News  in  Queens  the  most; 
Newsday  was  the  beneficiary 

The  New  York  Daily  News  lost  40%  of  its  regular 
readers  in  Queens  and  the  lead  in  this  key  battleground  for 
the  city’s  newspapers,  according  to  a  study  of  the  effects 
of  the  recently  settled  strike  against  the  newspaper. 

The  Daily  News,  long  dominant  in  its  Queens  heartland, 
has  been  supplanted  by  archrival  New  York  Newsday, 
which  added  about  30%  more  regular  weekday  readers 
during  the  three-month-long  strike.  On  Sundays,  the  New 
York  Newsday  increase  was  47%. 

The  research  by  Dr.  John  Polich  of  the  Fordham  Uni¬ 
versity  Graduate  School  of  Business  shows  that  the  New 
York  Post  and  the  New  York  Times  also  gained  among 
those  polled.  The  Post  added  principally  occasional  read¬ 
ers.  The  Times  added  both  occasional  weekday  and  regu¬ 
lar  Sunday  readers. 

“Queens  is  a  critical  test  for  Newsday,  which  chose  the 
borough  for  its  first  confrontation  with  the  Daily  News  in 
1985,”  noted  Polich,  an  industry  consultant  who  teaches 
media  management  and  marketing  at  Fordham. 

“New  York  Newsday  has  lost  money  for  five  years 
while  methodically  building  circulation  routes  and  share- 
of-mind  among  potential  readers  in  Queens.  The  big 
investment  put  them  in  a  perfect  position  to  get  Newsday 
into  the  hands  of  former  News  readers  quickly,  and  keep  it 
there  every  day,”  according  to  Polich. 

The  strike  apparently  cut  the  total  newspaper  audience 
in  Queens,  a  blow  to  the  industry  predicted  by  many 
analysts.  Seven  percent  fewer  adults  now  read  a  newspa¬ 
per  every  weekday,  whether  it  be  the  Daily  News,  News- 
day,  Post,  Times,  or  any  combination. 

The  total  audience  of  occasional  weekday  readers  and 
regular  Sunday  readers  appears  to  have  been  unaffected 
by  the  strike,  but  the  number  who  say  they  occasionally 
read  a  Sunday  newspaper  is  24%  below  the  pre-strike 
level. 

An  even  greater  drop  in  regular  readers  who  take  time  to 
look  into  a  newspaper  every  weekday  or  every  Sunday 
may  have  been  averted  by  Newsday’s  preparations,  as 
well  as  by  the  presence  of  the  Post  and  Times. 

“About  half  of  those  reading  the  News  less  often  say  it  is 
because  the  paper  is  not  available  as  a  result  of  the  strike,” 
said  Polich.  “This  compares  with  about  three  in  10  who 
say  they  do  not  buy  the  News  to  show  support  for  the 
strikers.” 

The  good  news  for  the  Daily  News  is  that  about  80%  of 
former  readers  say  they  would  return  when  the  strike 
ends. 

Among  those  who  said  they  were  reading  the  News  less, 
22%  reported  watching  more  local  tv  news,  17%  more 
network  news,  and  10%  more  of  Cable  News  Network 
(CNN). 

Queens  residents  split  on  who  is  right  in  the  strike:  21% 
support  management,  28%  the  unions,  and  25%  say  they 
agree  equally  with  both  sides.  The  rest  did  not  take  a 
position. 

Asked  what  the  strike  is  about,  38%  said  wages,  16% 
manning,  4%  benefits,  and  3%  working  conditions.  The 
remaining  36%  said  they  did  not  know  its  causes. 

The  study  was  conducted  by  the  Fordham  Business 
School’s  Center  for  Communications.  Results  are  based 
on  386  telephone  interviews  between  Nov.  29  and  Jan.  23 
with  a  random  sample  of  adults  in  the  Queens  white  pages. 

(Continued  on  page  45) 


A  prosecutor  working  on  the  Carol  Stuart  homicide  case 
said  he  plans  to  ask  the  full  state  Supreme  Court  for  a 
ruling  on  whether  two  reporters  must  testify  in  the  case. 

His  decision  came  after  Supreme  Court  Justice  John 
Greaney  refused  to  overturn  a  lower  court’s  ruling  that 
reporters  Patricia  Mangan  of  the  Boston  Herald  and  David 
Ropeik  of  WCVB-TV  did  not  have  to  testify  before  a  grand 
jury. 

Assistant  district  attorney  Thomas  Mundy  said  he  was 
preparing  to  appeal  to  the  full  court.  Mundy  wants  the  two 
reporters  to  reveal  their  unnamed  sources  relating  to  the 
murder  of  Stuart. 

Judge  Guy  Volterra  of  Suffolk  County  Superior  Court, 
who  originally  quashed  the  reporters’  subpoenas,  said  that 
after  15  months  of  investigation,  prosecutors  know  “all  of 
the  potential  sources”  in  the  case  without  having  to  try  to 
get  the  information  from  the  press.  —  AP 
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In  honor  of  Terry 

Journalists  and  friends  mark  a  somber  anniversary: 
the  end  of  Terry  Anderson’s  sixth  year  in  captivity 


By  Debra  Gersh 

Journalists,  legislators,  former  hos¬ 
tages  and  the  families  of  men  still 
being  held  captive  in  Lebanon 
gathered  in  Washington,  D.C.,  March 
15  to  mark  a  somber  anniversary:  the 
end  of  Terry  Anderson’s  sixth  year  in 
captivity  and  the  start  of  his  seventh. 

Many  who  spoke  expressed  new 
hope  that  the  results  of  the  Persian 
Gulf  war  could  mean  Anderson,  chief 
Middle  East  correspondent  for  the 
Associated  Press,  and  the  10  other 
Western  hostages  would  be  freed  soon. 

Noting  that  past  moments  “of  high 
expectation”  that  the  hostages  would 
be  released  were  never  realized.  Sen. 
Daniel  Patrick  Moynihan  (D-N.Y.) 
said  the  United  States  is  “closer  now 
than  surely  we  have  ever  been  ....  I 
hope  this  is  the  last  time  we  gather.” 


person  at  the  ASNE  annual  meeting 
in  April. 

“Freedom  of  the  press  in  this  coun¬ 
try  comes  at  a  very  high  price,” 
Osborne  noted.  “Terry  Anderson  has 
shown  how  dear  that  price  can  be.” 

Washington  Post  Co.  board  chair¬ 
man  Katharine  Graham  called  the 
hostage  taking  “cruel  injustice”  and 
“irrational  barbarism”  and  called  for 
renewed  efforts  for  the  release  of 
Anderson  and  the  other  hostages. 

“In  conscience,  we  cannot  leave 
this  story,”  said  talk  show  host  Phil 
Donahue,  pointing  out  examples 
where  the  media  have  quickly  left  the 
scene  after  a  story  they  were  very 
excited  about.  It  is,  he  said,  “a 
reminder,  and  a  disquieting  one  at 
that,  of  how  fast  we  leave  the  scene.” 

According  to  Say,  portions  of  the 
ceremony  were  being  aired  live  in 


“If  there  is  to  be  a  new  world  order,”  Mears  said, 
there  must  be  an  end  to  the  hostages’  captivity.  “Until 
they  are  free,  the  old  world  order  reigns.” 


The  audience  in  the  Senate  office 
building  broke  into  applause  as  Peggy 
Say,  Anderson’s  sister,  approached 
the  podium  and  said,  “This  is  the  last 
ceremony.” 

Reading  a  statement  from  AP  presi¬ 
dent  and  general  manager  Louis  D. 
Boccardi  that  said  “In  the  name  of 
decency  and  compassion,  it  is  time  to 
end  his  suffering,”  AP  vice  president 
Walter  Mears  said  the  wire  service 
was  delivering  another  message  to  the 
Middle  East,  appealing  to  the  kidnap¬ 
pers  for  the  release  of  the  hostages. 

“If  there  is  to  be  a  new  world 
order,”  Mears  said,  there  must  be  an 
end  to  the  hostages’  captivity.  “Until 
they  are  free,  the  old  world  order 
reigns.” 

Anderson  has  been  named  one  of 
the  recipients  of  the  American  Soci¬ 
ety  of  Newspai)er  Editors’  new  First 
Amendment  award,  which  has  been 
established  in  conjunction  with  the 
200th  anniversary  of  the  Bill  of 
Rights,  said  ASNE  president  Burl 
Osborne,  editor  and  publisher  of  the 
Dallas  Morning  News. 

Osborne  said  he  hoped  Anderson 
would  be  able  to  accept  the  award  in 


Beirut  and  newspapers  there  were 
expected  to  cover  it. 

Others  who  spoke  included  NBC 
Pentagon  correspondent  Fred  Fran¬ 
cis;  Bill  Foley  from  the  Journalists 
Committee  to  Free  Terry  Anderson; 
the  Rev.  Lawrence  Martin  Jenco,  a 
former  hostage;  Sen.  Robert  Dole  (R- 
Kan.);  Rita  Braver  from  CBS  News; 
William  Headline,  CNN  Washington 
bureau  chief;  Charles  J.  Lewis, 
Hearst  Newspapers  Washington 
bureau  chief;  Carmella  LaSpada, 
chairman  of  No  Greater  Love,  which 
hosted  the  ceremony;  and  Dr.  Imad 
Aldean  Ahmad,  president  of  the 
Islamic- American  Zakat  Foundation. 

In  addition,  children  from  the  St. 
Thomas  More  School  in  Arlington, 
Va.,  formed  a  processional,  each  car¬ 
rying  a  placard  with  one  of  the  72 
months  Anderson  has  been  in  captiv¬ 
ity.  The  children  also  participated  in  a 
“Pledge  of  Peace”  and  a  roll  call  of 
hostages. 

Yellow  roses  were  placed  next  to 
the  names  of  those  who  lost  their  lives 
in  captivity  by  Father  Jenco  and  other 
former  hostages,  including  Robert 
Polhill;  Ambassador  Bruce  Laingen, 


who  was  held  in  Iran;  and  Antonio  Mi- 
reles,  who  was  held  hostage  in  Kuwait. 

^  Including  Anderson,  those  Ameri¬ 
cans  who  remain  hostages  in  Lebanon 
are:  Thomas  Sutherland,  dean  of  agri¬ 
culture,  American  University  of 
Beirut,  kidnapped  June  9,  1985; 
Joseph  James  Cicippio,  acting  comp¬ 
troller,  American  University  of 
Beirut,  kidnapped  Sept.  12,  1986; 
Edward  Austin  Tracy,  author, 
kidnapped  Oct.  21,  1986;  Alann 
Steen,  journalism  professor,  Beirut 
University  College,  kidnapped  Jan. 
24,  1987;  and  Jesse  Jonathan  Turner, 
visiting  professor  of  business,  Beirut 
University  College,  kidnapped  Jan. 
24,  1987. 

Other  Western  hostages  are  Brit¬ 
ons  Alec  Collett,  a  New  York-based 
journalist  on  assignment  for  the 
United  Nations  Relief  and  Works 
Agency,  kidnapped  March  25,  1985; 
Jack  Mann,  former  pilot.  Middle  East 
Airlines,  kidnapped  May  12,  1989; 
John  McCarthy,  cameraman  for  Lon¬ 
don-based  Worldwide  Television 
News  Agency,  kidnapped  April  17, 
1986;  Anglican  Church  envoy  Terry 
Waite,  kidnapped  Jan.  20,  1987;  and 
one  Italian,  businessman  Alberto 
Molinari,  kidnapped  Sept.  11,  1985. 

Since  the  end  of  the  Persian  Gulf 
war.  President  Bush  has  expressed 
his  intention  to  work  anew  toward  the 
release  of  the  hostages,  and  Secretary 
of  State  James  A.  Baker  III  recently 
conducted  a  series  of  meetings  in  the 
Middle  East,  where  topics  were  to 
include  conditions  for  release  of  the 
hostages. 

The  AP  reported  that  on  March  14, 
after  meeting  with  Baker,  Syrian  For¬ 
eign  Minister  Farouk  al-Sharaa  said 
his  country  would  exert  “maximum 
effort”  to  secure  release  of  the  hos¬ 
tages  and  added,  “We’re  not  pessi¬ 
mistic  that  we’ll  succeed.” 

Syria  has  reportedly  been  instru¬ 
mental  in  previous  hostage  releases. 

Shiite  clerics,  however,  who  spoke 
to  AP  on  condition  of  anonymity,  said 
there  were  no  real  signs  the  hostages 
would  be  released  soon,  citing  three 
conditions  that  must  be  met:  release 
of  billions  of  dollars  of  Iranian  assets 
frozen  by  the  United  States,  freeing  a 
pro-Iranian  Shiite  leader  abducted  by 
Israel,  and  giving  guarantees  that 
America  will  not  go  ^ter  the  kidnap¬ 
pers  once  the  hostages  are  released. 
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Reporter  fired  over  Gulf-related  story 

California  journalist  says  complaint  by  local  businessmen 
led  to  his  dismissal;  publisher  denies  it 


By  M.L.  Stein 

A  reporter  for  the  Paso  Robles 
(Calif.)  Daily  Press  alleges  he  was 
fired  after  local  businessmen  com¬ 
plained  to  the  publisher  about  his 
story  of  their  sales  of  patriotic  materi¬ 
als  relating  to  the  Persian  Gulf  war. 

Ben  Reddick,  the  newspaper’s  edi¬ 
tor,  publisher  and  owner,  admitted 
discharging  reporter  Paul  Payne  but 
denied  that  the  action  was  tied  to 
pressure  over  the  story,  which  was 
never  printed  in  the  Daily  Press. 

(The  firing  was  the  second  of  a  jour¬ 
nalist  within  the  past  few  months 
involving  the  Persian  Gulf.  On  Feb.  4, 
Joseph  Reedy,  editor  of  The  Patriot,  a 
Kutztown,  Pa.,  weekly,  was  fired 
after  he  had  written  and  published  an 
editorial  which  denounced  the  Per¬ 
sian  Gulf  war  and  President  Bush 
[E&P,  Mar.  9,  P.  10.] 

(The  publisher/owner  of  that  news¬ 
paper  denied  the  firing  was  a  result  of 
the  editorial,  but  subsequently  ran  a 
pro-war  editorial  denouncing  the  ear¬ 
lier  one  by  Reedy.) 

Following  the  California  firing. 
New  Times,  an  alternative  weekly  in 
nearby  San  Luis  Obispo,  printed 
Payne’s  article  under  the  headline: 
“Not  Cleared  by  North  County 
Censors  —  The  Article  the  Paso 
Robles  Daily  Press  Refused  to  Pub¬ 
lish.” 

E&P  interviews  with  Payne,  Red¬ 
dick,  Daily  Press  city  editor  Bill 
Bryan  and  one  of  the  complaining 
merchants  revealed  conflicting  ver¬ 
sions  of  the  reason  for  Payne’s  dis¬ 
missal. 

Reddick  said,  “I  fired  him  because 
he  refused  to  do  the  job  he  was  sup¬ 
posed  to  do.” 

According  to  the  publisher,  Payne 
had  been  assigned  to  cover  a  commu¬ 
nity  rally  in  support  of  U.S.  troops  in 
the  Middle  East  and  turned  in  the  Gulf 
war  paraphernalia  story  instead. 

Payne,  27,  who  had  worked  for  the 
Daily  Press  18  months  —  his  first 
newspaper  job  —  admitted  the  sales 
story  was  his  own  idea  but  insisted 
that  it  had  been  approved  by  Bryan. 

“I  was  going  to  cover  the  rally,  too, 
but  it  was  a  week  away  so  I  went 
ahead  on  his  one,”  he  explained. 
Payne  added  that  on  the  paper’s  small 
staff  it  was  common  practice  for 
reporters  to  develop  their  own  sto- 


Part  of  the  contested  article  said: 
“A  handful  of  companies  throughout 
the  city  have  jumped  on  the  Gulf  war 
paraphernalia  bandwagon  lately, 
selling  everything  from  T-shirts  to 
miniature  versions  of  Old  Glory. 
Maps  of  the  war-torn  region  can  be 
snapped  up  almost  anywhere  these 
days  and  the  call  for  bulk  yellow  rib¬ 
bon  is  growing  louder.” 

Payne  noted  that  some  firms  were 
contributing  a  portion  of  their  profits 
to  troop  support  groups  and  that  a 
radio  station  was  giving  away  maps. 

“The  war  .  .  .  has  made  some 
businesses  boom  again  and  nobody  is 
questioning  it,”  he  wrote  further. 

Among  the  merchants  singled  out 
was  John  Taylor,  the  owner  of  a  com¬ 
puter  store,  who  also  is  a  captain  in 
the  Paso  Robles  Fire  Department. 


adding  that  he  was  one  of  11  mer¬ 
chants  who  had  voiced  the  same 
grievance  to  Reddick  or  Bryan. 

“In  the  first  place,  I  was  under  the 
impression  he  was  going  to  write 
about  the  rally,”  Taylor  said.  “He 
never  said  anything  about  doing  an 
article  about  selling  anything,” 
although  the  bumper  stickers  were 
discussed. 

The  dealer  said  he  also  objected  to 
what  he  perceived  as  Payne’s  argu¬ 
mentative  style  of  questioning,  which 
seemed  to  carry  an  anti-war  bias. 

“1  told  him  1  made  the  bumper 
stickers  to  support  my  son  and  my 
country  and  1  compared  Saddam  Hus¬ 
sein  to  Hitler,”  Taylor  disclosed. 
“He  then  asked  me  if  I  knew  anything 
about  the  Middle  East  or  had  read 
anything  about  it.  1  thought  that  was  a 
funny  way  for  a  reporter  to  act.” 


Asked  about  Payne’s  previous  performance  on  the 
paper,  Bryan  termed  him  a  “reiativeiy  competent 
reporter. 


Payne  reported  that  Taylor  was 
selling  red,  white  and  blue  bumper 
stickers,  which  also  displayed  his 
shop’s  logo.  Taylor  was  quoted  as 
saying  he  “wouldn’t  call  [the  stickers] 
a  moneymaker.” 

Following  the  interview,  Payne 
related,  Taylor  telephoned  Bryan 
with  an  apparent  complaint  about  the 
reporter’s  behavior. 

“Bill  [Bryan]  later  told  me  1  had 
better  be  careful  because  Taylor  was 
a  friend  of  the  boss  [Reddick],” 
Payne  recalled. 

Payne  said  he  then  called  Taylor 
“to  ask  him  if  he  had  a  problem  with 
the  story.  He  got  very  irate  and  said  I 
shouldn’t  be  talking  to  him.  He  said 
he  was  going  down  to  see  Ben  Red¬ 
dick  and  have  me  fired.” 

Taylor  acknowledged  that  he  did 
meet  with  Reddick  but  categorically 
denied  urging  that  Payne  be  sacked. 

“1  would  never  ask  for  anyone’s 
dismissal  or  punishment  over  an 
opinion,”  he  stated. 

Taylor,  who  has  a  son  in  the  Persian 
Gulf,  told  E&P  that  he  protested  the 
way  Payne  handled  the  interview. 


Payne  claimed  some  of  the  mer¬ 
chants  he  interviewed  were  friends  of 
Reddick  and  had  mentioned  profits 
from  the  sale  of  the  patriotic  items. 

“Apparently  they  later  had  second 
thoughts  about  what  they  had  said  to 
me,”  Payne  stated. 

Not  cited  in  his  story,  he  continued, 
was  the  fact  that  some  of  the  business¬ 
men  interviewed  were  organizers  of 
the  upcoming  rally,  including  Taylor. 

Reddick,  Payne  said,  summoned 
him  to  his  office  while  he  was  still 
working  on  the  story,  fired  him  on  the 
spot,  and  told  him  to  leave  the  build¬ 
ing  immediately. 

The  reporter  quoted  the  publisher 
as  saying,  “John  Taylor  has  been  car¬ 
rying  babies  out  of  burning  buildings 
in  this  town  for  25  years  and  I  have  an 
obligation  to  protect  him  from  the 
likes  of  you.” 

Reddick  scoffed  at  the  suggestion 
that  Taylor  or  anyone  else  prompted 
Payne’s  discharge,  asserting  that  it 
was  his  decision  alone. 

He  also  blasted  New  Times  as  a 
“scandalous,  throwaway  sheet  that 
(Continued  on  page  50) 
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ADVERTISING 


Snip,  clip,  rip 

IVs  predicted  that  consumers  wilt  tear  apart  their  newspapers 
and  free-standing  inserts  to  get  coupons  during  the  recession 


By  Ann  Marie  Kerwin 

Whether  they  snip,  clip  or  rip,  con¬ 
sumers  will  be  tearing  apart  their 
newspapers  and  free-standing  inserts 
to  get  coupons  now  that  the  recession 
is  here  in  full  force. 

“Any  degree  of  economic  pinch 
spurs  on  coupon  use,”  said  Ellen 
Farley,  senior  vice  president  of  com¬ 
munications  for  Donnelly  Marketing, 
distributors  of  Carol  Wright  coupon 
packs. 

Overall,  1990  consumers  redeemed 
7.3  billion  coupons,  an  increase  of 
2.8%  over  1989,  according  to  Carolina 
Manufacturer’s  Service  Inc.,  a  cou¬ 
pon  redemption  house.  The  rise  in 
redemption  reverses  a  downward 
trend  under  way  since  1987  and  indi¬ 
cates  shoppers  may  have  increased 
their  use  of  money-saving  offers  in 
response  to  the  war  and  a  weak  U.S. 
economy. 

“Food  and  grocery  bills  account 
for  10%-24%  of  the  average  house¬ 
hold  income.  That  pretty  significant 
portion  of  [consumers’]  budgets. 


combined  with  the  recession,  should 
spur  on  coupon  use,”  said  Karen 
Cavacos,  Newspaper  Advertising 
Bureau. 

Seventy-five  percent  of  the 
nation’s  primary  grocery  shoppers 
said  they  will  increase  their  use  of 
cents-off  coupons  as  a  response  to  the 
recession,  according  to  a  recent  study 
by  NCH  Promotional  Services,  a  cou¬ 
pon  processor  and  promotion  infor¬ 
mation  manager. 

Fifty-four  percent  of  primary  gro¬ 
cery  shoppers  said  they  have  already 
increased  their  use  of  cents-off  cou¬ 
pons  due  to  the  economic  downturn. 

“In  times  of  recession,  consumers 
typically  are  more  interested  in  how 
to  stretch  their  food  dollar,”  noted 
Dave  Brandon,  chief  executive  offi¬ 


cer  of  Valassis  Inserts.  He  said  that  he 
has  been  through  three  recessions 
with  this  company,  and  he  is  seeing 
the  same  pattern  now  as  in  other  grim 
economic  times. 

A  significant  increase  in  redemp¬ 
tion  rates  is  expected  in  the  upcoming 
year.  A  study  by  NCH  found  that 
coupon  redemption  and  real  Gross 
National  Product  are  inversely 
related.  When  real  GNP  is  high,  cou¬ 
pon  redemption  tends  to  be  lower 
than  expected  but,  when  real  GNP  is 
low,  coupon  redemption  is  higher 
than  expected.  While  coupon  distri¬ 
bution  is  typically  the  driving  force  of 
redemption,  the  model  establishes  a 
correlation  between  consumer  use  of 
coupons  and  economic  downturns. 

Despite  warnings  to  retailers  that 
the  biggest  problem  facing  the  con¬ 
sumer  is  lack  of  time,  the  time  spent  to 
clip  coupons  appears  to  be  worth  it. 

“When  economic  need  is  bumping 
up  against  time  constraints,  people 
will  take  the  time  to  save  the  money,” 
Farley  said. 


Another  trend  attributed  to  the 
recession  is  the  switch  to  private- 
label  and  store-branded  products 
from  major  brands.  Fully  50%  of 
shoppers  cited  in  the  NCH  study  said 
they  purchased  store  brands  over 
established  major  brands  since  the 
recession  began. 

Consumers  see  coupons  as  a  valu¬ 
able  hedge  against  rising  prices.  An 
attitude  study  of  consumers  found 
that  60%  believed  coupons  fight  infla¬ 
tion,  said  Joan  Casto,  manager  of  pro¬ 
motion  services  at  the  Campbell  Soup 
Company. 

CMS  research  manager,  Kris  Pra¬ 
sad,  advises  manufacturers  to  main¬ 
tain  a  steady  flow  of  promotion 
throughout  the  year  to  compete  with 
store-brand  buying.  Manufacturers 


would  do  better  to  go  back  to  basics 
and  place  advertising  and  promotion 
dollars  in  targeted,  well-established 
brands  rather  than  try  to  introduce 
new  products,  he  said. 

“A  lot  of  companies,  when  they  are 
looking  at  a  budget  that  is  tightly  con¬ 
trolled,  are  choosing  to  put  their 
money  in  promotion  that  will  bring  a 
quick  turnaround  rather  than  expen¬ 
sive  television  commercials.  They 
decide  to  put  money  in  cents-off  cou¬ 
pons  which  will  move  a  lot  of  product 
immediately,”  Brandon  said. 

Valassis,  Brandon  said,  has  seen  a 
significant  increase  in  business  in  the 
first  part  of  the  year,  but  he  has 
noticed  a  “significant  shift”  in  manu¬ 
facturer’s  decision  making. 

“Our  customers  are  delaying  the 
decision  whether  to  run  or  not  longer 
than  ever  before,”  he  said.  Decisions 
used  to  be  made  typically  four  to  six 
months  before  the  “drop  date,” 
whereas  now  most  make  that  decision 
weeks  later. 

However,  he  admits,  “from  a  sales 
standpoint,  the  recession  has  been  a 
boost  for  us.” 

Paul  A.  Maschetti,  executive  vice 
president  of  free-standing-insert  pub¬ 
lishing  house  Quad  Marketing,  said 
that  business  has  been  quite  healthy. 

“Prices  are  better,  up  about  4%,” 
he  said.  Maschetti  is  expecting  to  see 
an  increase  in  business  as  manufac¬ 
turers  notice  the  increase  in  redemp¬ 
tion. 

“[The  amount  of  coupons 
distributed]  will  probably  go  up 
slightly,  but  because  there  are  so 
many  already  out  there,  1  don’t 
expect  total  distribution  to  go  up  that 
much,”  said  Marjorie  Guilford,  com¬ 
munications  manager  at  CMS. 

Casto  said  that  Campbell’s  has  seen 
a  slight  decrease  in  distribution  and 
redemption  since  the  recession  be¬ 
gan.  But  she  attributed  it  to  the  fact 
that  the  company  has  been  reaching  a 
much  more  targeted  user  base 
through  direct  mail  and  local  market¬ 
ing  (newspaper  ROP)  rather  than 
going  for  a  broad,  national  campaign. 

“During  a  recession,  companies 
tighten  their  belts  and  this  is  reflected 
in  the  slight  decrease  in  distribution 
and  redemption,”  Casto  said. 


“Food  and  grocery  bills  account  for  10%-24%  of  the 
average  household  income.  That  pretty  significant 
portion  of  [consumers’]  budgets,  combined  with  the 
recession,  should  spur  on  coupon  use,”  said  Karen 
Cavacos,  Newspaper  Advertising  Bureau. 


20 


EDITOR  &  PUBLISHER  for  March  23,  1991 


She  acknowledged  that  the 
redemption  rate  is  better  when  cou¬ 
pons  reach  a  targeted  audience. 

“Logic  tells  us  that  when  we  target 
toward  a  known  user  base,  we  will  get 
a  better  response,”  she  said. 

The  largest  coupon  drops  occur  in 
the  months  which  precede  major  holi¬ 
days  or  events,  such  as  October,  in 
anticipation  of  Thanksgiving,  March, 
to  prepare  for  Easter  and  Passover, 
and  January,  for  Superbowl  promo¬ 
tions,  according  to  an  Ad  Bureau 
study. 

In  1989,  a  total  of  1,078  coupons 
was  distributed  for  every  man,  wo¬ 
man  and  child  in  the  United  States, 
according  to  the  Ad  Bureau.  D’arcy 
Masius  Benton  &  Bowles  advertising 
agency  calculated  the  amount  of  cou¬ 
pons  distributed  in  1989  to  be  267.6 
billion.  Free-standing  inserts  were  by 
far  the  most  popular  distribution  vehi¬ 
cle,  delivering  the  majority  of  cou¬ 
pons,  79.7%.  Daily  newspaper  run- 
on-press  distributed  the  second  high¬ 
est  percentage  of  coupons,  4.8%. 
Direct  mail  was  close  behind  that  with 
4.3%. 

“Last  year  we  saw  a  fairly  big 
bump  in  the  amount  of  coupons  dis¬ 
tributed  by  direct  mail,”  Guilford 
said.  She  anticipates  next  year  that 
FSI  distribution  will  remain  about  the 
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same,  while  ROP  newspaper’s  share 
will  be  down,  and  direct  mail’s  share 
will  be  up  slightly. 

According  to  CMS,  the  rate  at 
which  consumers  redeemed  FSI-cir- 
culated  offers  was  off  by  25  percen¬ 
tage  points.  Last  year  saw  a  400%  rise 
in  the  use  of  in-ad  (supermarket  cir¬ 
cular  and  ROP  newspaper)  coupons, 
a  43%  increase  in  the  use  of  direct 
mail  coupons,  and  a  40%  rise  in  direct 
mail  coupon  redemption  rates. 

While  ROP  newspaper  and  super¬ 
market  circular  did  rise  400%,  that  is 
still  only  approximately  3%  of  all  cou¬ 
pons  distributed  last  year.  According 
to  Guilford,  one  reason  for  the  dra¬ 
matic  rise  is  that  retailers  were 
demanding  more  in-ad  coupons. 

“Retailers  like  in-ad  coupons 
because  they  control  the  distribution 
and  the  coupons  can  be  redeemed 
only  at  their  stores,”  she  said. 

Gannett’s  Four-Color  Newspaper 
Network  has  been  successful  winning 
over  some  advertising  dollars  from 
manufacturers  in  the  past  but,  so  far 
this  year,  Bette  Ann  Yarns,  vice 
president  of  sales  for  the  network, 
says  they  “have  not  realized  any  dif¬ 
ference  so  far”  due  to  the  recession. 

However,  if  manufacturers  are 
shortening  the  time  it  takes  to  make  a 
decision  whether  or  not  to  run  coupon 


advertising,  the  network  could  bene¬ 
fit  from  its  quick  turnaround.  Yams 
said. 

“For  manufacturers  who  want  to 
do  more  reactive  advertising,  we  are  a 
very  viable  network.”  She  also 
pointed  out  that  the  network  is  an 
alternative  for  FSIs,  especially  for  the 
advertiser  who  likes  the  appeal  of 
ROP  color  and  the  location  of  running 
in  daily  food  sections. 

In  1989,  coupons  placed  in  print 
media,  namely  newspapers,  FSIs, 
magazines,  and  direct  mail  experi¬ 
enced  decreases  in  redemption  rates 
across  the  board.  The  reason  for  this 
decrease  is  most  likely  “coupon  clut¬ 
ter”  and  consumer  saturation  with 
coupons  rather  than  a  lack  of  interest 
in  couponing,  according  to  the  Ad 
Bureau.  In  19%,  the  redemption  rate 
stayed  “about  the  same,”  Cavacos 
said. 

In  recent  years,  coupons  have 
begun  to  be  distributed  in  stores,  cut¬ 
ting  out  the  need  for  any  distribution 
vehicle.  Electronically  dispensed 
coupons  had  a  redemption  rate  of  1 1% 
in  1989,  according  to  Nielson  Clearing 
House. 

The  Checkout  Coupon  system  is  an 
electronic  device  which  is  connected 
to  the  scanning  device  on  the  check- 
{Continued  on  page  50) 
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Distinguished  Writing  Awards 

Two  Newsday  writers  among  the  five  ASNE  winners 


The  American  Society  of  Newspa¬ 
per  Editors  has  selected  five  journal¬ 
ists  from  over  500  entries  to  receive 
Distinguished  Writing  Awards  for 
work  published  in  American  newspa¬ 
pers  during  1990. 

The  winners  are  Richard  Aregood, 
editorial  page  editor  of  the  Philadel¬ 
phia  Daily  News,  editorial  writing; 
Rick  Bragg,  staff  writer  for  the  St. 
Petersburg  (Fla.)  Times,  non-dead¬ 
line  writing;  Jim  Dwyer,  columnist. 
New  York  Newsday,  commentary/ 
column  writing;  Paul  Moran,  staff 
writer  for  Newsday,  deadline  writing; 
and  Julie  Sullivan,  reporter  for  the 
Spokesman-Review  and  Spokane 
(Wash.)  Chronicle,  short  news  writ¬ 
ing. 

Aregood  is  collecting  his  second 
Distinguished  Writing  Award,  having 
won  in  1985  for  editorials.  He  has 
been  associated  with  the  Daily  News 
since  1966,  first  as  a  police  reporter, 
city  editor,  features  editor,  copy  edi¬ 
tor,  news  editor,  deputy  sports  editor 
and,  since  1978,  editorial  page  editor. 
He  has  also  served  as  a  rock  music 
critic  for  the  paper.  His  1990  edito¬ 
rials  dealt  with  federal  issues  such 
as  the  deficit,  the  U.S.  response  to 
the  Middle  East  confrontation,  the 
November  election,  and  energy  pol¬ 
icy. 

Bragg  is  chief  of  the  Times’  Miami 
bureau,  and  has  worked  at  the  paper 
since  1989.  Originally  from  Possum 
Trot,  Ala.,  one  of  his  award-winning 
articles  was  a  Mother’s  Day  tribute  to 
his  mother,  who  reared  three  children 
as  a  single-parent  farm  laborer  and 
domestic  servant.  Topics  of  other 
entries  included  murder  and  the  birth 
and  death  of  Siamese  twins.  He  has 


worked  at  several  other  Southern 
papers. 

Dwyer  Joined  Newsday  in  1984  as  a 
reporter  of  Queens  courts.  He  spent 
some  time  covering  the  unique  “sub¬ 
way”  beat  and  now  writes  a  three- 
times-a-week  general-interest  col¬ 
umn,  drawing  from  news  events  in 
New  York  City.  He  had  previously 
worked  for  three  New  Jersey  dailies. 

Moran  has  been  a  sportswriter  for 
Newsday  since  1985,  focusing  on 
thoroughbred  horse  racing.  Previ¬ 
ously  he  had  written  for  the  Fort 
Lauderdale  (Fla.)  News  &  Sun  Sen¬ 
tinel  and  been  sports  editor  for  the 
Towanda  (N.Y.)  News.  He  was  cited 
for  three  pieces,  nearly  2,(X)0  words, 
all  written  on  a  single  day  of  racing  at 
Belmont  Park  in  New  York.  One 
describes  the  tragic  fall  and  destruc¬ 
tion  of  a  favored  thoroughbred. 

Sullivan  won  for  good  writing  in 
short  form,  under  500  words,  making 
her  the  first  winner  in  this  new  cate¬ 
gory.  She  won  for  an  unusual  newspa¬ 
per  form,  the  quick  personality  pro¬ 
file.  Several  stories  profiled  the 
down-and-out  people  of  Spokane’s 
inner  city:  an  unemployed  diabetic 
who  lives  in  a  flophouse;  an  elderly 
former  jockey  trying  to  make  ends 
meet;  and  a  16-year-old  prostitute, 
junkie  and  mother.  Sullivan  began  her 
career  in  Alaska  and  Montana,  and 
joined  the  Spokane  paper  in  1988, 
where  she  covers  county  government 
and  housing. 

This  year’s  judges  were  William 
Hilliard,  editor  of  the  Portland 
Oregonian’,  N.  Christian  Anderson, 
Orange  County  (Calif.)  Register’, 
Joann  Byrd,  Everett  (Wash.)  Herald’, 
Judith  Clabes,  Kentucky  Post’,  Linda 


Cunningham,  Parsippany  (N.J.) 
Daily  Record’,  Loren  Ghiglione, 
Southbridge  (Mass.)  News’,  Ellen  H. 
{Continued  on  page  50) 
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Rick  Bragg 


22 


EDITOR  &  PUBLISHER  for  March  23,  1991 


T1mMM-MB$elPonleMrtDeiia'tBmnt. 


M  imiik  saw  omr  86%  m 
balvidail  pradKt  costs  wtaa  yiu 
pspcftsss  ths  conSoto  Dsctroalc  Art 
Pspai'tiBSiiL  Mate  tho  aasdsdilon 
tM  nswops  ai  your  adworUstas 
aooos.  las  rhu-m  usctPoaK  art 
DopartanaL  Ghfi  ns  a  cal  todasL 
WB>stliBoaoswltti... 

MULTI-AD 


LEGAL - 


J 


Court  says  paper  did  not  libel  its  competitor 


By  Tony  Case 

A  full-scale  public  battle  between 
two  newspapers  in  southwest  Iowa 
recently  ended  after  a  local  court 
determined  that  one  paper  did  not 
libel  the  other  in  an  editorial  column 
as  charged. 

The  controversy  began  when  the 
weekly  Shenandoah  (Iowa)  Valley 
News  ran  an  opinion  piece  entitled 
“Search  and  Destroy”  in  its  Feb.  20, 
1990,  edition. 

In  the  column,  editor  Gregg  K. 
Knowles,  who  is  also  owner  of  the 
paper’s  parent  company.  Valley 
Publications  Inc.,  charged  that  the 
paper’s  more  established  local  com¬ 
petition,  the  Shenandoah  Evening 
Sentinel,  had  used  fierce  and  unfair 
tactics  in  an  attempt  to  derail  the 
Valley  News,  which  at  the  time  was 


Paper  wins 
rack  ruling 

A  New  York  state  appeals  court 
has  overturned  a  lower  court  decision 
which  would  prevent  the  Daily  Star  of 
Oneonta  from  placing  its  vending 
machines  on  the  sidewalks  of  Coo- 
perstown,  N.Y. 

A  panel  of  five  judges  voted  unani¬ 
mously  to  reverse  the  1989  decision  of 
state  Supreme  Court  Judge  Robert 
Harlem,  who  had  ruled  in  favor  of 
Cooperstown  in  the  dispute. 

The  Star  had  reportedly  wanted 
permission  to  place  two  vending 
boxes  on  Cooperstown  sidewalks, 
but  the  city’s  board  denied  the 
request,  calling  the  boxes  dangerous 
to  the  public’s  health  and  safety. 


We  didn’t 
invent  the  term . . . 
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nearly  6  months  old. 

The  Sentinel,  which  was  estab¬ 
lished  in  1882,  is  published  five  times 
a  week  and  is  owned  by  Park  Newspa¬ 
pers  of  Iowa  Inc.,  a  subsidiary  corpo¬ 
ration  of  Park  Communications  Inc. 
of  Ithaca,  N.Y. 

“They  have  published  pages  of 
material  aimed  at  derailing  our  efforts 
to  become  established,”  Knowles 
wrote  in  the  column.  “Slanted  news 
stories,  bitter  columns  and  advertise¬ 
ments  can  be  counted  among  those 
attempts. 

“But  the  real  war  is  being  fought 
on  the  street  .  .  .  where  Park’s 
troops  are  out  spreading  half-truths 
and  innuendo  about  Valley  Publica¬ 
tions  .  .  .  .  ” 

The  piece  accused  the  Sentinel  of 
circulating  among  the  town’s  mer¬ 
chants  a  postal  form  which  had  indi¬ 
cated  the  number  of  papers  the  Valley 
News  mailed  to  its  subscribers  each 
week.  The  figure,  Knowles  main¬ 
tained,  did  not  take  into  account  the 
number  of  papers  delivered  to  sub¬ 
scribers  by  carrier,  however,  and  was 
therefore  misleading  because  it  made 
the  paper’s  circulation  appear  to  be 
much  smaller  than  it  really  was. 

The  postal  report  showed  that  there 
were  877  mail  subscribers,  but  during 
a  recent  week  the  paper  had  actually 
delivered  a  total  of  8,633  copies  in  the 
area,  according  to  the  column. 

Knowles  wrote  that  the  Sentinel 
had  acted  “with  one  purpose  and  one 
purpose  only:  to  drive  our  customers 
away  so  that  we  cannot  survive.” 

The  Sentinel  then  countered  with  a 
lawsuit  and  charged  that  Knowles  had 
made  false,  malicious  and  damaging 
statements  in  the  column,  which  also 
said  that  the  Sentinel’s  managing  edi¬ 
tor  Peter  Weber  had  personally  vis¬ 
ited  Knowles  “to  compliment  us  on 
our  newspaper  and  apologize  for  the 
tactics  his  company  was  using  against 
us  ....  ” 

Knowles  said  that  Weber’s  visit 
was  apparently  provoked  by  the 
publication  of  a  Sentinel  story  which 
had  “basically  made  fun”  of  an  edito¬ 
rial  Knowles  had  previously  pub¬ 
lished  in  the  Valley  News  about  the 
city  of  Shenandoah’s  snow-removal 
policy. 

According  to  Knowles,  Weber  told 
him  he  had  hoped  there  were  “no 
hard  feelings”  between  the  two  edi¬ 
tors,  adding  that  he  was  just  “an  edi¬ 
tor  working  for  Park  Newspapers.” 
The  Sentinel  reportedly  denied  that 


those  comments  were  ever  made, 
however. 

E&P  has  made  numerous,  but 
unsuccessful,  attempts  to  get  anyone 
from  either  Park  Communications  or 
the  Sentinel  to  discuss  the  lawsuit. 

In  January  of  this  year,  the  skirmish 
between  the  dueling  papers  was 
finally  settled  after  an  eight-person 
jury  in  a  Page  County  (Iowa)  District 
Court  said  that  the  Sentinel  had  failed 
to  prove  Knowles’  statements  were 
damaging. 

Judge  halts  attempt 
to  have  reporters 
divulge  information 

A  Massachusetts  Superior  Court 
judge  has  halted  an  attempt  by  Suffolk 
County  prosecutors  to  force  Boston 
Herald  reporter  Patricia  Mangan  and 
WCVB-TV  reporter  David  Ropeik  to 
divulge  names  of  confidential  sources 
for  information  on  the  fatal  shooting 
of  Carol  DiMaiti  Stuart  in  October 
1989  —  an  incident  that  drew 
national  media  attention. 

David  Rodman,  spokesperson  for 
District  Attorney  Newman  Flanagan, 
however,  indicated  that  Judge  Guy 
Volterra’s  decision  would  be 
appealed. 

The  Volterra  action  quashed  sub¬ 
poenas  for  the  two  newspeople  to 
appear  before  a  grand  jury;  the  two 
reporters  would  have  been  subject  to 
possible  penalties  with  refusal  to  dis¬ 
close  their  news  sources. 

The  Globe  quoted  Assistant  Dis¬ 
trict  Attorney  Thomas  Mundy  as 
saying  that  Mangan  and  Ropeik  were 
subpoenaed  in  an  effort  to  learn  the 
identity  of  sources  who  suggested 
that  Matthew  Stuart  and  a  friend, 
John  McMahon,  allegedly  were 
accessories  to  the  shooting. 

The  Globe  added  that  on  Jan.  5, 
1990,  one  day  after  Charles  Stuart 
apparently  committed  suicide, 
Ropeik  reported  that  Charles  had 
confessed  to  a  source  close  to  the 
Stuart  family  that  he  was  responsible 
for  the  murder  of  his  pregnant  wife 
and  that  his  brother,  Matthew,  had 
brought  the  gun  to  him. 

The  newspaper  also  said  that  on 
Jan.  7,  1990,  Mangan  reported  that  a 
source  close  to  the  Stuart  family  said 
that  McMahon  was  with  Matthew 
Stuart  when  Charles  Stuart  tossed  a 
(Continued  on  page  50) 
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Media  execs  see  a  future  need  for  newspapers 


By  Tony  Case  i 

While  substantial  advances  have 
been  made  in  the  mass  media  during 
this  century,  the  industry  will  bear 
witness  to  even  more  dramatic 
changes  into  the  next  hundred  years, 
according  to  a  panel  of  some  of 
America’s  media  professionals  who 
recently  met  at  Fordham  University 
in  New  York. 

The  symposium  entitled  “The 
Media  in  the  21st  Century”  was  part 
of  Fordham’s  sesquicentennial  cele¬ 
bration. 

Louis  Boccardi,  president  and  gen¬ 
eral  manager  of  the  Associated  Press, 
and  Robert  J.  Danzig,  vice  president 
of  Hearst  Newspapers,  were  among 
the  panelists  who  participated  in  the 
discussion,  which  was  moderated  by 
William  J.  Small,  former  president  of 
United  Press  International  and  NBC 
News. 

Small  is  currently  the  Felix  Larkin 
Professor  of  Communications  at 
Fordham’s  Graduate  School  of  Busi¬ 
ness  Administration. 

Boccardi  addressed  the  issue  of 
what  many  newspaper  critics  hail  as 
the  decline  of  newspaperdom,  citing  a 
statistic  which  says  that  65%  of 
American  households  subscribe  to 
newspapers  today  as  opposed  to  95% 
a  quarter  century  ago. 

“Print  is  still  around,  but  it’s  not 
business  as  usual,”  he  said.  “Some 
changes  in  the  next  10  years  are  immi¬ 
nent.” 

Boccardi  noted  that  with  the  advent 
of  an  expanded  number  of  choices  for 
information  —  mainly  television  — 
newspapers  have  had  to  begin  work¬ 
ing  for  their  readership  in  recent 
years:  “Newspapers  are  recogniz¬ 
ing  that  they  are  an  information 
source  .  .  .  TV  is  immediate,  com- 


Canadian  flag 
printing  printed 
to  meet  demand 

The  Cambridge  (Ont.)  Reporter 
printed  a  Canadian  flag  in  its  Feb.  26 
edition. 

Publisher  Jon  Butler  ordered  the 
action  after  a  thief  stole  the  Canadian 
flag  from  outside  his  home. 

“I’m  proud  to  be  a  Canadian  and 
I’ve  flown  a  Canadian  flag  for  years,” 
Butler  said.  “If  there’s  a  demand  for 
Canadian  flags,  I  hope  that  this  will 
help  fill  it.” 


pelling  and  moving,  but  I  think  a  vital 
role  remains  for  print.” 

Boccardi  went  on  to  make  some 
predictions  about  the  future  of  the 
industry  in  light  of  competition  as  well 
as  changes  in  technology,  economics 
and  demographics. 

He  noted  that  such  advancements 
as  the  implementation  of  audiotext 
systems,  an  improvement  in  quality  in 
regard  to  such  aspects  as  layout,  color 
and  graphics,  experimentation  with 
fax  papers,  an  increased  sensitivity  to 
demographics  and  market  share,  and 
the  changing  needs  of  advertisers  are 


all  part  of  newspapers’  efforts  to 
move  competitively  into  the  new  cen¬ 
tury. 

Danzig,  citing  many  of  the  same 
advances  in  the  business,  was  opti¬ 
mistic  about  the  future,  as  well;  “We 
think  that  newspapers  will  act  as  an 
amoeba  and  expand  themselves  in 
ways  not  thought  possible  .... 
Technology  will  allow  us  to  external¬ 
ize  our  capabilities.” 

“I’m  a  parochial,  unbiased,  ram¬ 
pant  cheerleader  for  newspapers,”  he 
added.  “I  think  the  days  ahead  are 
going  to  be  extremely  exciting.” 


Why 

Publishers 

lUmlb 

Business 

^sterns 

flx>m 

Data 

Sciences 


Proven  Software 

In  Circulation,  TMC, 

Display  Advertising  and 
General  Accounting.  Easy 
to  learn,  easy  to  use,  and 
easy  to  customize. 

Large  Installed 
User  Base 

Over  100  newspapers 
throughout  the  United 
States.  Dailies  and 
Weeklies.  Both  independ¬ 
ents  and  groups.  With 
household  sizes  from  5,000 
to  500,000. 

UNIX  based 

Allows  you  to  choose  from 
a  variety  of  hardware  plat¬ 
forms.  Leave  the  world 
of  proprietary  software 
systems  behind. 

Dependable  Support 

Data  Sciences  has  been 
providing  Business 
Systems  to  the  Newspaper 
Industry  since  1972.  Con¬ 
stantly  updating  software 
to  reflect  changes  in  tax 
law,  postal  regulations, 
ABC,  and  other  newspaper 
business  practices. 
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Who’s  the  biggest? 

Los  Angeles  dailies  argue  over  which  has  the  largest  classified  ad  share 


The  Daily  News  claims  it  ended 
1990  with  the  largest  classified  section 
in  Los  Angeles  County,  but  a  Los 
Angeles  Times  executive  disputes  the 
numbers. 

In  its  announcement,  the  Daily 
News  boasted  that  it  captured  more 
than  50%  of  classified  linage  during 
the  quarter  ending  in  December  of  last 
year. 

Said  publisher  David  J.  Auger,  “As 
the  year  progressed  we  saw  a  steady 
rise  in  our  classified  market  share.” 
In  October,  he  added,  his  paper 
surpassed  the  Times  in  classified  lin¬ 


age  to  stake  out  51.2%  of  the  market. 

Classified  manager  Nancy  Stimac 
said  the  increase  in  market  share  is 
the  payoff  of  a  long-term  strategic 
goal. 

“We  consciously  and  strategically 
set  out  to  increase  our  market  share  in 
all  major  categories,”  she  stated. 

Steve  Anderson,  the  Times’  assis¬ 
tant  classified  director  conceded  that 
the  Daily  News  leads  in  classified  in 
the  San  Fernando  Valley,  its  primary 
circulation  area,  but  said,  “I  can’t 
figure  out  where  they  get  51%  of  the 
total  market. 


According  to  Anderson,  the  Times, 
with  five  zoned  editions  in  the  county, 
had  a  total  of  40  million  lines  last  year, 
compared  with  37  million  for  the 
Dm'ly  News. 

Questioned  about  Anderson’s 
counterclaim,  Renier  Van  Waes- 
berghe,  market  research  manager  for 
the  Daily  News,  said  his  figure  was 
obtained  by  comparing  the  News’ 
full-run  advertising  with  the  Times’ 
full-run  advertising  in  the  county  and 
its  part-run  ads  in  either  its  Valley  or 
Westside  edition. 

—  M.L.  Stein 


Student  paper  poll:  Teens  read  dailies,  too 


Teen-age  readers  of  Chicago’s  city¬ 
wide  high  school  newspaper.  New 
Expression,  are  also  regular  readers 
of  the  city’s  dailies,  according  to  a 
new  survey. 

More  than  three-quarters  of  the 
teen-agers  surveyed — 76% — said 
they  had  read  the  Chicago  Sun-Times 
within  the  last  week.  Just  3%  said 
they  read  the  Sun-Times  three  or 
more  times  weekly,  however. 

Some  39.9%  of  the  surveyed  teens 
said  they  read  the  Chicago  Tribune  at 
least  weekly.  About  a  fifth  — 
20.1%  —  said  they  read  the  paper 
three  times  or  more  each  week. 

The  Sun-Times  and  Tribune  main¬ 
tained  their  first  and  second  ranking, 
respectively,  among  each  racial  group 
surveyed:  African-American,  Asian, 
Hispanic  and  white. 

However,  the  third-favorite  daily 


varied  by  ethnic  group,  the  survey 
found. 

Among  black  teen-agers,  the  Chi¬ 
cago  Defender  was  cited  as  the  third 
most  read.  Nearly  a  third  —  31.7%  — 
read  it  at  least  weekly,  and  16.6%  said 
they  read  the  daily  paper  three  times 
or  more  each  week. 

For  white  readers,  the  Polish-lan¬ 
guage  Daily  Zagoda  was  in  third 
place,  with  13.5%  saying  they  read  it 
at  least  once  a  week. 

Hispanic  teen-agers  said  La  Raza, 
a  weekly  newspaper,  was  their  third 
most-read  newspaper.  A  total  of 
28.9%  said  they  read  the  Spanish-lan- 
guage  paper  at  least  once  a  week. 

Asian  teen-agers,  however,  did  not 
pick  an  ethnic-interest  paper  as  their 
third  choice.  Instead,  the  survey 
found,  the  sports  daily  The  National, 
chosen  by  10.8%,  was  the  third  most- 


read. 

One  surprise  of  the  survey  was  how 
few  teen-agers  — just  6.8%  —  said 
they  read  The  Reader,  Chicago’s  big¬ 
gest  alternative  newspaper,  in  an 
average  week. 

The  survey  was  circulated  in  the 
January  issue  of  the  monthly  New 
Expression,  which  is  published  by 
Youth  Communication/Chicago  Center. 

Some  1,800  readers  responded  to 
the  self-selecting  and  self-adminis¬ 
tered  poll  and  792  responses  were 
randomly  selected  for  analysis. 

The  survey  was  conducted  in  coop¬ 
eration  with  the  Chicago  Tribune. 

New  Expression  is  a  monthly 
newspaper  written  and  produced  by 
teen-agers.  The  paper  claims  a  circu¬ 
lation  of  70,000  in  more  than  80  Chi¬ 
cago  public  and  private  schools. 

—  Mark  Fitzgerald 


N.M.  paper  sponsors  student  survey 


Journalism  students  in  New  Mex¬ 
ico  high  schools  recently  participated 
in  a  test  of  open  government  designed 
by  the  Albuquerque  (N.M.)  Tribune., 
the  New  Mexico  Press  Association 
and  the  New  Mexico  Foundation  for 
Open  Government. 

Participants  were  mailed  packets 
which  contained  information  on  the 
state’s  Open  Meetings  Act  and 
Inspection  of  Public  Records  Act 
along  with  24  scenarios  that  would  put 
them  to  the  test. 

The  students  were  asked  to  look  up 
criminal  records  of  school  board 
members,  to  attend  faculty  or  school 


board  meetings  and  to  find  informa¬ 
tion  about  illnesses  on  campus  or 
weapons  and  drugs  confiscated  from 
students  by  police. 

The  following  detail  some  of  the 
students’  findings: 

•  A  presiding  magistrate  in  Far¬ 
mington  refused  to  let  students  see 
the  driving  and  criminal  records  of 
various  school  officials. 

The  judge’s  clerk  gave  the  students 
a  letter  in  which  the  judge  told  them 
such  records  were  not  available  to  the 
public. 

The  judge  then  called  the  Farming- 
ton  High  School  principal  to  alert  him 


to  the  students’  request.  The  principal 
told  him  he  had  given  permission  to 
the  project. 

•  The  head  of  security  for  Albu¬ 
querque  Public  Schools  refused  to 
give  a  Manzano  High  School  newspa¬ 
per  reporter  information  about  wea¬ 
pons  and  drugs  taken  on  campus. 

“It’s  not  public  record,”  he  said. 

However,  other  school  districts 
provided  this  information  without 
hesitation, 

•  Santa  Fe  high  school  students 
were  refused  information  on  their 
school’s  budget  by  a  clerk  who 

(Continued  on  page  50) 
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Reporter  as  musher 

Fairbanks  Daily  News-Miner  staffer  competes  in  iditarod 


By  M.L.  Stein 

The  famed  Iditarod  Trail  Sled  Dog 
Race  from  Anchorage  to  Nome  got 
heavy  press  coverage  but  one 
reporter  there  was  not  taking  notes. 

Brian  O’Donoghue,  a  staff  writer 
for  the  Fairbanks  Daily  News-Miner, 
was  otherwise  engaged  —  mushing 
his  team  of  dogs  as  a  competitor  in  the 
1,163-mile  Alaska  run. 

This  was  the  first  such  competition 
for  the  35-year-old  O’Donoghue,  who 
has  covered  other  sled-dog  races  as  a 
reporter. 

His  driving  experience  was  limited 
to  a  200-mile  qualifier  that  all  contes¬ 
tants  take. 

Even  so,  he  got  a  break  at  the  start 
of  the  run  March  2  by  winning  a  lot¬ 
tery  that  allowed  him  to  be  first  out  of 
the  starting  chute.  The  lucky  draw  did 
not  seem  to  enhance  the  newsman’s 
chances  of  winning,  according  to 
News-Miner  managing  editor  Dan 


IN  BRIEF - 


Four-color  network 
adds  four  papers 

The  Daily  News  of  Los  Angeles  is 
among  four  newspapers  that  have 
become  new  members  of  the  National 
Four-Color  Newspaper  Network, 
which  is  represented  by  Gannett 
National  Newspaper  Sales. 

The  Daily  News  circulation  has 
grown  25%  over  the  past  three  years 
to  200,000  daily  and  216,000  Sunday. 

Also  joining  the  network  are  the 
Iowa  City  (Iowa)  Press-Citizen,  the 
Great  Falls  (Mont.)  Tribune  and  the 
Middletown  (Conn.)  Press. 

The  Four  Color  Network  includes 
more  than  300  newspapers  with  a  total 
circulation  of  more  than  34  million. 


Press  group 
creates  new 
member  status 

The  National  Scholastic  Press 
Association  and  the  Associated  Col¬ 
legiate  Press  have  created  a  new 
membership  program  called  the  Asso¬ 
ciate  Membership. 


Joling.  On  March  8,  Joling  told  E&P 
that  O’Donoghue  was  reported  as 
being  68th  in  a  remaining  field  of  69. 
Seventy-five  mushers  started  the  con¬ 
test,  now  in  its  19th  year.  The  winner 
takes  home  $50,000,  a  new  pickup 
truck,  and  another  vehicle. 

Joling  said  he  had  no  direct  contact 
with  O’Donoghue  on  the  trail  but  was 
receiving  reports  from  spectators 
along  the  way. 

Being  number  one  out  of  the  start¬ 
ing  gate  is  not  a  guarantee  of  victory, 
past  performance  has  shown.  Last 
year’s  winner,  Susan  Butcher,  was 
69th  in  the  drawing.  She  completed 
the  grueling  course  in  a  record  1 1 
days,  one  hour,  53  minutes  and  23 
seconds. 

In  reference  to  his  lottery  pick, 
O’Donoghue  told  the  Anchorage 
Daily  News  that  he  had  basked  in 
taking  the  lead  for  “three  or  four 
blocks.” 


“Why  not?”  he  added.  “It’s  got  to 
be  the  greatest  thrill  in  the  world. 
How  many  people  can  say  they  had  a 
45-minute  lead  on  Susan  Butcher?”  — 
a  four-time  winner. 

Win  or  lose,  News-Miner  staffers 
were  rooting  for  O’Donoghue.  They 
also  helped  him  handle  his  dogs 
before  the  opening  gun  and  contrib¬ 
uted  to  his  food  and  other  supplies. 

This  included  expert  assistance 
from  sportswriter  Tim  Mowry,  who 
has  competed  in  Iditarod  and  another 
major  Alaska  dog  race,  the  Yukon 
Quest. 

Joling  noted  that  O’Donoghue  was 
not  assigned  to  compete  in  Iditarod 
but  wrote  a  pre-race  piece  on  his  prep¬ 
aration  activities. 

“He’s  strictly  on  his  own,”  Joling 
added. 

O’Donoghue  has  worked  for 
Alaska  newspapers  for  about  six 
years. 


The  program  was  created  to  inform 
communications  professionals  about 
s,;holastic  journalism. 

Funds  provided  by  the  Associate 
Membership  will  increase  minority 
scholarship  programs,  help  under¬ 
developed  or  struggling  publication 
staffs  and  enhance  existing  programs 
and  associations. 


Newspaper 
to  service 
its  community 

Bruce  S.  Bennett,  deputy  publisher 
of  the  Telegram  &  Gazette  of  Worces¬ 
ter,  Mass.,  recently  unveiled  Visions 
2000,  an  agenda  of  community  initia¬ 
tives  that  the  newspaper  has  adopted 
to  promote  progress  in  the  area. 

The  newspaper  has  commissioned 
a  $20,000  economic  study  of  the  area 
by  Massachusetts  Institute  of  Tech¬ 
nology  economists.  The  results  will 
be  reported  in  the  paper. 

It  was  also  announced  that  the 
paper  will  begin  a  series  of  commu¬ 
nity  service  awards  with  prizes  total¬ 
ing  more  than  $25,000. 
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NEWSPEOPLE  IN  THE  NEWS 


John  Levesque  Barbara  Wells  Al  Johnson 


John  Levesque,  editor  of  the 
Edwardsville  (Ill.)  Intelligencer,  has 
been  named  assistant  features  editor 
at  the  Seattle  Post-Intelligencer. 

Levesque  had  also  held  the  posi¬ 
tions  of  publisher  and  news  editor  at 
the  Illinois  paper.  Previously  he  had 
worked  as  assistant  business  editor  at 
the  Hartford  (Conn.)  Times. 

*  *  * 

Barbara  Wells  has  been 
appointed  director  of  the  Dallas 
Morning  News  research  department. 

Wells  had  previously  worked  as  a 
research  analyst,  senior  research 
analyst  and  research  manager  at  the 
Morning  News.  She  had  also  previ¬ 
ously  worked  with  Belden  Associates 
of  Dallas,  a  firm  which  specializes  in 
newspaper  research. 

*  *  * 

Robert  Judge  has  been  appointed 
to  the  new  position  of  special  editions 
manager  for  the  Asbury  Park  Press  of 
Neptune,  N.J. 

Judge  had  most  recently  worked  as 
senior  advertising  account  executive 
at  the  Press.  He  had  previously 
served  in  several  advertising  posi¬ 
tions  at  the  paper,  where  he  has 
worked  for  33  years. 

*  *  * 

Al  Johnson,  executive  editor  of 


the  Gary  (Ind.)  Post-Tribune,  has 
been  named  executive  editor  and  vice 
president  of  the  Columbus  (Ga.)  Led¬ 
ger-Enquirer. 

Prior  to  being  named  executive  edi¬ 
tor  in  1988,  Johnson  had  worked  as 
executive  managing  editor  at  the 
Post-Tribune.  He  had  previously 
worked  as  a  reporter  and  editor  at  the 
Charlotte  (N.tT.)  Observer. 

*  *  * 

Patricia  A.  Brannen  has  been 
named  classified  advertising  manager 
for  the  West  County  Times  of  Pinole, 
Calif. 

She  had  previously  worked  as  clas¬ 
sified  commercial  sales  supervisor  for 
the  Contra  Costa  Times  of  Walnut 
Creek,  Calif.,  and  in  other  sales  posi¬ 
tions  with  Lesher  Communications 
Inc.,  which  owns  both  papers. 

*  4:  i|i 

Gannett  National  Newspaper  Sales 
West  Coast  offices  have  made  the  fol¬ 
lowing  sales  appointments: 

Matthew  L.  Gittleman  has  been 
named  account  executive  in  the  Los 
Angeles  office  and  Nick  Lazaroff 
and  Maureen  Byrne,  sales  service 
coordinator,  have  been  named 
account  executives  in  the  San  Fran¬ 
cisco  office. 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 

The  Commonwealth  Club  of  Cali¬ 
fornia,  the  nation’s  oldest  and  largest 
public  relations  forum,  has  elected 
William  German,  executive  editor 
of  the  San  Francisco  Chronicle,  to  its 
board  of  governors  for  1991. 

The  Commonwealth  Club  was 
founded  in  1903  by  Chronicle  editorial 
page  writer  Edward  Adams.  The 
group  holds  more  than  450  meetings 
each  year  on  a  variety  of  topics. 

*  *  if 

The  following  management 
changes  have  been  announced  at  the 
Indianapolis  Star: 

Ted  Daniels,  former  assistant 
managing  editor  for  news,  has  been 
appointed  assistant  managing  editor 
for  features  and  graphics. 

Daniels,  who  came  to  the  Star  as 
copy  editor  in  1975,  had  previously 
worked  at  the  Elyria  (Ohio)  Chroni¬ 
cle-Telegram. 

Myrta  Pulliam,  former  assistant 
managing  editor/graphics,  has  been 
named  assistant  managing  editor  for 
news. 

Pulliam  has  been  with  the  Star  since 
1970. 

*  !|!  !|i 

Richard  Giordano,  chairman  and 
chief  executive  of  the  BOC  Group,  a 
public  limited  corporation  based  in 
England,  has  been  named  non-execu¬ 
tive  editor  by  the  board  of  Reuters 
Holdings  PLC.  He  replaces  Rupert 
Murdoch,  chief  executive  of  News 
Corp.  Ltd.,  who  resigned  from  the 
Reuters  board  last  December. 

In  addition,  Peter  Job  has  been 
named  managing  director  and  chief 
executive  of  Reuters.  He  succeeds 
Glen  Renfrew,  who  retired  effective 
March  1. 

*  *  * 

Paddock  Publications  of  Arlington 
Heights,  Ill.,  publisher  of  the  Daily 
Herald  of  Arlington  Heights,  has 
named  the  following  seven  staff  mem¬ 
bers  to  the  new  position  of  assistant 
vice  president: 

Shirley  H.  Dean,  classified  adver¬ 
tising  manager;  Karin  E.  Guy,  man¬ 
ager  of  marketing  and  promotion; 
Donna  M.  Janec,  manager  of 
accounting;  Robert  Y.  Paddock  Jr., 
administrative  assistant  to  the  vice 
chairman  and  executive  vice  presi¬ 
dent;  Stuart  R.  Paddock  III,  circu¬ 
lation  manager;  Jerome  A.  Schur, 
assistant  production  manager;  and 
Judith  A.  Szabados,  manager  of 
human  resources. 
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The  Miami  Herald  Publishing  Co. 
has  merged  its  promotion  and  adver¬ 
tising  copywriting  groups  into  its  mar¬ 
keting  promotion  department  and  has 
announced  the  following  staff 
changes: 

JosiE  Bacallao,  formerly  promo¬ 
tion  manager,  will  head  the  group  in 
the  newly  created  position  of  market¬ 
ing  promotion  manager. 

Bacallao  has  served  in  several  man¬ 
agement  positions  since  joining  the 
Herald  in  1981  as  assistant  promotion 
manager. 

Carmen  Chediak,  formerly  assis¬ 
tant  promotion  manager,  has  been 
named  marketing  development  man¬ 
ager. 

Chediak  joined  the  Herald  in  1982 
and  has  held  several  positions  in 
advertising,  circulation  and  market¬ 
ing. 

*  *  * 

Lou  Heldman  has  been  named 
executive  editor  of  the  Tallahassee 
(Fla.)  Democrat.  He  succeeds  Bob 
Stiff,  who  recently  resigned. 

Heldman  has  worked  19  years  in 
several  editorial  positions  at  Knight- 
Ridder  newspapers  in  Boca  Raton, 
Fla.,  Detroit,  Fort  Wayne,  Ind.,  and 
Miami. 

*  ^|c  ^|t 

Morris  Communications  Corp.  of 
Augusta,  Ga.,  has  announced  the  fol¬ 
lowing  staff  changes: 

Frank  Anderson,  publisher  of  the 
Lubbock  (Texas)  Avalanche-Journal, 
has  been  named  publisher  of  the 
Savannah  (Ga.)  Morning  News  and 
Evening  Press. 

Jon  Hunt,  general  manager  of  the 
St.  Augustine  {F\a.)  Record,  becomes 
publisher  of  the  Lubbock  paper. 

Hunt  is  succeeded  by  William 
“Will”  Morris  IV,  general  manager 
of  Athens  (Ga.)  Magazine  and  assis¬ 
tant  to  the  general  manager  of  the 
Athens  (Ga.)  Daily  News  and  Banner- 
Herald. 

*  *  * 

Robert  C.  Momsen,  vice  president 
for  community  development  at  Pio¬ 
neer  Press  in  St.  Paul,  Minn.,  has 
announced  his  retirement  after  more 
than  40  years  in  the  newspaper  indus¬ 
try. 


Robert  M.  Blake,  formerly  adver¬ 
tising  director  for  the  Itacha  (N.Y.) 
Journal,  has  been  named  advertising 
director  at  the  Jackson  (Tenn.)  Sun. 

Blake  succeeds  Roy  Heatherly, 
who  has  been  named  advertising 
director  at  the  News-Star  in  Monroe, 
La. 

*  *  * 

The  Sacramento  (Calif.)  Bee  has 
announced  the  following  staff 
changes: 

David  Jensen,  formerly  executive 
business  editor,  has  been  named 
deputy  metro  editor/projects. 

Jensen  had  previously  worked  as 
assistant  metro  editor  and  as  an  edu¬ 
cation  writer  at  the  Bee.  He  had  also 
previously  worked  as  a  press  aide  to 
former  California  Gov.  Jerry  Brown 
and  as  an  editor  and  assistant  bureau 
chief  with  the  United  Press  Interna¬ 
tional. 

Eleanor  Shaw,  formerly  news  edi¬ 
tor,  succeeds  Jensen  as  executive 
business  editor. 

Shaw  had  previously  worked  as  a 
reporter,  capital  bureau  chief,  assis¬ 
tant  city  editor  and  business  editor  at 
the  Wilmington  (Del.)  News-Journal 
and  as  assistant  city  editor  at  the 
Miami  Herald.  She  had  also  worked 
for  USA  Today  as  an  original  member 
of  its  editing  staff  in  Washington, 
D.C. 

Pamela  Dinsmore  succeeds  Shaw 


as  news  editor. 

Dinsmore  had  previously  worked 
as  news  editor  at  the  San  Francisco 
Examiner  and  had  also  held  positions 
at  the  Peninsula  Times  Tribune  in 
Palo  Alto,  Calif.,  and  the  Vallejo 
(Calif.)  Times-Herald. 

*  *  * 

The  Rocky  Mountain  News  of  Den¬ 
ver  has  named  Craig  Jones  budget 
manager  and  Lori  Henricksen  clas¬ 
sified  advertising  outside  sales  man¬ 
ager. 

Jones  had  previously  worked  as  a 
senior  analyst  with  Pepsico  of  Denver 
and  Henricksen  had  previously 
worked  as  a  sales  associate  with  the 
News  and  as  advertising  and  distribu¬ 
tion  account  executive  at  CUC  Pub¬ 
lishing  of  Denver. 

*  *  * 

David  Dykes  and  Robert  Gately 
have  been  named  to  the  top  executive 
positions  at  a  new  weekly  newspaper 
which  will  serve  the  Catholic  Diocese 
of  Charlotte,  N.C. 

The  paper,  which  has  not  yet  been 
named,  is  scheduled  for  publication  in 
September. 

Dykes  serves  as  general  manager  of 
the  paper  and  Gately,  presently  a 
director  at  the  diocese,  becomes  edi¬ 
tor  July  1. 

Dykes  had  previously  worked  in 
several  editorial  positions  at  newspa¬ 
pers  in  Arizona.  Ohio  and  North  Car¬ 
olina,  including  the  Charlotte  (N.C.) 
Observer  and  the  York  (S.C.) 
Observer.  He  had  most  recently 
served  as  general  manager  of  State 
magazine  and  Carolina  Real  Estate 
Journal,  both  in  North  Carolina. 

Prior  to  joining  the  diocese,  Gately 
had  worked  for  the  United  Press 
International  in  Chicago,  Charlotte, 
Indianapolis  and  Raleigh,  N.C..  He 
had  also  previously  held  several  edi¬ 
torial  positions  at  the  Carteret  County 
News-Times  of  Morehead  City,  N.C., 
the  Charlotte  Observer  and  the  North 
Carolina  Catholic. 
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OBITUARIES 


Joseph  Baer,  79,  a  former  presi¬ 
dent  of  the  newspaper  drivers’  union 
in  New  York,  died  of  cancer  March  10 
in  Princeton,  N.J. 

He  had  previously  held  positions  at 
the  New  York  Telegram  and  the  New 
York  Post. 

*  *  * 

Paul  R.  Beck,  84,  former  publisher 
and  co-founder  of  the  Oceanside 
(Calif.)  Blade-Tribune,  died  March  4 
in  Carlsbad,  Calif. 

He  began  his  career  in  journalism  at 
his  father’s  newspaper,  the  Center¬ 
ville  (Iowa)  Jowegian. 

*  * 

Harold  Blumenfeld,  85,  former 
executive  editor  for  news  pictures  at 
United  Press  International,  died  of 
complications  from  heart  disease 
March  10  in  Miami  Beach,  Fla. 

9|c  :|c  id 

Ford  Bothwell,  60,  outdoors  col¬ 
umnist  for  The  Trentonian  of  Tren¬ 
ton,  N.J.,  died  March  5  of  pneumonia 
in  Trenton. 

He  had  previously  worked  at  the 
Philadelphia  Daily  News  and  at  other 
eastern  Pennsylvania  newspapers. 


Evelyn  M.  Dent  Boyer,  101,  for¬ 
mer  society  reporter  for  the  Washing¬ 
ton  (D.C.)  Evening  Star,  died  of  pneu¬ 
monia  March  6  in  Alexandria,  Va. 


Mitchell  V.  Charnley,  92,  for¬ 
mer  University  of  Minnesota  journal¬ 
ism  professor,  died  of  heart  failure 
Feb.  16. 

He  had  previously  worked  at  the 
Detroit  News  and  the  Honolulu  Star- 
Bulletin. 


Dean  Chenoweth,  94,  editor  of  the 
San  Angelo  (Texas)  Standard-Times 
for  37  years,  died  Feb.  15. 


Edward  T.  Fairchild,  92,  former 
editor  and  publisher  of  the  Athol 
(Mass.)  Daily  News,  died  March  2  in 
Ormond  Beach,  Fla. 

He  had  previously  held  positions  at 
the  Boston  Herald,  the  New  York 
Evening  Post,  the  Manchester  (N.H.) 
Union,  the  Springfield  (Mass.)  Union 
and  the  Providence  (R.I.)  Evening 
Bulletin. 


Thomas  W.  Gerber,  69,  former 
editor  and  assistant  publisher  of  the 
Concord  (N.H.)  Monitor,  died  of 


cancer  Feb.  22. 

He  had  previously  worked  at 
United  Press  International  and  the 
Boston  Herald-Traveler  Newspa¬ 
pers. 


Edwin  B.  Haakinson,  88,  a  retired 
Associated  Press  correspondent  who 
covered  the  Senate  for  more  than  30 
years,  died  of  cancer  March  2  in 
Silver  Spring,  Md. 

He  had  previously  worked  as  a 
reporter  and  city  editor  at  the  Sioux 
City  (Iowa)  Tribune. 

*  * 

Don  Irwin,  74,  retired  Washington 
correspondent  and  editor  for  the  New 
York  Herald  Tribune  and  the  Los 
Angeles  Times,  died  of  cancer  March 
4  in  Chevy  Chase,  Md. 

Irwin  had  previously  worked  at  the 
Louisville  (Ky.)  Courier- Journal. 


Joel  L.  Irwin,  60,  former  editor 
and  publisher  of  the  Cleburne  County 
Times  of  Heber  Springs,  Ark.,  died 
March  1. 

He  had  previously  worked  at  the 
Army  Post  Times  and  the  Log  Cabin 
Democrat  in  Conway,  Ark. 


C.  Frank  Jenkins,  68,  circulation 
director  of  the  Record-Journal  in 
Meriden,  Conn.,  died  March  6  after  a 
brief  illness. 

He  had  previously  held  circulation 
positions  at  the  Times-Leader  in  Mar- 
tins  Ferry,  Ohio,  the  Wheeling 
(W.Va.)  News  Register  and  the  Mid¬ 
dletown  (Conn.)  Press. 


H.S.  Allan  Kastrup,  84,  former 
head  of  the  American  Swedish  News 
Exchange  in  New  York,  died  March  7 
in  New  York. 


Leo  Katcher,  79,  city  editor  at  the 
New  York  Post  in  the  1930s  and  later  a 
West  Coast  correspondent  for  the 
paper,  died  of  a  heart  attack  Feb.  27  in 
Oceanside,  Calif. 

its  *  % 

Steve  Krawczynski,  71,  retired 
photographer  for  The  Herald  of  New 
Britain,  Conn.,  died  Feb.  22. 

Ik  Id  * 

Maria  E.  Lehfeldt,  82,  a  photo 
editor  who  helped  found  the  Magnum 
news  photography  agency  and  who 
also  started  Alliance  Photo  in  Paris, 
died  March  8  in  New  York. 


Wayne  Lubenow,  64,  a  syndicated 
columnist  whose  work  appeared  in 
more  than  40  newspapers  in  North 
Dakota,  South  Dakota  and  Minne¬ 
sota,  died  March  6  after  he  had  suf¬ 
fered  injuries  from  a  fall. 

He  had  previously  worked  as  a 
reporter  at  the  Fargo  (N.D.)  Forum. 
«  *  * 

Jerry  Mason,  77,  associate  editor 
of  the  nationally  syndicated  Sunday 
magazine  supplement  This  Week  in 
the  1940s,  died  Feb.  20  in  Vineyard 
Haven,  Mass. 

He  had  also  worked  as  editor  of 
Argosy  magazine. 

Ik  Ik  Ik 

Hubert  F.  Meese,  77,  former  presi¬ 
dent  and  publisher  of  Leader  News¬ 
papers  Inc.  of  Chicago,  died  Feb.  25 
in  Chicago. 

He  had  previously  worked  as  a 
reporter  at  Lemer  Newspapers. 


Clark  R.  Mollenhoff,  69,  long¬ 
time  Washington  newspaperman  and 
a  1958  Pulitzer  Prize  recipient,  died  of 
cancer  March  2  in  Lexington,  Va. 

Mollenhoff  had  worked  as  Wash¬ 
ington  correspondent  for  Cowles 
Publications,  writing  for  the  Des 
Moines  (Iowa)  Register  &  Tribune, 
the  Minneapolis  (Minn.)  Star  and  Tri¬ 
bune  and  Look  magazine,  and  had 
also  worked  as  Washington  bureau 
chief  for  the  Register  &  Tribune.  He 
had  also  worked  as  a  special  assistant 
in  the  White  House  to  President 
Nixon  and  later  taught  journalism  at 
Washington  and  Lee  University  in 
Virginia. 


Marjorie  Ruth  Moon,  64,  former 
owner  of  the  Valley  News  in  Meri¬ 
dian,  Idaho,  died  March  1. 

She  had  previously  worked  as  a 
reporter  for  the  Pocatello  (Idaho)  Tri¬ 
bune  and  the  Caldwell  (Idaho)  News 
Tribune.  She  had  also  worked  as 
Boise,  Idaho,  bureau  chief  for  the 
Deseret  News  in  Salt  Lake  City, 
Utah. 


Stuart  R.  Rose,  49,  editor  of  The 
Dispatch  of  Union  City,  N.J.,  died  of 
cancer  March  2  in  New  Providence, 
N.J. 

Rose  had  previously  worked  as  a 
reporter  and  Sunday  editor  at  The 
Trentonian  of  Trenton,  N.J. 

*  *  Ik 

Arthur  Rosenthal,  75,  former 
advertising  manager  at  the  Hartford 
(Conn.)  Courant,  died  Feb.  23. 
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Solch  to  retire 
from  Ad  Bureau 
after  43  years 

William  J.  Solch,  vice  president, 
membership  services  has  announced 
his  retirement  from  the  Newspaper 
Advertising  Bureau  as  of  June  15. 

Solch  became  vice  president,  mem¬ 
bership  services,  in  1983,  responsible 
for  membership  programs  and  poli¬ 
cies,  including  dues,  records,  meet¬ 
ings  and  communications. 

No  decisions  have  been  made  yet 
whether  or  not  a  replacement  will  be 
named,  or  what  the  future  of  that 
department  is,  said  Julie  Newhall, 
vice  president,  communications. 

He  joins  other  longtime  Ad  Bureau 
personnel  who  have  retired  in  the  past 
year:  retail  marketing  vice  president 
Alfred  Eisenpreis,  Future  of  Adver¬ 
tising  Project  director  and  bureau  vice 
president  Charles  Kinsolving,  News¬ 
paper  Color  department’s  research 
director  Thelma  Anderson,  and  Pack¬ 
age  Goods  department’s  Don  Grasse. 

Solch  started  in  the  Ad  Bureau’s 
research  department  in  1948.  He  went 
on  to  become  assistant  to  the  business 
manager  in  1950.  In  1953,  he  moved 
into  national'sales  as  an  account 
executive  assigned  to  tobacco  and 
motion  pictures.  In  1959,  he  was 
appointed  Eastern  manager  of  chain 
store  sales,  and  in  1969  moved  to  Chi¬ 
cago  to  serve  as  Central  chain  store 
manager. 

When  he  was  promoted  to  retail 
manager  in  1962,  he  became  responsi¬ 
ble  for  conducting  sales  training 
meetings  for  member  newspapers  and 
retailer  clinics  for  advertisers.  He  was 
appointed  retail  vice  president  in  1967 
and  four  years  later  was  named  vice 
president,  retail  sales  development,  a 
newly  created  position  at  that  time, 
which  he  held  until  his  last  appoint¬ 
ment  in  1983. 

Hearst  donates 
defunct  paper’s 
clips,  photos 

The  Hearst  Corp.  has  donated  a 
collection  of  millions  of  clippings  and 
photos  from  the  defunct  Los  Angeles 
Herald  Examiner  to  the  Los  Angeles 
Public  Library. 

The  collection,  which  will  be  made 
available  to  the  public,  includes  an 
estimated  2.6  milion  clips,  2.3  million 
photographs  and  830,000  negatives. 

The  first  of  115  files  were  trans¬ 


ferred  March  8  from  the  newspaper’s 
morgue  to  the  library.  The  materials 
cover  Los  Angeles  history  from  1900 
to  1989,  when  the  Herald  folded. 

Robert  Reagan,  a  library  spokes¬ 
man,  told  the  Los  Angeles  Times  that 
getting  the  collection  in  order  is  a 
“monumental  task  that  will  take  some 
time.” 

When  the  Hearst-owned  Los 
Angeles  Examiner  merged  with  the 
p.m.  Herald-Express  in  1962,  the  cor¬ 
poration  donated  two  million  clips 
and  a  million  photos  to  the  University 
of  Southern  California  in  Los 
Angeles.  USC  also  had  sought  the 
Herald  Examiner  files  but  John  W. 
McCabe,  the  Herald’s  chief  operating 
officer,  decided  they  would  get  more 
public  exposure  at  a  public  library. 

Central  reports 
lower  1990  profits 

Advertising  declines  and  the  costs 
of  reducing  staff  eroded  fourth-quar¬ 
ter  and  year-end  1990  profits  at  Cen¬ 
tral  Newspapers  Inc. 

Central  reported  fourth-quarter 
earnings  declined  to  $8.1  million,  or 
310  a  share,  from  $12.2  million,  or  460 
a  share,  a  year  earlier.  Work  force 
reductions  decreased  quarterly  earn¬ 
ings  by  nearly  $1  million  before  taxes. 

Operating  revenue  for  the  quarter 
declined  to  $112.9  million,  from 
$119.2  million  a  year  before. 

The  quarterly  results  brought  1990 
net  income  to  $28.3  million,  or  $1 .07  a 
share,  compared  with  $38.5  million, 
or  $1.45  a  share,  in  1989. 

Revenue  for  the  year  slipped  to 
$430  million,  from  $430.7  million  in 
1989. 

The  Indianapolis,  Ind. -based  com¬ 
pany,  controlled  by  the  family  of  Vice 
President  Dan  Quayle,  publishes  the 
Indianapolis  Star-News  and  Arizona 
Republic  in  Phoenix. 

The  company  blamed  declining 
results  on  shrinking  advertising  lin¬ 
age,  start-up  costs  of  a  newsprint 
partnership  and  costs  of  work  force 
reductions. 

— AP 

Providence  Journal 
in  broadcast  buy 

King  Broadcasting  Co.  has  agreed 
to  sell  its  television  and  cable  opera¬ 
tions  to  a  joint  venture  formed  by  the 
Providence  Journal  Co.  and  the 
investment  firm  Kelso  and  Co.  Inc. 

The  deal  excludes  King’s  radio  sta¬ 


tions  and  mobile  television  produc¬ 
tion  company,  which  were  expected 
to  be  sold  separately. 

The  price  of  the  sale  was  not  dis¬ 
closed. 

King’s  majority  owners,  Priscilla 
“Patsy”  Bullit  Collins  and  Harriet 
Stimson  Bullit,  said  the  not-for-profit 
Bullit  Foundation  would  receive 
about  $100  million  from  the  sale,  with 
much  of  the  proceeds  going  toward 
preserving  the  environment. 

The  sisters,  whose  mother,  Doro¬ 
thy  Stimson  Bullitt,  founded  King, 
said  they  wanted  to  sell  it  to  a  com¬ 
pany  that  shared  their  respect  for 
employees  and  their  commitment  to 
good  corporate  citizenship  before  one 
of  them  died  and  the  company  might 
be  forced  into  a  sale.  They  are  both  in 
their  late  60s. 

Analysts  have  estimated  King  was 
worth  $425  million  to  $500  million. 
King’s  flagship  is  KING  television  in 
Seattle,  Ore. 

Privately  held  Providence  Journal 
Co.  owns  the  Providence  (R.I.)  Jour¬ 
nal-Bulletin,  four  broadcast  outlets 
and  cable  systems.  — AP 

News  Corp. 
profits  jump 

News  Corp.  Ltd.  reported  net 
income  jumped  81%,  to  $159.9  million 
(U.S.),  for  the  quarter  ended  Dec.  31, 
compared  with  $88.3  million  a  year 
earlier. 

The  Australia-based  media  com¬ 
pany  reported  revenues  for  the 
period,  the  second  quarter  of  its  fiscal 
year,  rose  39%  to  $2.3  billion. 

Income  before  unusual  items  rose 
63%  to  $124  million  for  the  quarter, 
compared  with  a  year  earlier. 

The  results  raised  News  Corp.’s 
six-month  net  income  74%,  to  $204 
million,  compared  with  $117  million 
for  the  period  in  1989.  Six-month 
revenues  rose  44.5%  to  $4.5  billion. 
Income  before  extraordinary  items 
rose  38.5%  to  $145.3  million  in  the  six- 
months  ended  Dec.  31. 

News  Corp.,  publisher  of  the  Bos¬ 
ton  Herald,  continues  to  earn  most  of 
its  revenue  and  profit  in  the  United 
States. 

Help  to  families 

The  O’ Fallon  (Ill.)  Progress  has 
announced  it  is  contributing  $6  from 
each  paid  subscription  in  March  to  the 
Desert  Home  Front  Fund,  which  pro¬ 
vides  financial  assistance  to  local  resi¬ 
dents  who  have  family  members 
deployed  in  the  Middle  East. 
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Houston  reporters  spared  jail 

They  had  refused  to  identify  sources  interviewed  in  a  murder  case 


By  Robert  Buckman 

A  federal  district  judge  in  Houston 
on  March  4  vacated  a  30-day  jail  sen¬ 
tence  for  contempt  of  court  that  a 
Texas  judge  had  levied  last  month 
against  two  newspaper  police  report¬ 
ers  for  their  refusal  to  identify  sources 
they  had  interviewed  in  a  murder 
case. 

The  two  newsmen,  James  Camp¬ 
bell  of  the  Houston  Chronicle  and 
Felix  Sanchez  of  the  Houston  Post, 
also  had  been  fined  $500  each  for 
declining  during  the  trial  of  the 
accused  murderer  even  to  attempt  to 
identify  the  sources  who  had  given 
them  an  account  of  the  shooting 
deaths  of  two  teen-agers  last  May  20. 
They  had  been  free  on  their  personal 
recognizance  since  state  District 
Judge  William  T.  Harmon  found  them 
in  contempt  Feb.  5.  When  the  news¬ 
men’s  petition  for  a  writ  of  habeas 
corpus  was  denied  by  the  Texas  Court 
of  Criminal  Appeals  in  Austin,  they 
filed  suit  in  federal  court. 

Though  the  two  reporters  insisted 
that  they  could  not  recall  whom  they 
had  interviewed,  Harmon  had 
acceded  to  a  request  by  the  defense 
attorney,  Kevin  Oncken,  that  they  be 
compelled  to  remain  in  court  through¬ 
out  the  trial  on  the  chance  they  could 
identify  their  sources  among  the  spec¬ 
tators. 

In  the  21 -page  recommendation  she 
submitted  to  U.S.  District  Judge  Ken¬ 
neth  M.  Hoyt,  U.S.  Magistrate 
Nancy  Pecht  found  that  Harmon  and 
Oncken  had  not  met  the  burden  of  the 
so-called  “three-pronged  test”  to 
revoke  a  newsman’s  qualified  privi¬ 
lege  to  protect  confidential  sources 
that  had  emerged  from  the  U.S. 
Supreme  Court’s  1972  ruling  in 
Branzburg  v.  Hayes. 

In  order  for  a  defendant’s  Sixth 
Amendment  right  to  a  fair  trial  to  pre¬ 
empt  a  newsman’s  First  Amendment 
rights,  most  U.S.  circuits  require 
proof  that  the  information  sought 
from  a  journalist  be  relevant  to  the 


(Buckman  is  an  assistant  professor 
of  communication  at  the  University  of 
Southwestern  Louisiana  in  Lafayette 
and  a  former  Texas  newspaper  re¬ 
porter.) 


case,  that  the  state  have  a  compelling 
interest  in  the  information,  and  that 
the  information  be  unobtainable  from 
other  sources. 

Pecht  concluded  that  Harmon’s 
order  “was  in  excess  of  the  mandate 
of  the  Sixth  Amendment  and  required 
production  of  privileged  information, 
which  was  already  available  and  the 
compelling  interest  for  which  had  not 
been  shown.” 

This  was  the  third  time  within  a 
year  that  newsmen  had  been  sen¬ 
tenced  to  jail  for  contempt  in  Texas  by 
state  judges,  but  in  the  other  two 
cases  in  San  Antonio  and  Corpus 
Christi  the  journalists  had  been 
denied  relief  by  the  federal  courts. 

“This  case  is  very  significant  from 
a  legal  standpoint  in  that  it’s  the  first 
case  in  the  5th  Circuit  that  the  three- 
part  test  was  applied  in  a  criminal 
context,”  explained  Tom  Godbold, 


attorney  for  the  Post  and  Sanchez. 
“It’s  going  to  help  [journalists]  in 
Texas  because  we’ll  have  an  opinion 
which,  hopefully,  will  be  published 
that  says  the  three-part  test  applies.” 

The  5th  Circuit  encompasses 
Texas,  Louisiana  and  Mississippi. 
Godbold  said  that  the  test  already  has 
been  embraced  in  civil  cases  by  the 
5th,  2nd,  3rd  and  4th  Circuits. 

William  Ogden,  attorney  for  the 
Chronicle  and  Campbell,  said  that 
every  circuit  but  the  6th  now  accepts 
the  test  in  either  civil  or  criminal, 
cases. 

“To  say  that  this  is  a  landmark 
would  be  stretching  it,  but  it’s  impor¬ 
tant  because  of  the  conflicting  opinion 
in  the  San  Antonio  case,”  said 
Ogden.  “There’s  a  split  authority.” 

Godbold  noted  that  the  facts  in  the 
San  Antonio  case  were  “entirely  dif¬ 
ferent,”  however. 

Last  July,  Brian  Karem  of  KMOL- 
TV  in  San  Antonio  was  jailed  for  con¬ 
tempt  because  he  refused  to  divulge 
who  had  set  up  a  phone  link  that 


allowed  him  to  interview  two  jailed 
murder  suspects.  The  U.S.  Supreme 
Court  denied  Karem  relief,  and  he 
identified  his  source  after  the  source 
released  him  from  his  pledge  of  confi¬ 
dentiality. 

“They  said  the  Sixth  Amendment 
trumps  the  First  and  all  privileges  be 
damned;  that’s  pretty  much  what  the 
Karem  decision  said,”  Ogden  noted. 
“What  our  position  is,  the  fact  that 
it’s  a  criminal  case  does  not  eliminate 
the  balance  but  it  does  weigh  in  the 
balance.” 

Ogden  said  it  would  take  an  appeal 
to  the  5th  Circuit  in  New  Orleans  in 
some  future  case  to  resolve  the  con¬ 
flict  between  Karem  and  Campbell, 
as  the  Houston  case  will  be  named. 

Texas  is  one  of  22  states  that  lacks  a 
shield  law,  though  a  shield  law  bill 
currently  is  pending  in  the  Texas 
Legislature.  However,  many  jour¬ 


nalists  and  media  attorneys  in  the 
Lone  Star  State  are  leery  of  such  a 
statute,  not  wishing  to  entrust  to  the 
Legislature  the  responsibility  of 
defining  a  journalist  or  of  determining 
the  extent  of  the  privilege. 

“The  First  Amendment  is  alive  but 
it’s  on  life-support  systems  in 
Texas,”  Campbell,  36,  said  of  the 
federal  judge’s  ruling.  “Reporters  are 
at  the  whim  of  judges  and  defense 
attorneys.” 

“I’m  pleased,”  commented 
Sanchez,  35.  “I  think  it’s  a  victory  of 
sorts  for  reporters  in  Texas,  but 
there’s  a  lot  to  be  done.  Looking  at 
statistics,  Texas  is  one  of  the  top  three 
states  in  which  reporters  are  subpoe¬ 
naed.  Luckily,  in  our  case,  we  work 
for  large  papers  that  could  afford  to 
fight  this  thing.” 

Last  May  20,  two  teen-age  boys 
were  shot  to  death  during  a  high 
school  graduation  party,  one  of  630 
homicides  in  Houston  during  1990. 
Police  later  arrested  David  Charles 
(Continued  on  page  43) 


“To  say  that  this  is  a  iandmark  wouid  be  stretching 
it,  but  it’s  important  because  of  the  contacting 
opinion  in  the  San  Antonio  case,’’  said  Ogden. 
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Byso  Screen  running  at  two  sites 

Levien  repositions  system  for  color  separating,  screening 


By  Jim  Rosenberg 

Late  last  year,  two  daily  newspa¬ 
pers  made  the  first  purchases  of 
Levien  Instrument  Co.’s  Byso  Screen 
picture  processing  workstation. 

The  purchases  were  made  as  more 
vendors  crowded  the  picture  desk 
market  following  the  Associated 
Press  announcement  that  it  would 
accelerate  AP  Leafdesk  installations. 
The  AP  expects  to  start  up  its  all-digi¬ 
tal  photo  transmission  network  soon 
and  eventually  suspend  analog  pic¬ 
ture  delivery. 

After  several  years  in  a  very  tenta¬ 
tive  market  for  systems  that  capture 
and  digitally  process  local  and  wire 
photos,  Levien  Instrument  Co.  now 
markets  Byso  Screen  more  as  an 
editing,  separating  and  screening  sys¬ 
tem  than  as  a  picture  desk. 

While  waiting  for  newspaper  cus¬ 
tomers,  many  of  whom  were  waiting 
to  see  what  the  AP  would  do  and  what 
other  vendors  would  offer,  Levien, 
based  in  McDowell,  Va.,  also 
pursued  business  in  related  technolo¬ 
gies  through  domestic  licensing  and 
product  sales  abroad. 

All  the  while.  Jack  Levien,  who 
handles  much  of  the  company’s  mar¬ 
keting,  was  a  strident  critic  of  AP’s 
decision  to  replace  existing  Laser- 
Photo  analog  receivers  with  Leaf- 
desks.  Apart  from  criticisms  of  the 
Leaf  system  itself,  Levien  is  among 
those  who  believe  AP’s  position  in  the 
industry  and  policies  regarding  use  of 
its  signal  and  the  Leafdesk  put  all 
other  vendors  at  a  competitive  disad¬ 
vantage. 

Nevertheless,  both  Byso  Screen 
sites  expected  also  to  acquire  the 
AP’s  picture  desks.  Levien  said  that 
as  many  as  four  more  Byso  Screen 
orders  may  be  placed  by  late  spring. 

So,  with  input  of  analog  wirephotos 
and  local  scans  a  fact,  and  while  he 
and  other  vendors  were  awaiting 
publication  of  AP  interface  specifica¬ 
tions,  Byso  developer  Raphael 
Levien  turned  his  attention  to  picture 
processing  and  output,  eventually 
repositioning  the  product  as  a  lower- 
cost  solution  to  satisfactory  process¬ 
ing  of  color  images. 

The  number  of  midrange  electronic 
color  prepress  systems  was  growing, 
and  so  were  the  corresponding  capa¬ 
bilities  of  picture  desks,  with  more 


functions  being  made  available  on  the 
original  platform  or  in  applications  on 
auxiliary  Macintosh  terminals. 

Levien  had  already  built  in  conven¬ 
tional  sizing,  cropping  and  related 
functions,  color  correction  capability 
with  on-line  densitometer,  calibration 
and  setup  for  press,  inks  and  gray 
component  removal,  color  separation 
and  dot  generation.  The  last  is  a  spe¬ 
cial  area  of  development  that  included 
work  with  licensed  algorithms  and 
Levien’s  own  efforts  to  achieve 
superior  dot  patterns,  for  both  low 
(laser  printer,  fax)  and  high  (produc¬ 
tion)  resolutions. 

The  first  two  customers  are  beta 
sites  for  a  system  that  had  already 
measurably  matured,  having  been 
tested  for  some  time  at  another  news¬ 
paper  and  showing  changes  from  one 
technology  exhibit  to  another.  Over 


the  years,  Levien  has  put  Byso 
Screen  on  a  more  powerful  PC, 
improved  its  hardware  and  software, 
and  tried  different  peripherals. 

Byso  Screen  now  uses  a  Super 
VGA  display  to  provide  higher  reso¬ 
lution  and  eliminate  screen  flicker, 
and  is  about  to  add  a  card  “to  vastly 
improve  the  speed  of  the  disk  drive,” 
said  Jack  Levien. 

A  new  feature  developed  by  com¬ 
pany  owner  Raphael  Levien  puts 
multiple  photos  on  a  single  set  of  color 
separation  negatives  to  simplify  color 
registration  and  accommodate  text. 
As  it  is  assembled,  a  layout  is  dis¬ 
played  in  color  on  screen,  where  a 
window  details  such  information  as 
picture  size  and  position. 

Jack  Levien  explained  that  an  oper¬ 
ator  selects  pictures  from  a  photo 
directory  or  from  among  16  postage 
stamp-size  preview  images,  then  goes 
to  a  “layout”  screen  where  pictures’ 
column  locations  and  sizes  are  indi¬ 
cated,  as  well  as  their  captions.  A 
“view”  screen  shows  the  prepared 
layout  over  a  column  grid.  A  reduced- 
size  page  proof  can  be  output  to  a 
laser  printer. 


The  four  colors  are  output  on  film, 
as  well  as  a  window  file  on  RC  paper 
with  black  rectangles  in  the  locations 
of  each  color  picture.  Type  is  waxed 
onto  that  to  make  the  black  printer, 
which  has  holes  for  the  color  separa¬ 
tions  and  a  register  mark. 

In  production,  the  photos  are 
merged  on  the  fly  as  they  are  output  to 
a  film  recorder.  Several  layouts  can 
be  assembled  and  queued  for  output. 
The  user  can  return  to  other  system 
tasks  while  photo  layouts  are  ex¬ 
posed. 

Byso  Screen  can  also  be  set  to  auto¬ 
matically  output  wirephotos  to  a  laser 
printer  to  deliver  reduced-size,  low- 
resolution  proofs,  several  to  a  sheet. 
Used  for  editorial  evaluation,  the 
incoming  photos  can  be  grouped 
according  to  category,  said  Jack 
Levien. 


The  layout  and  automatic  proof 
output  features  were  included  at  the 
first  Byso  Screen  installation,  which 
Levien  said  uses  the  latter  feature  for 
unattended  plain-paper  output  of 
incoming  AP  wirephotos  while  the 
office  is  closed  Sundays. 

At  that  first  site,  the  40,(X)0-circula- 
tion  Free  Lance-Star,  in  Fredericks¬ 
burg,  Va.,  co-publisher  and  general 
manager  Josiah  P.  Rowe  said,  “We 
consider  the  Levien  system  a  color 
separation  system.”  He  said  Levien 
“listens  to  us  and  is  coopera¬ 
tive,”  providing  “really  quick  turn¬ 
around  .  .  .  .  ” 

Jack  Levien  had  high  praise  for  the 
paper’s  color  work,  but  acknowl¬ 
edged  he  was  eager  to  resolve  some 
continuing  problems  there  with  cali¬ 
bration  setup  for  line  screens  and 
undercolor  removal. 

The  paper  uses  two  PC  worksta¬ 
tions  from  Levien  (each  upgraded  to 
SMB  memory)  to  separately  capture 
local  and  AP  photos,  then  prints 
them,  sometimes  at  large  size,  on  an 
offset  press. 

Rowe  explained  that  the  second  PC 
(Continued  on  page  36) 


Over  the  years,  Levien  has  put  Byso  Screen  on  a 
more  powerful  PC,  improved  its  hardware  and 
software,  and  tried  different  peripherals. 
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MAN  Roland  offset  presses 
will  print  better  for 
less  money. 


Gannett’s  new  Mediaman  Press  for  the  Poughkeepsie  Journal  in  final  assembly  at  our  newly  expanded 
facility  in  Middlesex,  New  Jersey. 

And  weTlptove  itby  running 

your  paper. 


Choosing  the  Right  Offset  Press  for  Your 
Market. 

Considering  a  new  offset  press? 

Now,  you  can  have  answers  to  important  questions 
before  you  buy  your  new  press.  Questions  like,  will  this  new 
press  help  me  retain  existing  retail  clients?  Or  add  new 
ones?  Will  1  be  able  to  lure  new  readers?  How  will  this  press 
effect  the  financial  operations  of  my  newspaper? 

MAN  Roland  can  provide  you  with  the  answers 
to  these  questions-and  a  lot  more-at  absolutely  no  cost  to 
you.  Just  take  advantage  of  our  Test  Program. 

First,  we’ll  print  sample  pages  from  your  existing 
negatives  or  original  art.  This  way,  you’ll  have  an  objective 
measure  against  the  quality  of  your  current  product-or  our 
competitors’ .  We  know  you’ll  be  more  impressed  with  a 
MAN  Roland  product. 

Discover  How  MAN  Roland  Presses  Can  Benefit 
Your  Newspaper. 

Take  your  sample  newspaper  to  your  readers  and 


advertisers  and  use  their  feedback  to  help  you  determine 
your  newspaper’s  future. 

We’ll  also  provide  you  with  a  computerized  eco¬ 
nomic  model  specially  designed  for  your  newspaper,  so 
you’ll  know  what  impact  your  new  press  will  have  on  your 
newspaper’s  operations. 

Maximum  Color  Flexibility 

MAN  Roland’s  Mediaman  offset  presses  in  both 
tower  and  non-tower  configurations  provide  maximum 
color  flexibility  with  the  sharpest  reproduction  available 
from  any  manufacturer.  You  get  a  combination  of  color 
positioning  and  paging  capabilities  at  price/performance 
ratios  never  before  seen  in  the  newspaper  industry. 

With  the  ever-expanding  challenges  of  electronic 
media,  you  need  to  keep  your  paper  bright,  colorful  and 
more  inviting  than  ever.  MAN  Roland  will  provide  you 
with  the  tools  and  know-how  to  make  your  paper  more 
competitive  today  and  tomorrow. 

For  complete  details  on  the  test  offer,  call 
1-800-626-4420. 


Helping  you  make  the  ri^ht  decision. 


Dimension  in  PrtnC 

Newspaper  Press  Division  333  Cedar  Avenue  Middlesex,  New  Jersey  08846 
908469-6600  Fax:908  469-8946 


01991  MAN  Roland  Inc. 


Two  sites 

(Continued  from  page  34) 


brings  in  AP  LaserPhotos,  then 
passes  them  via  GPIB  connection  to 
the  first  PC,  where  they  are  processed 
and  separated  along  with  scans  of 
negatives  and  transparencies  made  on 
the  Imapro  flatbed  scanner  packaged 
with  Byso  Screen.  Separate  from  the 
system,  said  Levien,  the  paper  uses  a 
Tamron  Photovix  for  video  previews 
of  photos. 

The  PC  capturing  the  AP  signal  has 
two  380MB  discs  capable  of  storing 
325  images,  according  to  Rowe,  who 
said  the  other  PC  uses  only  one  disc  to 
handle  the  lower  volume  of  local 
photos. 


duction  and  the  old  receiver  for 
archiving,  the  Free  Lance-Star  uses 
two  other  output  devices  to  generate 
proofs.  For  newsroom  review  and 
selection,  a  Hewlett-Packard  Laser¬ 
Jet  IIP  plain-paper  printer  produces 
low-resolution  black-and-white 
prints,  four  or  six  to  a  sheet. 

In  production,  a  Mitsubishi  thermal 
printer  delivers  color  proofs  that  are 
used  in  place  of  color  keys,  which 
Rowe  said  have  not  been  made  since 
Byso  Screen  was  acquired. 

Except  for  original  material  larger 
than  35mm,  Byso  Screen  has  replaced 
the  paper’s  Royal  Zenith  200S  drum 
scanner,  which  is  now  used  mostly  for 
advertising  art.  Levien’s  equipment  is 
located  in  the  composing  room,  said 
Rowe,  “so  we  have  not  had  to  train 
newspeople.” 


Alt  this  comes  amid  a  construction  program  at  the 
Free  Lance-Star,  where  the  25-year-old  Goss  Urbanite 
press  will  be  replaced  by  a  new  one  at  the  end  of  the 
year. 


Output  is  to  two  Autokon  lOOODEs, 
one  with  6"  paper,  the  other  with  12" 
paper,  as  well  as  film  for  process  color 
work.  Calling  the  system  “very 
stable,”  Rowe  said  Byso  Screen 
handles  about  four  to  six  pictures 
daily. 

When  he  talked  to  E&P  last  month, 
Rowe  said  his  paper  had  just  acquired 
the  capability  to  output  from  Byso 
Screen  to  its  AP  analog  receiver.  The 
hookup  had  yet  to  be  made,  but  Rowe 
said  he  wants  to  be  able  to  turn  off  AP 
input,  using  the  laser  receiver  to  print 
pictures  for  archiving  purposes  only. 

Though  not  yet  possible,  he  said  he 
hopes  to  eventually  be  able  to  bring 
AP  photo  captions  as  ASCII  files  into 
his  front-end  system. 

In  addition  to  the  Autokons  for  pro- 


We  have  spent  81  years  building  a 
reputation  specializing  in  top-quality, 
pre-owned  web  offset  presses. 

Let  us  know  what  we  can  do  for  you. 
Call  toll-free 
800-266-6746 

^INLAND 

4n  M«id  IhAiittira 

Lenexa,  Kansai  (913)  49e-90S0*  FAX  (913)  492-6217 


The  training,  however,  was  simple, 
according  to  Rowe,  who  noted  that 
the  paper  ran  process  color  from  the 
system  the  day  after  it  was  up  and 
running.  And  though  the  person  put  in 
charge  had  operated  the  drum  scan¬ 
ner,  three  people  now  use  Byso 
Screen,  which  Rowe  said  has  “a  fairly 
quick  learning  curve,”  requiring  a 
few  hours  of  training  instead  of  two 
weeks  of  scanner  classes. 

The  scans  take  about  five  minutes 
and  outputting  negatives  from  the 
Autokon  requires  about  15  minutes, 
according  to  Rowe.  During  that  time, 
he  said,  the  user  can  return  to  scan¬ 
ning  and  editing  another  image. 

Noting  that  Virginia  is  near  the  end 
on  AP’s  regional  installation  sched¬ 
ule,  Rowe  said  the  paper  is  still  open 
to  the  AP  Leafdesk  but  unsure  of  how 
it  will  be  used.  If  it  gets  AP’s  picture 
desk,  he  said,  it  may  be  used  strictly 
to  monitor  rather  than  produce  wire- 
photos.  Right  now,  said  Rowe,  his 
newsroom  cannot  monitor  the  real¬ 
time  arrival  of  AP  photos  on  Byso 
Screen. 

While  using  just  a  Leaf  server  to 
interface  to  Byso  Screen  is  also  a 
possibility,  Rowe  noted  that  as  long 
as  the  server  is  needed  for  AP  photos, 
it  may  make  sense  to  add  the  worksta¬ 
tion  and  have  a  basic  AP  Leafdesk. 

All  this  comes  amid  a  construction 
program  at  the  Free  Lance-Star, 
where  the  25-year-old  Goss  Urbanite 
press  will  be  replaced  by  a  new  one  at 
the  end  of  the  year. 


More  than  700  miles  north  on  the 
interstate  is  the  second  Byso  Screen 
site,  which  had  begun  printing  on  a 
new  press  of  its  own  a  year  ago.  While 
problems  with  the  flexo  press  and 
plates  were  being  fixed  at  the  81,000- 
circulation  Bangor  (Maine)  Daily 
News,  so  were  problems  connected 
with  its  Byso  Screen,  which  photo 
editor  Jack  Loftus  said  had  been  used 
only  a  few  times. 

Shortly  before  Loftus  spoke  to 
E&P,  Levien  had  notified  the  paper 
that  a  fix  was  forthcoming  for  one 
problem:  Users  sometimes  had  to 
dump  all  images  from  the  system 
before  being  able  to  bring  in  a  color 
scan.  Loftus  said  a  new  component 
was  on  the  way  that  would  allow  the 
system  to  accommodate  180  images. 
Jack  Levien  later  said  Bangor  was 
also  getting  a  RAM  upgrade  to  4MB. 

Unlike  Fredericksburg,  the  sale  to 
Bangor  was  arranged  through  an  inde¬ 
pendent  local  graphic  arts  firm.  Jack 
Levien  said  he  has  no  ongoing  direct 
contact  with  the  Daily  News,  but 
wishes  he  had.  Besides  upgrading 
Bangor’s  system  to  8MB  memory,  he 
would  like  to  see  its  test  patterns  in 
order  to  make  densitometer  readings 
and  help  with  calibration.  Daily 
News  production  manager  Donald  D. 
Darkis  later  told  E«&P  that  calibration 
is  being  arranged  through  the  local 
representative. 

The  other  problem  was  not  with 
Byso  Screen  itself  but  with  its 
hookup.  Since  its  arrival,  the  system 
has  been  used  “on-and-off”  to  cap¬ 
ture  AP  wirephotos.  Loftus  said  a 
splitter  the  paper  had  put  on  the  wire- 
photo  line  to  run  the  AP  signal  to  both 
the  analog  laser  receiver  and  to  Byso 
Screen  was  causing  images  to  darken. 
As  luck  would  have  it,  he  added,  it 
always  seemed  to  happen  on  a 
weekend. 

The  paper  had  better  luck,  how¬ 
ever,  when  the  AP  decided  the  area 
needed  its  own  technician,  then  set 
him  up  in  an  office  in  the  Daily  News 
building. 

“It’s  been  a  godsend  to  us  because 
we  have  used  him  countless  hours,” 
said  Loftus. 

With  the  AP  technician’s  help,  it 
was  determined  that  the  splitter  was 
responsible  for  the  darkened  images. 
Loftus  said  he  did  not  know  what  was 
done  to  the  splitter  after  it  was 
unhooked  but,  when  it  was  later 
reconnected,  no  images  came 
through  —  “and  that  happened  to  be 
Super  Bowl  weekend.”  The  system 
came  up  again  at  7  p.m.  on  Super 
Bowl  Sunday. 

“So  we  got  away  with  it,”  said 
Loftus.  “We  found  out,  again,  that  it 
was  because  we  were  splitting  the 
signal  and  sending  it  downstairs.” 
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Again  it  was  unhooked,  and  Loftus 
reported  it  now  seems  to  be  working 
fine. 

Darkis  said  that  any  reconnection 
of  the  splitter  would  likely  be  to  pro¬ 
vide  backup  reception  of  important 
pictures  in  the  event  the  primary 
system  went  down  —  a  measure  he 
hoped  would  become  unnecessary 
once  an  AP  Leafdesk  is  in  and  run¬ 
ning. 

Maine  is  near  the  start  of  AP’s 
installation  schedule,  and  Loftus  said 
the  Daily  News  will  get  a  Leafdesk 
this  month.  He  said  that  he  and  rep¬ 
resentatives  from  management  and 
production,  as  well  as  the  AP  techni¬ 
cian,  had  just  concluded  a  meeting 
that  addressed  responsibility  for  pic¬ 
ture  processing  with  the  new  equip¬ 
ment. 

It  is  a  matter  most  newspapers  will 
face  and  a  topic  raised  at  every  meet¬ 
ing  that  concerns  itself  with  the  impli¬ 
cations  of  digital  photo  handling. 
While  photo  departments  may  wish  to 
retain  responsibility  and  control  of 
functions  traditionally  performed  in 
the  darkroom,  production  staffers 
may  have  an  equal  interest  in  pre¬ 
serving  their  own  color  separation 
and  screening  functions. 

Loftus  said  that  for  the  moment  it 
remains  “a  touchy  situation.”  Byso 
Screen  is  in  the  production  depart¬ 
ment,  but  the  photo  editor  said  he  is 
among  those  who  think  “it’s  in  the 
wrong  place,”  believing  it  belongs  in 
editorial  graphics.  He  said  the  paper 
has  just  begun  trying  to  work  out 
some  agreement  on  handling  of  news 
photos. 

Though  a  union  shop,  it  is  not  a 
labor  issue  in  Bangor,  according  to 
Loftus.  Jurisdictional  matters,  he 
said,  had  already  been  contractually 
resolved,  allowing  management  to 
decide  where  pictures  will  be  pro¬ 
cessed. 

The  photo  department  may  get  the 
AP  Leafdesk,  but,  as  in  Fredericks¬ 
burg  and  corresponding  to  Levien’s 
current  approach  to  the  market,  man¬ 
agement  may  well  decide  to  leave 
Byso  Screen  in  production. 

“We  bought  the  Byso  primarily  for 
a  color  separator,”  said  Darkis. 

If  Bangor  dispenses  with  its  signal 
splitter,  Loftus  said  that  ”...  We’ll 
have  the  images  in  the  picture  desk 
and  we’ll  just  output  to  [production] 
the  cropped  version  of  what  we  want 
used.” 

The  particulars  have  yet  to  be 
resolved.  Management  prefers  to 
continue  to  output  black-and  white 
from  the  Leafdesk  through  the  Laser- 
Photo  receiver  to  make  prints  for 
scanning  on  the  Autokon  in  the  com¬ 
posing  room. 

For  AP  color  photos,  Darkis  said. 


“We  feel  there  is  a  potential  for  the 
Leaf  to  transmit  to  the  Byso  ...  to 
make  separations  .  .  .  .  ”  But,  not 
yet  printing  color  on  a  daily  basis, 
Darkis  said  it  remained  to  be  seen 
exactly  how  the  Leafdesk  will  func¬ 
tion  with  respect  to  Byso  Screen. 

“Basically,  I  guess  what  it’s  going 
to  be  used  for  is  a  screening  device,” 
said  Loftus,  adding  that  he  expected 
transparencies  and  color  negatives 
eventually  would  be  input  on  a  flatbed 
scanner  for  separating  and  screening 
on  Byso  Screen,  then  output  on  an 
Autokon,  with  possible  future  output 
to  an  imagesetter. 

DSI  announces 

Papertrak 

installations 

Silver  Spring,  Md. -based  Data  Sci¬ 
ences  Inc.  announced  installation  of 
its  Unix-based  Papertrak  2000  circu¬ 
lation  management  system  at  the  Bos¬ 
ton  Herald  to  support  the  paper’s 
growing  home  delivery. 

DSI  also  announced  Papertrak 
installations  at  Buckeye  Publishing 
Co.,  Lisbon,  Ohio,  the  Lawton 
(Okla.)  Constitution,  Mariner  Publi¬ 
cations,  Marshfield,  Mass.,  The 


Recorder,  Amsterdam,  N.Y.,  the 
Danville  (Va.)  Register,  the  Sunday 
Independent,  Wilkes-Barre,  Pa.,  the 
Daily  Journal,  Tupelo,  Miss.,  Flashes 
Publishers,  Allegan,  Mich.,  the  Tri¬ 
bune-Democrat,  La  Junta,  Colo., 
Sandusky  (Ohio)  Register,  Mont- 
grove  Publications,  Montclair,  N.J., 
and  NCC  Publications,  Tilsonburg, 
Ontario. 

Express-News  Corp. 
delays  expansion 

Citing  lower  advertising  revenues 
and  the  economic  recession,  the  San 
Antonio  (Texas)  Express-News  is 
postponing  its  $94  million  expansion, 
according  to  an  Associated  Press 
report.  The  project  includes  installa¬ 
tion  of  new  presses  the  company  has 
already  purchased  {E&P,  Oct.  14, 
1989,  P.  48). 

The  Express-News  Corp.  is  a  part 
of  News  America  Publishing.  The 
company  is  a  unit  of  Rupert  Mur¬ 
doch’s  News  Corp.  Ltd.,  which 
recently  arranged  a  corporate  refi¬ 
nancing  (E&P,  Feb.  16,  P.  42),  funds 
from  which  will  be  used  when  the 
expansion  project  in  San  Antonio  is 
resumed. 


Why  buy  just  a  low  rub  when  you  can  buy  a  Hi-Tech  for  the  price  of  a  standard  ink? 


What  is  “Hi-Tech?”  Quite  simply  it  means . . . 

•  Consistency  is  built-in  using  the  tools  of  SPC 
(Statistical  Process  Control) 

•  Quality  is  guaranteed ...  the  product  will  perform  to  expectations  or 
we  will  credit  you  for  the  return  and  replace  it  with  your  next  load  free 

•  Rub  Performance  to  satisfy  your  reader's  expectations 

•  Jet  Black  Print  and  Improved  Mileage 

•  Hi-Tech  is  the  BEST  VALUE  Black  Offset  Newsink  on  the  market  today. 


Think  inl(_.thinkHuber 


J.  M.  Huber  Corporation,  333  Thomall  St.,  Edison,  NJ  08818 
Phone:  (908)  906-1760  •  Telex:  4754549  JMH  Ul  •  Fax.  (908)  321-1470 

TOTALQUAUTY  MANAGEMENT  A  program  lor  bringing  you  the  best  in  technology,  products  and  service. 
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TECHNICAL  BRIEFS 


Atex  restructures 
under  new  CEO 

In  an  effort  “to  more  responsively 
deliver  modular  publishing 
solutions  .  .  .  and  to  reduce  operat¬ 
ing  costs,”  Atex Inc.  has  announced  a  . 
new  product  approach  and  further 
layoffs.  It  is  the  first  announced  major 
companywide  undertaking  since  for¬ 
mer  Monotype  executive  Brian 
Lacey  was  named  president  of  Atex 
(E&P,  Feb.  16,  P.  37). 

Quoted  in  the  New  York  Times  last 
week,  Lacey  said  Atex  “has  been  in  a 
deep  freeze.”  With  IBM  Corp.  it  is 
developing  a  $22  million  system  for 
the  Times,  where  the  editorial  front 
end  will  be  completed  this  year,  with 
page  layout  functions  to  follow. 

According  to  Lacey,  a  five-point 
product  approach  will  provide 
“evolving,  modular  publishing  solu¬ 
tions.”  The  company  will  provide  a 
mix  of  hardware,  software,  consult¬ 
ing,  service  and  support;  deliver  mod¬ 
ular,  integrated  systems;  adhere  to 
industry  standards;  adopt  an  open 
architecture;  buy  and  build  new  prod¬ 
ucts. 

In  the  move  to  modular  products, 
Lacey  noted  that,  while  Atex  has 
typically  developed  most  of  its  own 
system  capabilities,  the  effort  has 
required  large  investments  and 
incurred  time-to-market  delays. 
Where  suitable  capabilities  and  cus¬ 
tomer  demand  exist  elsewhere,  he 
said,  Atex  will  interface  with  or  inte¬ 
grate  those  products  with  its  own. 

The  chief  executive  also  said  that 
while  his  firm’s  alliance  with  IBM 
remains  strong,  adoption  of  open 
architecture  in  new  products  will  pro¬ 
vide  existing  Atex  customers  on  non- 
IBM  platforms  access  to  those  offer¬ 
ings. 

The  Traditional  Products  and  Total 
Publishing  Environment  product 
groups  are  now  a  single  Newspaper 
Automation  &  Integration  group.  The 
New  Front  End  group  continues 
development  of  next-generation 
front-end  systems.  Atex's  color  and 


how  paper  tape 
kJ  can  close  a 
newspaper’s  open  edge, 
automatically,  to  keep 
loose  inserts  inside! 


America  East  Conference 
Booth  102.  Stepper,  Inc. 


commercial  publishing  operations  for 
magazines  and  commercial  custom¬ 
ers  also  have  been  combined.  Atex 
also  noted  its  North  American  Field 
Operations  becomes  a  subsidiary  and 
profit  center,  as  are  its  overseas  sub¬ 
sidiaries. 

Though  staff  reductions  affected 
120  people  worldwide,  Atex  said  most 
cutbacks  were  made  to  corporate  and 
field  operations  in  the  U.S.,  the  focus 
of  its  restructuring.  It  now  employs  • 
600  people  worldwide,  reportedly  less 
than  half  its  1985  work  force. 

Autologic  adopts 
direct-to-plate 
imager  from  GSi 

Gerber  Scientific  Instrument  Co., 
Hartford,  Conn.,  announced  that  its 
LE55  direct-to-plate  laser  imager  will 
be  integrated  by  Autologic  Inc.  with 
its  APS  Page  Image  Processors. 

According  to  Thousand  Oaks, 
Calif. -based  Autologic,  its  entire  line 
of  PIPs,  for  both  its  proprietary  ICL/ 
GICL  language  and  for  PostScript 
processing,  will  support  the  LE55. 

The  LE55  was  jointly  developed  by 
GSI  and  Hoechst  AG  for  direct  imag¬ 
ing  of  the  latter’s  Ozasol  N90  negative 
offset  plate  {E&P,  Mar.  2,  P.  30). 

Irving  names 
newsprint  exec 

Darryl  M.  Wharton,  former  presi¬ 
dent  of  Scripps  Howard  Supply  Co., 
has  been  appointed  vice  president  and 
manager,  newsprint  sales,  for  Irving 
Forest  Products,  in  Greenwich, 
Conn.,  where  he  is  responsible  for 
North  American  sales  and  marketing 
of  newsprint  manufactured  by  Irv¬ 
ing’s  Rothesay  Paper  Co.  Ltd. 

Triple-I  announces 
OPI  support 

The  Information  International  Inc. 
PostScript  interpreter  now  supports 
the  Open  Prepress  Interface  specifi¬ 
cation,  automating  the  integration  of 
high-resolution  graphics  and  ben- 
days,  color  and  black-and-white,  into 
pages  assembled  on  a  Macintosh-  or 
PC-based  front  end  using  layout  pro¬ 
grams,  such  as  Aldus  PageMaker  or 
QuarkXPress,  that  generate  Adobe 
Red  Book-compliant  PostScript  files 
and  support  OPI. 

Before  OPI  support,  photos  and  art 
were  held  to  PostScript  quality,  and 
the  entire  PostScript  representation 


of  an  image  was  converted  as  a  single 
file  into  triple-I’s  compressed  bitmap 
format.  OPI  allows  the  incorporation 
of  high-resolution  material  and  reduc¬ 
tion  of  PostScript  conversion  time. 

In  production,  a  grayscale  TIFF 
image  for  screen  display  is  generated 
from  a  high-resolution  triple-I  elec¬ 
tronic  image  captured  by  a  triple-I 
scanner  or  generated  from  triple-I’ s 
Grafix  Connection.  During  Post¬ 
Script  file  processing  using  OPI,  the 
TIFF  image  is  automatically  replaced 
by  a  corresonding  high-resolution 
triple-I  halftone. 

Triple-I  also  announced  the  sale  of 
an  advanced  ad  makeup  system  to  the 
Houston  Post,  adding  to  the  paper’s 
earlier  purchase  of  two  3810  Laser 
Page  setters. 

The  installation  included  six  gray¬ 
scale  and  four  color  AMS/2  Ad 
Makeup  Stations  equipped  with  full- 
scanned  and  machine-generated 
graphics  capabilities  and  tools  to  elec¬ 
tronically  access,  manipulate,  assem¬ 
ble  and  layer  text  and  graphics  for 
camera-ready  display  ads.  Template 
layout  aids  and  pixel  editing  are  sup¬ 
ported.  The  color  workstations  offer 
user-definable  color  palette,  selective 
colorization  of  text  and  graphic  ele¬ 
ments  and  accurate  on-screen  color. 

The  order  also  included  a  triple-I 
3700  InfoScan  broadsheet  laser  scan¬ 
ner,  two  multifunction  Unix-based 
Image  Network  Processors  for 
graphics  database  management,  file 
service  and  data  protection,  a  Post¬ 
Script  Interpreter  for  fast  recording  of 
PostScript  images  and  a  tabletop 
CCD  InfoScanner. 

Among  triple-I  sites  Houston  staff¬ 
ers  visited  prior  to  placing  the  order 
was  Phoenix  Newspapers  Inc.,  which 
last  year  put  $3.2  million  into  an 
expansion  of  its  pagination  capabili¬ 
ties,  bringing  its  total  investment  in 
triple-I  products  to  more  than  $7  mil¬ 
lion  over  the  years.  The  system  is 
designed  to  meet  the  needs  of  pro¬ 
ducing  14  zoned  editions. 

Instead  of  using  facsimile  transmis¬ 
sions  to  two  satellite  sites  when  print¬ 
ing  ends  in  downtown  Phoenix,  the 
pagination  system  there  will  be  linked 
to  pairs  of  3810  Laser  Pagesetters  at 
each  plant  {E&P,  Dec.  22,  1990). 

Downtown,  the  installation 
replaces  original  triple-1  AMS  work¬ 
stations  with  six  grayscale  and  two 
color  display  ad  makeup  stations  sup¬ 
porting  prestored  ad  forms  and  use  of 
advertisers’  sketch  layouts.  It  also 
includes  four  Image  Network  Proces¬ 
sors,  a  dedicated  Grafix  Connection 
workstation  that  integrates  Scitex  and 
AP  color  photos  and  will  accept  Post¬ 
Script  graphics. 
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Ownership  changes 


VanDries  Enterprises  Inc.  of 
Ames,  Iowa,  publisher  of  the  Ames 
Advertiser  and  the  Boone  Shopping 
News  has  been  sold  by  Gladys  Van 
Drie  Randall  and  the  Ruby  Van  Drie 
Residuary  Trust  to  Partnership  Press 
Inc.,  also  of  Ames,  Iowa. 

*  *  t 

The  Tallahassee  (Fla.)  Advertiser,  a 
paid-circulation  weekly,  has  been 
sold  by  publisher  Barbara  Fincher  to 
Phillips  Publishing  Co.,  owned  by 
Ryan  and  Tessie  Phillips. 

*  4c 

Sams  Communications  Inc.  of  Col¬ 
orado,  which  includes  the  Gunnison 
Country  Times  and  the  Crested  Butte 
Mountain  Sun,  has  been  sold  to  Gun¬ 
nison  Communications  Inc.,  owned 
by  Jerry  Brock.  The  sale  included  real 
estate  and  a  Goss  community  offset 
press.  Brock  bought  the  papers  from 
Perkins  Sams,  who  owns  Banner 
Petroleum  Inc.  in  Midland,  Texas. 
Sams  had  owned  the  Gunnison  paper 
15  years  and  started  the  Mountain 
Sun  nine  years  ago. 

4c  «  4c 

The  Randolph  Guide  of  Asheboro, 
N.C.,  has  been  sold  by  Barron  and 
Barbara  Mills  to  Bob  and  Jackie  Derr. 
The  Mills  have  owned  and  operated 
the  weekly  newspaper  serving  the 
Asheboro  and  Randolph  County 
areas  since  1955.  Derr  was  most 
recently  publisher  of  The  Journal, 
Martinsville,  W.  Va.  He  has  held  vari¬ 
ous  management  positions  with  Harte 
Hanks  newspapers,  as  well  as  with 
Lindsay-Schaub  newspapers. 

4c  4c  4c 

The  Jacksonville  (Fla.)  Shopping 
Guide,  a  weekly  publication  in  Duvall 
County,  has  been  sold  by  Goodhead 
U.S.A.  Inc.  to  Can  Media,  Jax  Inc. 
The  21 -year-old  shopping  guide  has 
152,000  circulation  and  employs  45 
people. 

4c  4c  4c 

The  Washington  County  Post  of 
Kinderhook,  N.Y.,  which  suspended 
publication  on  Dec.  26,  1990,  has 
been  sold  by  Manchester  Newspa¬ 
pers  of  Granville,  N.Y.,  to  Peter  J. 
Gardner  of  Kinderhook,  N.Y.,  The 
Post  is  descended  from  the  Northern 
Centinel  (1798-1804)  which,  itself, 
descended  from  the  National  Cou¬ 
rier,  first  published  by  George  Ger- 
rishofSalem,  N.Y.,onDec.30, 1787, 
and  claims  to  be  the  oldest  weekly  in 
United  States. 

4c  4c  4c 

Freedom  Newspapers  Inc.  said  its 
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Golden  West  Publishing  unit  has  sold 
10  weekly  newspapers  published  in 
the  east  San  Gabriel  Valley  to  Thom¬ 
son  Newspapers  Inc.,  publishers  of 
San  Gabriel  Valley  Tribune  and  122 
other  daily  papers  in  the  United 
States. 

*  4c  4c 

The  Franklin  Times  in  Louisburg, 
N.C.,  has  been  purchased  by  Frank¬ 
lin  County  Newspapers  Inc.  from 
Fred  P.  Johnson  for  an  undisclosed 
price.  Joe  Albrecht  of  Albrecht 
Newspapers  Inc.,  based  in  Cooke¬ 
ville,  Tenn.,  and  Gary  Cunard  are  the 
principal  stock  holders  in  Franklin 
County  Newspapers  Inc.  Gary 
Cunard  will  serve  as  editor  and 
publisher  of  the  newspaper  and  presi¬ 
dent  of  the  corporation.  The  Franklin 
Times  is  a  9,000-circulation,  twice- 
weekly  newspaper  published  every 
Wednesday  and  Saturday. 

4c  4c  4c 

The  Sun  Newspaper  Group  of 
Naperville,  Ill.  has  been  sold  to 
Copley  Press  Inc.  The  sale  price  was 


undisclosed.  The  Naperville  Sun 
publishes  three  times  weekly,  and  is 
the  largest-circulation  non-daily 
newspaper  produced  in  DuPage 
County.  The  firm  also  publishes  the 
Bolingbrook  Sun,  Romeoville  Sun, 
Fox  Valley  Sun,  Lisle  Sun  and  a  Sun¬ 
day  shopper,  the  Sun  Saver. 

Weeklies  expand 
distribution 

Marks-Roiland  Communications 
Inc.  of  Jericho,  N.Y.,  publishers  of 
Pennysaver  and  Shopper’s  Guide 
weekly  shoppers  in  Nassau  and 
Queens  counties,  recently  announced 
the  expansion  of  its  publications  into 
three  more  Queens  communities. 
Forest  Hills,  Rego  Park  and  Kew  Gar¬ 
dens. 

The  three  new  Pennysaver  editions 
will  have  a  combined  circulation  of 
33,121,  bringing  Marks-Roiland’s 
total  Queens  circulation  to  190,697 
households,  according  to  a  company 
spokesperson. 


THOUGHT  PROCESSORS. 


\ou  think — therefore  you  need  a  Pearlcorder”  Microcassette"  recorder  from 
Olympus.  For  sudden  inspirations.  For  vital  notes.  For  interviews  or  reminders. 

A  Pearlcorder  captures  your  thoughts  efficiently,  elegantly. 

Various  models  offer  various  features;  Euro^sign;  voice-actuation;  unique 
LCD  with  Auto  Time/Date/Rinction  display;  multi-speed  operation;  cue  maricing. 
All  are  startlingly  compact  and  lightwei^t. 

In  designing  our  line  of  Pearlcorder  equipment,  Olympus  has  thought  of 
everything.  Starting  with  the  invention  of  the  Microcassette. 

For  information  on  Olympus  Pearlcorder  Microcassette  recorders 
and  a  free  Taping  Tips  brochure,  call  toll-free  1-800-221-3000,  Ext.  72. 

Olympus  Corporation,  Woodbury,  NY  11797-9970 

OUTMPUS 

Pearlcorder  microcassette  recorders  and  transcribers 
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VDTs  and  miscarriages 

New  NIOSH  study  finds  machines  are  not  to  biame 


By  Jim  Rosenberg 

A  recently  released  government 
study  has  found  no  significant  differ¬ 
ence  in  miscarriage  rates  between 
groups  of  women  who  spend  much  or 
all  of  their  work  time  at  video  display 
terminals  and  women  who  do  not. 

Published  last  week,  the  study  con¬ 
ducted  by  the  National  Institute  of 
Occupational  Safety  and  Health  con¬ 
sidered  almost  900  pregnancies  that 
were  about  evenly  divided  between 
VDT  users  and  non-users,  whose 
respective  miscarriage  rates  were 
15%  and  16%. 

Concern  for  the  health  of  VDT 
operaters  has  been  associated  with 
the  ergonomics  of  VDT  use,  the 
effects,  if  any,  from  the  non-ionizing 
radiation  from  the  terminals  and, 
more  recently,  with  possible  physio¬ 
logical  effects  from  extremely  low 
frequency  electromagnetic  fields  sur¬ 
rounding  VDTs  and  other  electrical 
devices  and  circuits  (exposure  to 
which  can  be  mitigated  by  distance 
but  not  entirely  shielded). 

The  NIOSH  study  and  another  now 
under  way  by  researchers  at  New 
York  City’s  Mount  Sinai  School  of 
Medicine  were  undertaken  in  re¬ 
sponse  to  reports  in  the  last  decade  of 
clusters  of  miscarriages  among 
women  who  spend  much  or  most  of 
their  time  at  work  using  VDTs. 

In  the  late  1980s,  a  California  study 
by  the  Kaiser  Permanente  Medical 
Care  Program  statistically  correlated 
miscarriages  and  VDT  use  among 
some  workers,  and  staffers  at  two 
USA  Today  newsrooms  experienced 
what  seemed  an  unusually  high  num¬ 
ber  of  miscarriages  over  a  two-year 
period.  On  both  floors,  most  reports 
came  from  staffers  working  on  the 
side  of  the  building  then  being  reno¬ 
vated. 

The  original  objective  of  the  Cali¬ 
fornia  study  had  not  been  to  study  a 
possible  relationship  of  VDT  use  and 
miscarriages.  Its  link  of  a  high  miscar¬ 
riage  rate  to  some  young  VDT  users 
did  not  isolate  possibly  contributing 
life-style  and  workplace  factors,  and 
further  investigation  was  urged. 

When  asked  in  by  USA  Today, 
NIOSH  eliminated  air  quality,  VDT 
use  and  other  work-related  factors,  as 
well  as  lead  present  in  the  building’s 
drinking  water,  as  causes  for  15  spon¬ 


taneous  abortions.  By  February  1989, 
Gannett  Co.  said  that  of  36  pregnan¬ 
cies  at  USA  Today,  14  miscarried,  1 1 
went  to  term  and  1 1  were  proceeding 
normally.  Four  months  later,  Gannett 
Co.  said  no  more  unusual  numbers  of 
miscarriages  were  being  reported. 

Of  the  estimated  20  million  Ameri¬ 
can  women  using  VDTs  on  the  job, 
about  five  million  of  childbearing  age 
are  believed  to  be  using  the  machines 
daily. 

While  NIOSH  researchers  did  take 
into  account  and  note  the  effects  of 
tobacco  and  alcohol  use,  their  study 
was  subject  to  some  criticism.  Karen 
Nussbaum,  executive  director  of  the 
Cleveland-based  9to5  organization 
representing  women  workers,  told 
E&P  that  as  far  as  possible  effects 
from  VDT  radiation  are  concerned, 
“it’s  hard  to  draw  definitive  conclu¬ 
sions’’  based  only  on  the  two  VDT 
models  used  in  the  NIOSH  study.  She 
suggested  that  a  study  focused  on  the 
radiation  question  would  probably  be 
designed  “more  rigorously.’’ 

Furthermore,  Nussbaum  pointed 
out  that,  while  NIOSH’s  work 
depended  on  study  subjects’  report¬ 
ing  of  miscarriages,  early  “subclini- 
cal’’  spontaneous  abortions  often  go 
undetected.  Use  of  recently  devel¬ 
oped  hormonal  testing,  however,  can 
demonstrate  miscarriage  by  deter¬ 
mining  very  early  if  a  woman  is  preg¬ 
nant. 

An  accurate  determination  of  the 
number  of  miscarriages  would 
depend  upon  use  of  such  testing, 
according  to  data  available  to  Nuss¬ 
baum,  which  show  that  about  a  third 
of  all  miscarriages  are  subclinical 
first-trimester  occurrences. 

Noting  the  study  acknowledged  its 
limitation  in  this  respect,  she  called  it 
“an  extremely  important  piece  of  the 
puzzle  —  to  look  at  before  you 
said  .  .  .  there’s  no  problem.”  If 
subjects  “don’t  know  they’re  preg¬ 
nant,”  she  added,  “they  don’t  know 
whether  they’ve  miscarried.” 

Nevertheless,  Nussbaum  said  the 
study  made  an  “important  contribu¬ 
tion”  and  that  she  was  pleased  it 
showed  no  “elevated  risk  of  miscar¬ 
riage  for  the  VDT  workers.” 

She  concluded,  however,  that  “one 
study  doesn’t  close  the  book  on  this,” 
explaining  that,  especially  with  epide¬ 


miological  studies,  “you  would  need 
to  have  several  studies  that  would  all 
point  in  the  same  direction.” 

Mount  Sinai’s  study  has  just  begun 
and  will  involve  large  numbers  of  peo¬ 
ple,  reportedly  requiring  two  years  to 
collect  its  data  and  two  more  years  for 
analysis.  Nussbaum  said  what  is  sig¬ 
nificant  about  the  Mount  Sinai  inves¬ 
tigation  is  its  scope.  The  study,  she 
said,  “will  look  at  office  workers’ 
health  and  safety  problems  .  .  .  not 
just  pregnancy  and  VDTs,  but  it  will 
include  that.” 

Toronto  Star 
among  additions 
to  Nexis 

Mead  Data  Central  announced  the 
addition  of  the  complete  text  of  the 
Toronto  Star  to  its  Nexis  on-line 
information  service. 

The  service  has  also  added  a  Sports 
library  with  the  full  text  of  Sports 
Illustrated,  The  Sporting  News  and 
sports  articles  from  the  Associated 
Press  and  several  large  daily  newspa¬ 
pers.  Also  now  available  on  Nexis  are 
transcripts  of  10  tv  network  news  pro¬ 
grams  from  ABC. 

The  Ink  Company 
expands  MRS 

Having  reclaimed  over  a  million 
pounds  of  ink  last  year,  the  Ink  Com¬ 
pany  announced  it  is  adding  another 
trailer  to  its  Mobile  Reclamation  Sys¬ 
tem,  which  will  contain  new  technol¬ 
ogy  and  expanded  services. 

Two  additional  features  of  the 
trailer  will  be  solvent  and  blanket 
wash  recovery.  Solvents  will  be  puri¬ 
fied  for  reuse.  Additives  will  be  sepa¬ 
rated  from  blanket  wash  allowing  for 
easier  disposal  of  the  remaining 
water. 

A  comprehensive  “Waste  Innova¬ 
tion”  program  was  also  developed, 
incorporating  both  mobile  and  fixed- 
site  reclamation  alternatives.  The 
program  makes  the  same  MRS  tech¬ 
nology  available  on  site  as  either  fixed 
or  transportable  equipment  on  skids, 
which  may  be  leased  or  purchased. 
Systems  are  built  according  to  cus¬ 
tomers’  needs. 
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ure,  newspapers  are  cutting  costs,  but  now  more  than  ever,  newspapers  are  looking  to 
purchase  efficient  and  cost-effective  equipment.  In  fact,  the  ANPA  Annual  Survey  of  their 
member  newspapers  reported  capital  expenditures  for  1990  to  be  over  $1.4  billion!  That's  $1.4  billion 
sure  to  be  equaled  or  surpassed  in  1991. 


Editor  &  Publisher  magazine  will  publish  three  issues  geared  toward  the  biggest  newspaper  convention  of 
the  year— the  ANPA  TECHNICAL  EXPOSITION  AND  CONFERENCE,  |une  8-12,  Las  Vegas,  NV.  These 
three  issues  offer  you  a  three-pronged  sales  effort  to  catch  attention,  hold  attention  and  sell  your  products 
to  your  prime  prospects  and  customers — newspaper  publishers,  general  managers,  operations  managers, 
circulation  executives  and  editors — the  readers  of  E&P.  Read  on  and  see  how  the  ad  pages  of  E&P  can 
enhance  and  support  your  sales  efforts  toward  a  slice  of  the  $1.4  billion  pie  in  1991... 


PI  AMMIMIS  l^^llFBiyiSIV  1 1  Published  a  full  month  before  the  conference,  this  issue  is  used  by  newspaper 

^  executives  to  plan  their  time  at  ANPA/TEC.  It  lists  all  the  conference  exhibitors, 

descriptions  of  what  they  plan  to  exhibit,  a  complete  floor  plan  of  the  exhibit  halls  as  well  as  general  news  of  what  they  can 
expect  to  see  and  hear  at  the  conference.  This  section  is  published  in  the  form  of  a  pullout  section  and  bound  within  the 
regular  May  11  th  issue  of  E&P.  You  can  be  sure  those  planning  to  attend  ANPA/TEC  will  be  holding  onto  this  section  and 
making  note  of  the  exhibits  they  plan  to  visit-be  sure  your  ad  is  in  this  issue  inviting  them  to  visit  yours. 

DEAOUNES:  Space-April  26  Copy-Aprii  29 


|QQ||C  IlinD  ft  exciting  issue  will  have  additional  distribution  at  the  conference.  It 
IwdUC  llllllv  0  ^j||  jjg  ijy  conference  attendees  as  well  as  the  subscribers  of  E&P 
who  will  be  receiving  their  issues  in  the  mail.  The  convention  atmosphere  of  this  issue  provides  an  excellent  showcase  for  your 
products  and  services  and  enhances  your  ad  message  with  conference  attendees  while  they're  at  the  show  and  able  to  visit  your 
booth.  This  issue,  with  a  plus  circulation  of  ove""  2,500  copies  distributed  at  the  convention,  is  certainly  an  issue  that  will  be 
kept  all  year  long  by  loyal  E&P  readers. 

DEAOUNES:  Space-May  24  Copy-May  28 


PAQT  Pf||JCCDC|ilPC  IQCIIC  IlinD  1ft  Your  ad  in  this  issue  will  make  certain  your  company,  your 
rUO  I  "UUlirCIICIlUC  IdOUC'UlinC  I U  capabilities  and  your  services  are  foremost  in  the  minds  of 

your  prospects  as  they  return  to  their  offices  after  the  conference.  Your  ad  here  will  act  as  a  sales  call  follow-up  and  remind 
your  prospects  of  what  you  have  to  offer.  Your  ad  will  also  be  in  the  right  setting  to  impress  those  prospects  you  saw  at  the 
conference  and  perhaps  more  importantly,  those  you  did  not  get  to  see.  The  "news"  environment  of  the  Post-Conference  issue 
is  very  popular  among  E&P  readers  for  its  up-to-the-minute  coverage  of  the  conference. 

DEAOUNES:  Space-June  5  Copy-June  7 
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Records 

(Continued  from  page  11) 

He  also  ruled  the  Buckley  Amend¬ 
ment  is  “no  justification  for  violating 
Missouri’s  sunshine  law.” 

Further,  Clark  ruled  that  “with¬ 
holding  criminal  investigations  and 
records  is  unconstitutional  under 
Fifth  Amendment  due  process  and 
the  First  Amendment.” 

Mark  Goodman,  executive  director 
of  the  Student  Press  Law  Center,  said 
his  group  was  especially  happy  about 
that  part  of  the  ruling. 

“It’s  a  rare  case  when  courts  recog¬ 
nize  a  First  Amendment  right  to  infor¬ 
mation,”  he  said.  “This  is  a  very 
strong  pro-First  Amendment  deci¬ 
sion.” 

DoE  threats 

However,  the  Department  of  Edu¬ 
cation,  which  enforces  FERPA, 
appears  not  to  share  that  happiness. 

In  an  action  that  infuriated  pro-stu¬ 
dent  press  groups,  the  DoE’s  director 
of  FERPA  compliance,  LeRoy  S. 
Rooker,  sent  a  letter  Feb.  22  to  15 
colleges  whose  student  newspapers 
had  told  a  Student  Press  Law  Center 
survey  that  they  were  routinely 
receiving  campus  crime  reports  from 
the  schools. 

Rooker’ s  letter  appears  to  threaten 
the  schools  with  the  loss  of  their  fed¬ 
eral  funding  if  they  do  not  stop  releas¬ 
ing  crime  information. 

“Law  enforcement  records 
exempted  from  the  definition  of  ‘edu¬ 
cation  records’  become  education 
records  subject  to  FERPA  upon  dis¬ 
closure  to  any  entity  or  person  other 
than  law  enforcement  authorities  of 
the  same  jurisdiction,  including  the 
press,”  Rooker  wrote.  The  words 
“including  the  press”  are  underlined 
in  the  original. 

“If  an  institution  takes  actions 
which  are  inconsistent  with  these 
requirements,  whether  or  not  such 
actions  reflect  an  attempt  to  comply 
with  state  [freedom  of  information] 
laws,  the  institution  jeopardizes  its 
continued  eligibility  to  receive 
Department  funds,”  Rooker  con¬ 
cluded. 

Rooker  received  the  names  of  the 
universities  from  attorneys  for  South¬ 
west  Missouri  State  University,  who 
in  turn  received  them  because  Stu¬ 
dent  Press  Law  Center  executive 
director  Mark  Goodman  was  to  use 
the  survey  during  his  testimony  at  the 
Bauer  trial. 

A  number  of  those  schools  immedi¬ 
ately  shut  off  information  to  the  stu¬ 
dent  newspapers,  SPLC’s  Goodman, 
said. 

At  James  Madison  University  in 


Harrisonburg,  Va.,  the  student  paper. 
The  Breeze,  is  now  getting  only 
bowdlerized  versions  of  crime  reports 
with  names  deleted,  editor  Laurel 
Wissinger  said. 

“We  had  a  very  good  relationship 
with  our  campus  police  and  the 
administration,”  Wissinger  said. 
“This  is  a  response  only  to  the 
threats,  basically,  from  the  Depart¬ 
ment  of  Education.” 

Wissinger  said  the  school  is  await¬ 
ing  a  ruling  from  the  Virginia  state 
attorney  general’s  office  on  whether 
student  names  can  be  released. 

An  Education  Department  spokes¬ 
man  confirmed  that  the  compliance 
office  had  never  before  sent  out  let¬ 
ters  such  as  these. 

However,  the  spokesman  denied 
there  was  any  intent  to  cover  up  crime 
news.  The  letters  were  simply  “guid¬ 
ance,  routine  guidance,”  he  said. 


Guild  rebuffed 
at  Pittsburgh  Press 

The  Pittsburgh  (Pa.)  Press  news¬ 
room  voted  120-79  against  represen¬ 
tation  by  the  Newspaper  Guild. 

The  rejection  of  the  Newspaper 
Guild  of  Pittsburgh’s  organization 
campaign  came  in  a  representation 
election  in  February. 

All  but  two  of  201  eligible  reporters, 
photographers,  copy  editors  and  col¬ 
umnists  cast  ballots  in  the  National 
Labor  Relations  Board-supervised 
election. 

The  union  focused  on  pay  inequity, 
workplace  safety  and  family  issues 
such  as  job  sharing  and  leave  time  for 
parenting  and  professional  endeav¬ 
ors. 

The  vote  left  the  paper’s  largest 
non-union  group  unchanged.  Of  about 
1 ,800  employees  at  the  Scripps  How¬ 
ard  paper,  all  but  400  are  represented 
by  unions. 

The  Guild  local  remains  the  bar¬ 
gaining  representative  of  140  news¬ 
room  employees  at  the  Pittsburgh 
Post-Gazette,  which  is  owned  by 
Block  Newspapers  and  since  1%1  has 
published  in  a  joint  operating  agree¬ 
ment  with  the  Press  as  its  business 
agency. 

Press  labor  relations  director  Ray 
Miller  said  the  paper  declined  to  hire  a 
management  consultant  and  waged  its 
own  campaign  to  fend  off  the  union.  It 
involved  “trading  issues  and  facts”  in 
newsletters  to  employees  and  at  sev¬ 
eral  meetings,  he  said. 

“This  is  a  very  pro-union  tow'n,” 
Miller  said.  “The  editorial  depart¬ 
ment  has  never  been  organized,  and 
they  don’t  believe  they  have  to  be 
organized  today.” 


Chicago  Tribune 
to  host  summer 
jobs  program 

The  Chicago  Tribune  has 
announced  it  will  serve  as  the  host 
company  for  corporate  Chicago’s 
“Hire  the  Future,”  a  summer  jobs 
program  of  Chicago  United  Inc.,  for 
1991  and  1992. 

President  and  publisher  John  W. 
Madigan  will  serve  as  chairman  of  the 
program  which  places  economically 
disadvantaged  Chicago  public  and 
parochial  high  school  students  in 
summer  jobs  that  allow  them  to  get 
firsthand  experience  in  the  private 
sector  while  earning  money  during 
their  summer  vacation. 

For  the  summer  of  1991 ,  organizers 
of  “Hire  the  Future”  said  they  hoped 
to  place  4,000  students  in  jobs.  The 
Tribune  said  it  plans  to  assist  by  mar¬ 
keting  the  program  to  both  the  corpo¬ 
rations  which  will  hire  students  and  to 
the  students  directly. 

Newspaper  exhibit 
opens  at 
kids’  museum 

A  hands-on  exhibit  called  “The 
Newspaper”  has  opened  at  the  Clois¬ 
ters  Children’s  Museum  in  Baltimore, 
as  part  of  the  museum’s  “Ready, 
Set  .  .  .  Read”  literacy  program.  The 
exhibit  is  expected  to  run  for  three 
years. 

The  exhibit,  sponsored  by  the  Bal¬ 
timore  Sun,  encourages  children  to 
read  through  activities  that  explore 
the  newspaper. 

For  example,  it  tells  how  a  newspa¬ 
per  is  put  together  and  then  allows 
children  to  use  a  computer  program  to 
research  and  edit  a  news  story. 

National  photo 
week  to  be  held 

The  Photo  Marketing  Association 
and  the  Newspaper  Advertising 
Bureau  are  sponsoring  for  the  first 
time  this  year  a  National  Photo  Week, 
May  2-12. 

The  event  is  a  special  newspaper 
promotion  designed  to  bring  photo 
retailers  together  to  stimulate  con¬ 
sumers  to  shop  and  buy.  Registration 
is  necessary  and  participants  will 
receive  a  promotional  kit  containing 
editorial  and  photo  support,  a  plan¬ 
ning  guide,  a  retailer  list,  co-op  infor¬ 
mation  and  additional  selling  strate¬ 
gies.  Contact  the  Ad  Bureau. 
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Taylor,  20.  The  two  veteran  police 
reporters  went  to  the  neighborhood 
and  questioned  several  youths  who 
had  attended  the  party  and  who 
agreed  to  explain  what  happened  on 
condition  that  they  not  be  identified. 

In  their  stories  the  next  day,  Camp¬ 
bell  and  Sanchez  quoted  the  unnamed 
witnesses  as  saying  the  two  slain 
youths  had  provoked  Taylor. 

Judge  Harmon  subpoenaed  the  two 
reporters  last  fall,  and  two  hearings 
were  held  on  their  motion  to  quash  the 
subpoenas;  they  were  denied.  The 
Texas  Court  of  Criminal  Appeals  in 
January  refused  their  request  for  a 
writ  of  mandamus. 

On  Feb.  5,  the  second  day  of  Tay¬ 
lor’s  trial,  Harmon  granted  Oncken’s 
request  to  compel  the  newsmen  to 
state  whether  they  recognized  any  of 
the  persons  in  the  courtroom  as  the 
sources  they  had  quoted  in  their  sto¬ 
ries.  They  refused,  and  Harmon 
found  them  in  contempt,  confining 
them  to  his  chambers  during  the  trial 
and  releasing  them  at  night  on  $500 
bond.  The  next  day  they  again  refused 
to  attempt  to  identify  any  persons  in 
the  gallery  as  their  sources  and  were 
again  confined  to  chambers  and 
released  at  night. 

On  Feb.  7,  Oncken  presented  six 
youths  before  Campbell  and  Sanchez 
and  asked  if  any  of  them  had  spoken 
with  the  reporters;  all  responded 
negatively.  Harmon  then  directed  the 
reporters  to  state  whether  they  recog¬ 
nized  any  of  the  six  as  their  sources. 
They  refused  and  Harmon  cited  them 
for  criminal  contempt,  sentenced 
them  to  30  days,  and  fined  them  $500. 

“That  was  ridiculous,”  Campbell 
said.  “We  didn’t  know  those  kids 
from  Adam,  and  there  was  no  way 
Felix  and  I  were  going  to  sit  in  court  at 
[Oncken’s]  beck  and  call.” 

“I  looked  hard  at  each  of  those 
kids,”  Sanchez  insisted.  “They  could 
all  have  been  [the  sources],  but  1  just 
didn’t  know.  It  wouldn’t  have 
changed  anything  if  I  had  recognized 
one;  I  would  still  have  been  forced  to 
reveal  a  confidential  source. 

“We  hadn’t  even  been  sworn  in  as 
witnesses,”  Sanchez  continued. 
“They  were  trying  to  make  someone 
in  the  gallery  identify  someone  else  in 
the  gallery.  They  were  operating  on  a 
bunch  of  hypotheses.” 

Magistrate  Pecht  reached  essen¬ 
tially  the  same  conclusion  when,  in 
her  recommendation  to  Judge  Hoyt, 
she  wrote  that  “in  the  closing  hours  of 
the  trial,  it  became  even  more  appar¬ 


ent  that  the  evidence  that  was  sought 
from  [reporters]  concerning  the  possi¬ 
ble  identity  of  sources  who  held  a 
belief  as  to  who  was  the  [murderer] 
was  speculative,  hearsay  and 
cumulative  .... 

“While  this  court  can  conceive  of 
other  scenarios  in  which  a  reporter’s 
qualified  privilege  to  preserve  confi¬ 
dential  sources  must  yield  to  a  defen- 
dent’s  rights  to  compulsory  process 
and  a  fair  trial,  this  is  not  such  a 
case.” 

Ironically,  after  Harmon  had  sen¬ 
tenced  Campbell  and  Sanchez  to  jail 
for  contempt,  Taylor  pleaded  guilty  to 
a  lesser  charge  and  was  sentenced  to 
six  years  in  prison. 

Appeals  court 
upholds  libel 
suit  dismissal 

An  Arizona  state  appeals  court 
upheld  a  lower  court’s  dismissal  of  a 
libel  suit  brought  against  the  Arizona 
Republic  and  a  former  publisher  by  an 
appointee  of  the  administration  of  for¬ 
mer  Gov.  Evan  Mecham. 

William  Heuisler,  a  Tucson  private 
investigator  appointed  “special  state 
investigator”  in  January  1987  by 
then-Gov.  Mecham,  sued  the  Repub¬ 
lic  over  articles  that  said  he  failed  to 
report  previous  criminal  convictions 
on  his  application  for  a  state  private 
investigator’s  license. 

Former  Republic  publisher  Pat 
Murphy,  who  also  was  a  defendant  in 
the  suit,  wrote  in  one  column  that 
Heuisler  “was  convicted  of  assault  on 
a  policeman  in  Tucson”  and  that  he 
“knowingly  refused  to  report  it  on  his 
renewal  of  his  private  investigator’s 
license.” 

The  following  day,  the  Republic 
printed  a  correction,  acknowledging 
that  Heuisler’ s  1980  conviction  was 
for  disorderly  conduct  and  saying  that 
“the  charge  of  assaulting  a  police  offi¬ 
cer  was  dropped  as  part  of  a  plea 
agreement.” 

In  a  later  column,  Murphy  referred 
to  Heuisler  as  a  “ne’er-do-well  pri¬ 
vate  eye”  and  said  that  he  had  been 
court-martialed  twice  while  serving  in 
the  Navy  and  had  failed  to  report 
either  to  the  state. 

Heuisler,  who  subsequently  with¬ 
drew  his  name  from  consideration  for 
the  investigator’s  post,  claimed  in  his 
suit  against  the  newspaper  that  the 
Republic  knew  that  it  had  printed 
false  information  about  him  and  that  it 
was  “motivated  by  spite,  ill  will,  or 
the  desire  to  injure.” 

The  paper  argued  in  its  motion  for 
summary  judgment  that  Murphy’s 


statements  about  Heuisler  were  “pro¬ 
tected  opinion,”  that  they  were  “sub¬ 
stantially  true,”  and  that  Heuisler  had 
failed  to  prove  actual  malice. 

—  AP 

Appeals  court  rules 
against  paper  in 
document  battle 

The  6th  U.S.  Circuit  Court  of 
Appeals  in  Cincinnati  has  ruled 
against  the  Lexington  (Ky.)  Herald- 
Leader  in  a  five-year  fight  over  docu¬ 
ments  generated  by  a  government 
lawsuit  against  a  utility. 

The  U.S.  Justice  Department 
obtained  the  documents  from  Ken¬ 
tucky  Utilities  Co.  while  investigating 
possible  antitrust  violations.  The  gov¬ 
ernment  agreed  in  June  1986  to  drop 
its  antitrust  suit  and  to  destroy  the 
documents,  and  the  newspaper  filed  a 
Freedom  of  Information  Act  request 
within  a  week. 

The  Justice  Department  had 
destroyed  about  half  of  the  papers  by 
then,  but  has  preserved  the  remain¬ 
der. 

A  judge  in  the  case  granted  the 
newspaper’s  request  to  block 
destruction  of  the  papers,  and  the 
utility  appealed. 

The  appeals  court  on  March  4 
reversed  the  earlier  decision,  ruling 
that  the  newspaper  must  demonstrate 
that  it  should  be  allowed  to  intervene 
in  the  antitrust  lawsuit,  and  that  it  has 
a  legally  protected  interest  in  gaining 
access  to  the  documents.  _ 

Press  group  moves 

The  offices  of  the  Wyoming  Press 
Association,  the  Wyoming  Newspa¬ 
per  Advertising  Service  and  the  Wyo¬ 
ming  Clipping  Service  recently 
moved  to  a  new  location  at  1369 
North  Fourth  St.  in  Laramie. 


OFFSET  PRESS  DAMPENERS 

The  latest  technology  in  our  offset 
press  dampeners  provides  trouble  free, 
accurate  rrwisture  control  that 
dramatically  saves  ink,  paper,  water 
and  clean  up  labor. 

*  No  socks  to  replace 

*  No  nozzles  to  clog 

*  No  floor  mops 


Call  for  details: 

141  South  Main  Street 
Beacon  Falls,  CT  06403 
Telephone:  (203)  723-4082 
FAX:  (203)  729-8592 
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House  seminar  on  global  warming  because  their  presence 
would  “inhibit  discussions.” 

Also,  the  FCC  fines  a  Cleveland  radio  station  $8,000  for 
indecent  dialogue  and  a  Las  Vegas  station  is  fined  $2,000 
for  broadcasting  indecent  songs. 

May:  Graphics  salesman  Daniel  Walsh  is  told  by  the 
Treasury  Department  he  cannot  travel  to  Cuba  to  import 
political  posters  and  must  purchase  the  posters  through 
the  mail  or  over  the  phone. 

June:  A  San  Jose  radio  station  is  fined  $20,000  for  a 
series  of  broadcasts  termed  indecent  by  the  FCC,  although 
the  station  had  fired  the  “shock  jock”  involved  before  the 
FCC  action  began. 

Also,  President  Bush  renews  his  push  for  a  constitu¬ 
tional  amendment  outlawing  desecration  of  the  flag.  Also, 
the  National  Endowment  for  the  Arts  releases  its  guide¬ 
lines  in  response  to  legislation  forbidding  federal  funding 
of  “obscene”  art.  Both  the  legislation  and  the  guidelines 
are  dropped  in  1991. 

July:  An  Indianapolis  radio  station  is  fined  $10,000  by 
the  FCC  for  broadcasting  in  1987  four  songs  termed  inde¬ 
cent.  Also,  despite  a  new  law  prohibiting  deportation  or 
exclusion  of  aliens  for  their  political  beliefs  or  associa¬ 
tions,  those  seeking  visas  must  still  tell  the  Immigration 
and  Naturalization  Service  whether  they  have  ever  had 
any  Communist  affiliations. 

September:  A  St.  Louis  radio  station  is  fined  $2,000  for  a 
broadcast  called  indecent  by  the  FCC.  Also,  the  General 
Accounting  Office  says  it  is  unable  to  complete  a  study  of 
possible  constitutional  violations  by  the  FBI’s  monitoring 
of  people  opposed  to  the  Reagan  administration  Nicara¬ 
guan  policies  because  the  FBI  has  refused  to  hand  over  so 
many  files. 

DKember:  A  federal  district  court  ruling  in  Los  Angeles 
that  government  undercover  informers  cannot  observe 
and  secretly  tape  church  gatherings  is  upheld  by  an 
appeals  court,  but  the  government  asks  for  reconsidera¬ 
tion  of  the  case. 

PRIOR  RESTRAINT 

January:  Department  heads  receive  a  memo  from  Rob¬ 
ert  S.  Ross  Jr.,  executive  assistant  to  the  attorney  general, 
telling  them  to  refrain  from  making  public  statements 
about  Manuel  Antonio  Noriega  which  accuse  him  of  crimi¬ 
nal  wrongdoing  and  go  beyond  “non-conclusionary  state¬ 
ment  of  fact.” 

July:  The  Bureau  of  Prisons  denies  reports  that  it  placed 
Brett  Kimberlin  —  who  in  the  early  1970s  said  he  sold 
marijuana  to  Vice  President  Dan  Quayle  —  in  solitary 
confinement  for  four  days  before  the  1988  presidential 
election  to  keep  him  from  talking  to  reporters. 

November:  A  GAO  report  on  Pacific  Stars  and  Stripes 
finds  a  pattern  of  censorship  at  the  newspaper,  and  Penta¬ 
gon  officials  announce  plans  to  rewrite  the  paper’s  direc¬ 
tive  to  give  its  reporters  the  same  treatment  as  non-gov¬ 
ernment  reporters. 

December:  After  first  denying  ABC  a  license  to  broad¬ 
cast  the  1991  Pan  American  Games  from  Cuba,  citing  fees 
paid  the  country  a  violation  of  the  1962  Trading  With  the 
Enemy  Act,  the  Treasury  Department  agrees  to  allow  the 
broadcast. 

SECRET  GOVERNMENT 

January:  Pentagon  spokesman  Pete  Williams  will  not 
discuss  the  operation  of  the  F-1 17  Stealth  bomber,  which 
was  used  for  the  first  time  in  combat  in  Panama.  Also,  the 
Pentagon  and  the  White  House  refuse  to  release  estimated 


figures  of  deaths  and  injuries  among  Panamanian  civilians, 
calling  the  numbers  “almost  nonexistent”  despite  Pana¬ 
manian  government  estimates  of  250  and  rumors  of  hun¬ 
dreds  or  thousands  of  bodies  yet  undiscovered. 

Also,  the  CIA  will  not  allow  anyone  outside  the  agency 
to  see  or  photograph  a  nearly  finished  $250,000  sculpture 
and  refuses  to  reveal  the  name  of  the  author  or  the  2,000- 
letter  secret  phrase  to  be  encoded  for  the  sculpture.  Only 
the  president,  the  director  of  the  CIA  and  the  sculptor  will 
know  what  the  message  means. 

Also,  Assistant  Attorney  General  William  P.  Barr  sug¬ 
gests  procedures  for  sealing  records  or  issuing  protective 
orders  to  protect  against  disclosures  that  are  not  “abso¬ 
lutely  necessary”  in  a  bill  to  adopt  alternative  dispute 
resolution  techniques  for  federal  agencies. 

February:  In  an  attempt  to  avoid  “constitutional  con¬ 
frontations”  over  what  parts  of  the  Reagan  diaries  should 
not  be  released  to  protect  national  security,  the  Justice 
Department  asks  a  federal  judge  in  the  trial  of  former 
National  Security  Adviser  John  M.  Poindexter  to  delay 
the  deadline  for  turning  over  parts  of  the  diaries. 

Also,  the  minutes  from  a  U.S.  Commission  of  Fine  Arts 
meeting  exclude  a  confrontation  between  its  chairman  and 
a  member  over  whether  a  new  project  presented  a  conflict 
of  interest  for  the  chairman,  J.  Carter  Brown.  Although 
Brown  at  first  argues  the  move  to  restore  comments  to  the 
minutes  is  not  on  the  agenda,  he  finally  agrees  when 
confronted  by  regulations  of  the  Administrative  Proce¬ 
dure  Act. 

Also,  Justice  Department  spokesman  David  Runkel  is 
accused  of  “winging  it”  when  talking  to  reporters,  which 
often  leads  to  inaccuracies. 

March:  While  the  National  Security  Agency  keeps  quiet 
about  its  operations,  its  legal  adviser  tells  a  security  sym¬ 
posium  about  having  one  of  the  most  advanced  electronic 
eavesdropping  networks  in  the  world. 

Also,  the  chairman  of  the  State  Department  Advisory 
Committee  of  Outside  Scholars,  Warren  Cohen,  resigns  in 
protest  over  deletions  from  the  departments’  volumes  of 
U.S.  foreign  policy,  which  the  committee  had  reviewed  in 
the  past  to  ensure  deletions  did  not  distort  historical  accu¬ 
racy. 

Also,  it  is  learned  that  the  CIA  spent  nearly  $6  million 
for  radio  broadcasts  from  Costa  Rica  to  Nicaragua  and  for 
travel  funds  for  European  journalists  to  report  on  elections 
in  Nicaragua. 

Also,  White  House  press  secretary  Marlin  Fitzwater 
tells  reporters  the  president  does  not  think  he  should  talk 
to  Mikhail  Gorbachev  about  Lithuania,  although  the  next 
day  it  is  learned  that  Bush  has  just  sent  a  letter  on  the 
matter  to  Gorbachev. 

May:  President  Bush  refuses  to  answer  a  question  on  the 
deficit-reducing  proposals  he  will  present  to  Congress. 

September:  A  television  program  on  the  Panamanian 
invasion  casualty  rate  reports  that  reporters  were  told  by 
the  Pentagon  that  they  would  have  to  speak  to  U.S. 
military  command  in  Panama,  which  said  they  would  have 
to  talk  to  the  Pentagon. 

Also,  after  a  raid  on  a  machine  shop  in  Danville,  Ill., 
U.S.  Customs  Agents  refuse  to  discuss  why  the  raid 
occurred,  although  it  is  later  learned  the  investigation 
concerned  sales  to  a  Swiss  company  doing  business  in  the 
Middle  East. 

October:  FCC  commissioner  Ervin  Duggan  tells  a  lun¬ 
cheon  audience  he  wants  the  FCC  to  be  able  to  meet  in 
private,  and  is  agreed  with  by  another  commissioner  who 
says  sunshine  law  requirements  discourage  candor  in  dis¬ 
cussions. 

November:  President  Bush  seeks  closed-door  meetings 
with  congressional  leaders  in  an  attempt  to  avoid  public  de¬ 
bate  over  such  proposals  as  a  $70  billion  cut  in  Medicare. 
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STOP  THE  PRESS 

January:  The  Federal  Reserve  Board  tells  a  reporter 
doing  a  story  on  Alan  Greenspan’s  role  as  consultant  to 
Lincoln  Savings  and  Loan  Association  that  all  questions 
must  be  written  and  presented  in  advance  and  that  the  Fed 
has  the  right  to  review  any  quotes  for  publication. 

February:  En  route  to  the  drug  summit  in  Colombia, 
President  Bush  tells  reporters  he  wants  a  new  relationship 
with  them,  in  which  he  wilt  answer  most  questions  with 
“no  comment,”  and  he  says  he  thinks  there  are  too  many 
press  conferences. 

Also,  Secret  Service  agents  say  they  will  protect  the 
president  during  his  trip  to  Colombia,  but  cannot  guaran¬ 
tee  the  safety  of  journalists  covering  the  meeting. 

March:  A  Pentagon  report  on  press  coverage  of  the 
Panamanian  invasion  finds  Defense  Secretary  Dick  Che¬ 
ney’s  excessive  concern  for  secrecy  as  to  the  press,  but 
they  cannot  quote  directly  from  it. 

Also,  the  White  House  asks  a  local  developer  to  stop 
running  ads  depicting  the  president  and  first  lady  as 
“kinder,  gentler”  neighbors  of  its  new  housing. 

Also,  only  one  radio  network  is  allowed  to  cover  Gorba¬ 
chev’s  visit  to  Camp  David  while  the  three  tv  networks  are 
allowed  to  cover,  but  after  protests  and  negotiations  all 
radio  networks  are  invited  to  Camp  David. 

Also,  the  White  House  says  only  two  cameras  will  be 
allowed  to  cover  events  there,  citing  a  need  to  reduce 
overcrowding;  major  tv  networks  boycott  meetings  with 
Bush  rather  than  comply. 

June:  White  House  officials  mislead  radio  reporters, 
telling  them  events  during  Gorbachev’s  visit  to  Washing¬ 
ton  would  occur  at  George  Washington  University’s 
Smith  Center  rather  than  at  the  White  House  Rose  Gar¬ 
den.  Also,  the  president  decides  to  make  comments  about 
the  recent  Gorbachev  meeting  to  out-of-town  news  organi¬ 
zations,  which  are  seen  as  more  receptive,  avoiding  the 
Washington  press  corps. 

Also,  the  White  House  drafts  an  espionage  bill  —  which 
no  congressman  would  introduce  —  calling  for  prosecu¬ 
tion  on  espionage  charges  of  any  journalist  or  whistle¬ 
blower,  as  well  as  spy,  who  obtains  classified  information 
from  computers  without  authorization. 

August:  The  State  Department  refuses  to  call  Americans 
held  in  Iraq  and  Kuwait  against  their  will  hostages, 
although  it  later  concedes. 

September:  Audio  and  video  equipment  is  banned  by  the 
Office  of  Thrift  Supervision  from  the  Denver  hearings 
regarding  Neil  Bush’s  role  in  Silverado  Savings  and  Loan 
Association. 

November:  The  U.S.  Supreme  Court  upholds  a  gag 
order  imposed  on  CNN,  preventing  the  network  from 
airing  taped  conversations  it  acquired  of  Manuel  Noriega 
speaking  to  his  attorneys  from  federal  prison  in  Miami. 

December:  Each  tv  network  is  ordered  to  remove  its 
second  camera,  to  the  left  of  the  podium,  from  the  White 
House  briefing  room  just  two  hours  before  the  president’s 
scheduled  address  on  Persian  Gulf  peace  talks  because  the 
president  finds  them  distracting.  For  39  minutes,  each 
network  had  to  keep  its  cameras  on  Bush  only,  even  while 
reporters  were  asking  questions. 


Gulf  guide  for  kids 


A  Persian  Gulf  guide  that  covered  the  conflict  for  chil¬ 
dren  8-15  was  published  by  the  San  Francisco  Chronicle  in 
conjunction  with  Newspaper  in  Education  Week. 

The  full-color  supplement  was  delivered  to  more  than 
265  schools  along  with  10  newspapers  and  extra  teaching 
material. 

The  guide  included  a  full-page  reference  map,  statistics 


about  the  countries  involved,  comprehensive  biographies 
of  the  main  personalities  in  the  conflict,  information  on 
war  protest  movements,  and  other  aspects  of  the  war. 


Strike  survey 

(Continued  from  page  15) 

Audience  surveys  may  not  directly  correspond  to  cir¬ 
culation  gains  because  a  paper  may  be  read  by  more  than 
one  person.  However,  News  competitors  claimed  major 
gains  in  circulation  during  the  strike,  and  the  News 
claimed  it  was  printing  about  600,000  copies  a  day,  per¬ 
haps  half  of  its  pre-strike  press  run. 

Changes  in  audience  size  are  based  on  what  respondents 
said  they  are  reading  now,  and  on  their  recall  of  readership 
habits  before  the  strike  began  Oct.  25.  Audience  estimates 
would  be  within  a  plus  or  minus  5  percentage  point  sam¬ 
pling  error  in  95  of  100  such  surveys. 

Paperboy  charged  with  murder 

A  Detroit  News  paperboy  delivering  his  route  murdered 
an  85-year-old  woman  who  had  invited  him  into  her  home 
for  a  snack,  Detroit  police  said. 

Police  said  the  14-year-old  boy  had  murdered  Victoria 
Stefanski  inside  her  northeast  Detroit  home  in  a  robbery 
March  12. 

According  to  police,  the  boy  had  followed  Stefanski 
who,  relatives  said,  had  often  invited  the  paperboy  inside 
at  the  end  of  his  route,  into  her  bedroom,  where  she 
apparently  had  gone  to  get  cash  to  pay  for  her  paper. 

Police  say  the  boy  knocked  her  down  hard  enough  to 
dislodge  her  dentures.  The  boy  used  a  broom  handle  to 
cram  nylon  stockings  down  Stefanski’s  throat  to  muffle 
her  screams,  police  said. 

Finally,  police  allege,  the  boy  slit  her  throat  with  a  knife. 

The  boy  left  the  house,  police  said,  taking  some  knives 
and  a  change  purse  containing  $178,  but  leaving  behind  his 
Cleveland  Indians  baseball  hat. 

According  to  the  boy’s  statement  to  police,  he  and  a  16- 
year-old,  who  did  not  know  of  the  murder,  spent  some  of 
the  money  on  a  membership  to  a  weight-lifting  gym  and  a 
jacket  the  next  day. 

Later  that  day,  the  boy  picked  up  his  newspapers  for 
his  route,  and  gave  his  route  manager,  Larry  Schick,  $20 
toward  an  overdue  collection  bill. 

That  same  day,  Stefanski’s  body  was  discovered  by 
police  and  her  grandson,  who  had  become  concerned 
when  she  did  not  answer  the  doorbell. 

The  boy  was  charged  as  a  juvenile  with  first-degree 
murder.  If  convicted,  he  could  1^  held  in  detention  until  he 
turns  19  or,  with  a  judicial  order,  21. 


Omaha  daily  drops  local 
Sunday  mag,  adds  Parade 

The  Omaha  (Neb.)  World-Herald  is  discontinuing  its 
Sunday  Magazine  of  the  Midlands  and  replacing  it  with 
Parade  starting  March  24 

“The  journalistic  resources  previously  devoted  to  the 
Magazine  of  the  Midlands,  plus  added  staff  positions,  will 
be  devoted  to  our  daily  newspaper,”  said  World-Herald 
publisher  John  Gottschalk. 

Editor  G.  Woodson  Howe  said  the  magazine  lost  money 
and  readers  most  of  the  last  10  years.  —  AP 
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‘Neighborhood’  creator  starts  new  comic 


Jerry  Van  Amerongen,  who  did 
“The  Neighborhood”  panel  from 
1980  to  1990,  has  started  a  strip  called 
“Ballard  Street”  for  Creators  Syndi¬ 
cate. 

The  new  comic  stars  Blaine  and 
Connie  Drexler,  their  “over¬ 
weight  .  .  .  frump  of  a  Labrador 
retriever”  Scooter,  their  retired 
next-door  neighbors  Gil  and  Corky 
Habner,  and  the  “Bellamy  Twins” 
(Artie  and  Lyle). 

Blaine  is  a  middle  manager  and 
aspiring  writer,  Connie  is  a  home¬ 
maker  and  motivational  speaker,  Gil 
invents  strange  devices.  Corky 
“keeps  busy  with  her  own  stream  of 
projects,”  and  the  bizarre  Artie  and 
Lyle  like  to  dress  up  as  worms,  mos¬ 
quitoes,  etc. 

Van  Amerongen  worked  as  a  cor¬ 
porate  middle  manager  himself  before 
becoming  a  full-time  cartoonist.  The 
Dutch-  and  Polish-descended  Minne¬ 
apolis  resident  grew  up  in  Michigan, 
where  he  knew  “roly-poly  women  in 
large  print  dresses  and  rotund  men  in 
baggy  trousers.”  The  characters  in 


Who  said  there  is  less  air  travel  these  days? 


“Ballard  Street”  are  “older,  exagger¬ 
ated  versions”  of  these  people. 


distributing  to  about  125  papers  when 
Van  Amerongen  ended  it  (see  E&P, 


The  offbeat  “Neighborhood”  —  July  28,  1990)  —  did  not  have  recur- 
which  King  Features  Syndicate  was  ring  characters. 


Copley  offering  business  cartoon 


A  business-related  comic  panel  is 
being  offered  by  Copley  News  Service. 

“Everybody’s  Business”  is  written 
by  Matt  Tolbert  of  the  Wall  Street 
Journal  and  drawn  by  cartoonist  and 
award-winning  designer  Ken 
Roberts. 

In  other  Copley  news,  Chris  Britt  of 
the  Houston  Post  has  won  a  first- 
place  award  in  the  California  News¬ 
paper  Publishers  Association’s  Better 
Newspapers  contest  for  an  editorial 
cartoon  he  did  while  at  the  Sacra¬ 
mento  Union. 


What  if  the  elevatar  daar's  clased? 


United  picks  Loevy  and  Caiiahan 


Cartaanist  Hank  Ketcham  (tap  left) 
celebrated  the  40th  birthday  af  'Den¬ 
nis  the  Menace'  this  manth  by 
annauncing  the  winners  af  a  Dennis 
loak-alike  cantest.  The  big  winner  was 
5-year-ald  Kansas  resident  Quentin 
Rudzik  (center,  halding  the  framed  art- 
wark).  The  cantest  was  held  in  Wichita, 
which  Ketcham  says  has  always  been 
his  cartaan  character's  hametawn. 
Alsa,  the  Wichita  Eagle  an  March  10 
published  'Dennis'  camics  drawn  by 
area  yaungsters. 


Diana  B.  Loevy  has  been  promoted 
to  deputy  editorial  director  for  United 
Media,  which  includes  United  Feature 
Syndicate  and  Newspaper  Enterprise 
Association. 

Loevy  will  also  work  with  UM 
senior  vice  president/editorial  direc¬ 
tor  David  Hendin  in  various  areas. 
She  will,  for  instance,  continue  to 
participate  in  developing  properties 
for  Pharos  Books. 

The  Northwestern  University 
Medill  School  of  Journalism  graduate 
came  to  UM  in  1983  as  chief  entertain¬ 
ment  editor  and  was  later  promoted  to 
managing  editor  for  tv  services. 

Loevy  —  who  was  managing  editor 
of  Home  Video  magazine  prior  to 
joining  UM  —  has  written  for  the  Los 
Angeles  Times,  Washington  Post, 
and  other  publications. 


Callahan  Loevy 

In  other  UM  news.  Bill  Callahan 
has  been  named  Western  regional 
sales  manager,  filling  the  vacancy  left 
by  the  December  1990  death  of  Elmer 
Lindley. 

His  territory  includes  California, 
Oregon,  Washington,  Nevada, 
Arizona,  Idaho,  Utah,  and  Colorado. 

(Continued  on  next  page) 
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Feature  would  help  readers  write  personal  histories 


A  weekly  column  which  helps  read¬ 
ers  write  their  life  stories  and  pre¬ 
serve  them  for  posterity  is  being  intro¬ 
duced  during  the  Memorial  Day 
weekend  by  Lew  Little  Enterprises 
(LLE). 

“You  Are  Living  History”  is  by 
award-winning  writer  Mary  Ellen 
Corbett  and  veteran  syndicate  editor 


Lew  Little,  who  are  married  to  each 
other. 

Their  feature  starts  with  an  intro¬ 
ductory  column  and  separate  instruc¬ 
tional  guide  that  can  run  the  same  day 
or  the  next  day.  There  is  also  an 
optional  sidebar,  written  by  Dr. 
James  E.  Birren  for  Psychology 
Today  magazine,  called  “The  Best  of 


Alder  doing  NEA’s  bridge  feature 


Phillip  Alder  has  taken  over  News¬ 
paper  Enterprise  Association’s  bridge 
feature. 

He  replaces  James  Jacoby,  who 
died  last  month  (see  E&P,  February 
16). 

Born  in  England,  the  New  York 
City-based  Alder  has  won  a  number 
of  bridge  championships,  coached 
championship  teams,  written  bridge 
articles  and  books,  and  taught  bridge 
in  the  United  States  and  abroad. 


Phillip  Alder 


Before  devoting  his  time  to  bridge,  computer  science,  and  math  in  Lon- 

Alder  taught  high  school  chemistry,  don  between  1973  and  1980. 


Syndicate  has  editorial  cartoonist 


The  work  of  Akron  Beacon  Journal 
editorial  cartoonist  Chip  Bok  is  now 
being  distributed  by  Creators  Syndi¬ 
cate. 

Bok  joined  the  Ohio  daily  in  1987 
after  working  for  the  Miami  Herald 
and  other  papers.  His  cartoons  have 
also  been  reprinted  in  the  New  York 
Times,  Washington  Post,  and  News¬ 
week. 

The  award-winning  Bok,  37,  is  a 
University  of  Dayton  graduate. 


A  Bush-league  party. 


APN  distributing  ‘House’  column 


AP  Newsfeatures  is  syndicating 
“On  the  House,”  a  weekly  do-it- 
yourself  column  by  Morris  and  James 
Carey  which  already  appears  in  a 
number  of  papers. 

The  column  offers  tips  on  building, 

(Continued  from  previous  page) 

Callahan  was  formerly  PC  sales 
manager  for  UM’s  TV  Data,  and  has 
also  worked  as  national  manager  of 
network  sales  and  service  for  UPI,  a 
sales  rep  for  the  Keebler  Company, 
and  in  radio  news  and  sports. 


Alt  Stories:  Autobiography  Gives 
New  Meaning  to  Our  Present  Lives 
by  Helping  Us  Understand  the  Past 
More  Fully.”  And  Little  is  asking 
column  clients  to  consider  producing 
their  own  “Living  History”  supple¬ 
ments  for  Memorial  Day  weekend. 

Starting  June  2,  the  1 ,000-  to  1 ,200- 
word  column  shifts  to  its  regular  for¬ 
mat,  which  includes  a  weekly  self¬ 
interview  question  readers  can 
answer  as  they  work  on  their  personal 
histories.  Readers  can  also  send  let¬ 
ters  containing  comments  and  auto¬ 
biographical  stories  —  including 
material  relating  to  the  Persian  Gulf 
war — for  possible  use  in  the  column. 

LLE  —  based  at  P.O.  Box  850, 
Borrego  Springs,  Calif.  92004  —  w'as 
founded  by  Little  and  Corbett  in  1986. 

Corbett  has  been  a  journalist  since 
1959,  and  did  a  syndicated  column  on 
women’s  rights  issues  from  1974  to 
1978. 

Little  spent  10  years  as  a  reporter 
and  editor  for  the  Los  Angeles  Times, 
San  Diego  Union,  and  other  papers 
before  entering  the  syndication  field 
in  1962.  He  was  an  executive  at 
(Continued  on  page  48) 
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remodeling,  and  repairing  homes. 
There  are  answers  to  reader  questions 
as  well  as  an  explanatory  graphic. 

The  Careys  —  whose  remodeling 
firm  has  showrooms  in  California  — 
were  named  to  Remodeling  maga¬ 
zine’s  list  of  top  industry  achievers 
last  year. 

Clients  for  “On  the  House”  — 
which  had  been  distributed  by  the 
Scripps  Howard  News  Service  — 
include  the  Los  Angeles  Times,  Sac¬ 
ramento  Bee,  and  San  Francisco 
Examiner. 


Our  weekly  column  Autoword  will 
accelerate  your  readers  know- 
ledge  about  car  buying  and  main¬ 
tenance.  To  become  an  even 
bi^er  wheel  with  your  readers, 
order  our  one-time,  20-feature 
Car  Care  supplement,  too. 

Call  toll-free  800-445-4555  for  a 
free  Autoword  test  ride,  available 
in  our  FINANCIAL  or  HOMES  & 
CARDEN  packages.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  47) 

United  Feature  Syndicate,  what  is  now 
North  America  Syndicate,  the  old 
Register  and  Tribune  Syndicate,  and 
elsewhere. 

A  pair  of  exhibitions 

An  exhibition  called  “This  is  Your 
Childhood,  Charlie  Brown:  Children 
and  American  Culture,  1945-1968”  is 
being  shown  through  April  at  the 
Smithsonian  Institution's  National 
Museum  of  American  History  in 
Washington,  D.C. 

The  show  uses  the  characters  of 
“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate  to  examine 
the  “experiences,  concerns,  and 
reactions”  of  post-World  War  II  kids. 
There  are  525  artifacts  and  graphics 
documenting  life  during  that  period, 
including  items  relating  to  “Pea¬ 
nuts,”  Dr.  Benjamin  Spock,  the  Cold 
War,  Davy  Crockett,  and  so  on. 

In  other  news,  an  international 
exhibition  of  feminist  cartoons  will 
run  from  April  4  to  May  17  at  the  Ohio 
State  University  Cartoon,  Graphic, 
and  Photographic  Arts  Research 
Library. 

The  “Pork  Roasts”  show  is  curated 
by  art  historian  Avis  Lang,  managing 
editor  of  the  Heresies  publication 
about  arts  and  politics.  She  will  speak 
April  4  at  4:30  p.m.  in  OSU’s  Wexner 
Arts  Libraries  seminar  room. 

A  new  documentary  film  by  Pamela 
Beere  Briggs  will  be  shown  in  con¬ 
junction  with  the  exhibition,  which 
has  been  updated  since  first  opening 
in  Canada  10  years  ago.  The  Funny 
Ladies  movie  features  “Cathy”  cre¬ 
ator  Cathy  Guisewite  of  Universal 
Press  Syndicate;  “Brenda  Starr”  cre¬ 
ator  Dale  Messick,  whose  Tribune 
Media  Services  comic  is  now  done  by 
Mary  Schmich  and  Ramona  Fradon; 
and  “Sylvia”  creator  Nicole  Hollan¬ 
der  and  “Ernie  Book’s  Comeek”  cre¬ 
ator  Lynda  Barry,  whose  strips  each 
appear  in  a  number  of  newspapers. 

Has  sports  cartoons 

Sports  cartoonist  Kenneth  Vander- 
voort  is  syndicating  his  work. 

The  “Sports  by  Voort”  material  — 
available  one,  two,  or  three  times  a 
week  —  covers  baseball,  basketball, 
hockey,  football,  boxing,  tennis,  golf, 
auto  racing,  horse  racing,  soccer, 
wrestling,  track  and  field,  the  Olym¬ 
pics,  and  more. 

“Sports  by  Voort”  also  includes  a 
“Collect-a-Series”  program  which 
encourages  readers  to  keep  each 


Here's  to  you,  Mr.  Robinson. 

illustration  and  form  their  own  scrap¬ 
book,  and  a  periodic  “Frame-a- 
Print”  offer  which  gives  readers  a 
chance  to  purchase  8x  10-inch  prints. 
Subscribing  newspapers  share  in  this 
revenue. 

And  Vandervoort  —  who  has  met  a 
number  of  past  and  present  sports 
celebrities  —  creates  special  car¬ 
toons/illustrations  for  local  sporting 
events  and  makes  personal  appear¬ 
ances. 

Vandervoort  has  done  illustrations 
for  the  North  Jersey  Advance, 
created  a  series  of  36  full-color  base¬ 
ball  illustrations  published  by  the 
Collectors  Marketing  Corporation 
and  displayed  at  locales  such  as  card 
shows,  worked  as  an  assistant  to 
widely  syndicated  political  cartoonist 
Ranan  Lurie  of  Cartoonews  Inc.,  and 
taught. 

The  sports  cartoonist,  who  is  in  his 
early  40s,  is  based  at  204  Penn  PI., 
Linden,  N.J.  07036. 

A  new  Togo’  writer 

“Pogo”  artist  Neal  Sternecky  is 
now  writing  the  comic,  too. 

Strip  writer  Larry  Doyle  moved  to 
a  job  at  National  Lampoon  magazine, 
according  to  a  Los  Angeles  Times  Syn¬ 
dicate  spokesperson.  When  asked  if 
this  departure  was  voluntary  or  not, 
the  spokesperson  replied  that  it  was 
“amicable.” 

The  art  in  the  revived  version  of 
Walt  Kelly’s  comic  had  received  bet¬ 
ter  reviews  than  the  writing  (see  E&P, 
August  19,  1989). 

Sternecky’s  writing  is  more 
“whimsical”  than  Doyle’s  “multilay¬ 
ered”  style,  added  the  spokesperson, 
although  the  “Pogo”  text  will  still 
contain  aspects  of  the  latter.  The 


writing  is  also  expected  to  grow  more 
political  as  the  1992  election 
approaches. 

'Mark  Trail’  to  return 

“Mark  Trail”  will  be  back  in  the 
Washington  Post  starting  March  29 
due  to  reader  demand,  according  to  a 
recent  story  in  the  paper. 

Many  of  the  more  than  16,000  peo¬ 
ple  who  contacted  the  Post  after  it 
made  comics  changes  last  month  (see 
E&P,  February  23)  requested  the 
return  of  the  conservation-themed 
comic. 

There  was  even  a  sign  placed  in  the 
window  of  a  building  opposite  the 
newspaper  reading  “Bring  Back 
Mark  Trail.”  Post  executive  editor 
Ben  Bradlee,  who  could  see  it  from 
his  office  window,  replied  with  a  sign 
reading  “OK.”  “When?”  asked  a 
new  sign.  “Soon,”  Bradlee  spelled 
out. 

The  March  29  Post  will  carry  42 
“Mark  Trail”  strips  —  which  are 
done  by  Ed  Dodd  and  Jack  Elrod  of 
North  America  Syndicate  —  to  bring 
readers  up  to  date. 

A  new  news  service 

An  entertainment  and  literary 
news  service  for  “regional,  relatively 
unknown”  publications  has  been 
formed. 

Resistance  International  Publish¬ 
ing’s  material  includes  interviews 
with  people  such  as  the  manager  of 
the  Doors  rock  group  (who  discusses 
Oliver  Stone’s  movie).  Bill  Wyman  of 
the  Rolling  Stones,  Frank  Zappa,  and 
various  authors. 

RIP  —  based  at  16  Salisbury  Dr. 
South,  East  Northport,N.Y.  11731  — 
started  with  magazines  as  customers 
and  is  now  targeting  newspapers,  too. 

Buchanan  and  more 

A  story  focusing  on  conservative 
Tribune  Media  Services  columnist  Pat 
Buchanan’s  views  about  Jews, 
blacks,  women,  and  gays  is  being 
offered  by  Insight  Features. 

This  month’s  Insight  package  also 
includes  articles  about  the  advantages 
Canada’s  health-care  system  has  over 
the  United  States’,  the  Israeli  curfew 
imposed  on  Palestinians  during  the 
Persian  Gulf  war,  the  invasion  of 
Panama,  and  more. 

Insight  is  based  at  Networking  for 
Democracy,  341 1  W.  Diversey,  Suite 
5,  Chicago,  Ill.  60647. 
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Man  buys 
court-ordered 
newspaper  ad 

A  white  Florida  man  who  chased 
off  a  black  couple  with  a  shotgun 
when  they  tried  to  move  in  across  the 
street  has  bought  a  court-ordered 
newspaper  ad  of  apology. 

The  quarter-page  ad  ran  March  5  in 
the  Lake  County  edition  of  the 
Orlando  (Fla.)  Sentinel.  It  cost  the 
defendant,  Harold  Douglas  Morgan, 
$333. 

The  ad  reads,  in  part,  “I  regret 
having  displayed  such  prejudice  for 
those  in  my  conimunity.” 

The  punishment  was  ordered  Feb. 

4  by  Lake  County  Judge  William  Law 
after  Morgan  admitted  guilt  to 
improper  exhibition  of  a  firearm. 

In  addition  to  the  newspaper  ad, 
Morgan  was  placed  on  probation  for 
nine  months  and  was  ordered  to  pay 
fines  and  court  costs  of  $625. 

Morgan  greeted  the  black  couple 
with  a  shotgun  and  a  stream  of  racial 
slurs  when  they  tried  to  move  into  a 
neighboring  mobile  home  in  August. 
He  told  the  couple  to  move  out  or  face 
a  mob  of  white  sheets  and  a  burning 
cross. 

The  couple,  Kenneth  and  Karleen 
Taylor,  cleared  out  in  five  minutes 
and  notified  authorities. 

Taylor,  a  Navy  recruiter,  now 
living  near  New  York,  praised  the 
concept  of  a  newspaper  ad.  “It’s  a 
good  way  to  apologize  to  us,”  he  said. 

—  AP 

Reuters  opens 
news  bureaus 

Reuters  has  opened  new  bureaus  in 
Seattle,  Wash.,  and  Hartford,  Conn., 
bringing  its  U.S.  bureaus  to  18,  with 
116  worldwide. 

Samuel  Perry  was  named  Seattle 
correspondent  responsible  for  gen¬ 
eral  and  business  news  in  the  North¬ 
west  and  Pacific  Rim. 

Hartford  correspondent  David 
Isgur’s  territory  includes  southern 
New  England  and  its  insurance, 
banking  and  real  estate  centers. 

Access  vs.  the 
pain  factor 

Wisconsin  lawmakers  considering 
whether  to  guarantee  news  personnel 
access  to  crime  and  natural  disaster 
scenes  should  weigh  the  personal 


impact  media  expv^sure  has  on  crime 
victims,  a  spokeswoman  says. 

“All  of  a  sudden  [the]  private  pain 
is  made  public,”  Tracy  Bredeson, 
representing  the  Crime  Victims 
Council,  told  the  Senate  Judiciary 
Committee.  “Crime  victims  relive 
their  pain  over  and  over  again.” 

“One  of  the  biggest  complaints  by 
crime  victims  is  the  media,”  she  said. 

Byron  Ostby,  a  lobbyist  represent¬ 
ing  the  Wisconsin  Sheriffs  and 
Deputy  Sheriffs’  Association,  said  his 
group  opposed  the  media  access  pro¬ 
posal  because  it  would  allow  news 
media  “to  enter  a  scene  that  has  been 
roped  off.” 

Sen.  Lynn  Adelman  of  New  Berlin, 
Wis.,  said  he  introduced  the  measure 
because  access  for  news  media  rep¬ 
resentatives  at  crime  and  disaster 
scenes  is  not  spelled  out  in  the  law. 

Adelman  said  the  law  is  needed 
because  some  people  at  news  scenes 
are  reasonable  and  some  are  not. 

—  AP 

Scripps  moves 
stock  to  NYSE 

E.W.  Scripps  Co.  moved  its  stock 
trading  to  the  New  York  Stock 
Exchange. 

Beginning  in  March  its  Class  A 
common  stock  began  trading  on  the 
New  York  exchange  under  the  sym¬ 
bol  SSP. 

The  Cincinnati-based  company  had 
been  traded  on  the  NASDAQ 
National  Market  system  under  the 
symbol  EWSCA  since  its  initial  pub¬ 
lic  offering  in  1988. 

Scripps  spokesman  Rich  Boehne 
said  the  switch  was  made  for 
increased  visibility  and  efficiency. 

The  company’s  80%-owned  sub¬ 
sidiary,  Scripps  Howard  Broadcast¬ 
ing  Co.,  will  continue  to  be  sold  on 
NASDAQ  under  the  symbol  SCRP. 

Scripps  owns  19  daily  newspapers, 
nine  television  and  five  radio  stations, 
and  cable  systems  in  10  states. 

Guild  approves 

biennial 

conventions 

Newspaper  Guild  members  voted 
resoundingly  to  hold  conventions 
every  two  years  instead  of  annually. 

The  change  was  expected  to  save 
the  international  and  local  unions 
$500,0(K)  a  year. 

Annual  conventions  continue 
through  1993,  with  meetings  thereaf¬ 


ter  held  every  other  year. 

Seven  out  of  10  voters  favored  the 
change,  which  has  been  considered 
for  decades.  The  debate  was  por¬ 
trayed  as  dollars  versus  democracy. 
Proponents  said  the  union  could  ill 
afford  annual  conventions,  which 
small  locals  could  not  afford  to 
attend.  Opponents  said  biennial 
meetings  would  deprive  members  of 
their  right  to  self-governance. 

The  vote  was  5,881  to  2,435  the 
Guild  Reporter  said.  About  only  29% 
of  29,600  eligible  voter  cast  ballots. 

The  referendum  overturned  the 
1990  convention’s  vote  in  favor  of 
annual  meetings. 

Guild  president  Charles  Dale  said 
members  voted  to  put  the  savings  “to 
work  in  defense  of  our  members’  con¬ 
tract  rights,  into  organization  and 
servicing.” 

“This  became  a  sacrifice  to  tough 
times,”  said  New  York  Guild  chair¬ 
man  Peter  McLaughlin,  who  had 
favored  annual  meetings. 

Wirs  convicted  on 
bad  check  charge 

Peter  Wirs  was  convicted  March  19 
I  of  a  $25,0(X)  bad  check  charge  stem¬ 
ming  from  his  quixotic  attempt  to 
establish  two  daily  newspapers  in 
York,  Pa. 

A  York  County  Common  Pleas 
Court  jury  needed  about  a  half-hour 
to  find  Wirs,  36,  guilty  of  passing  a 
worthless  $25,000  check  to  the  Mary¬ 
land  printer  who  had  produced  80,000 
copies  of  a  promotional  mailing  Wirs 
had  used  to  solicit  subscriptions  for 
the  venture. 

Wirs  argued  that  his  agreement 
with  the  printer  was  that  the  printer 
would  hold  the  check  for  30  days,  an 
account  the  printer  disputed. 

A  banker  testified  that  Wirs’ 
account  was  overdrawn  $12.45  when 
he  wrote  the  check,  reported  Jerry 
Gleason,  York  bureau  chief  for  the 
Harrisburg  Patriot  and  the  Evening 
News. 

Wirs  faces  a  maximum  penalty  of 
two  years  in  jail  and  a  $5,000  fine  for 
the  conviction.  Sentencing  was 
scheduled  for  May  6. 

After  the  trial,  Wirs  returned  to 
York  County  Jail  where  he  has  been 
held  since  March  7  on  a  second  charge 
of  writing  a  bad  check  for  a  charter 
plane  flight  he  took  from  Harrisburg 
to  Carthage,  Texas,  in  pursuit  of 
another  unlikely  publishing  venture. 

Wirs  has  been  unable  to  post  the 
bail,  which  is  set  at  the  amount  of  the 
alleged  bad  check,  $4,911. 
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Fired 

(Continued  from  page  18) 

enjoys  throwing  darts  at  me.  I  won’t 
fight  with  them  because  that  would  be 
like  going  to  a  skunk  party.” 

Bryan  was  tight-lipped  about  the 
whole  affair,  commenting  only  that 
Payne’s  “termination  was  not 
directly  related  to  the  story  per  se.” 

Asked  about  Payne’s  previous  per¬ 
formance  on  the  paper,  Bryan  termed 
him  a  “relatively  competent 
reporter.” 

Payne,  who  was  job  hunting  when 
intervewed  March  1 1 ,  said  of  the  epi¬ 
sode,  “This  is  small-town  America,  a 
bastion  of  conservatism.  1  don’t  think 
Paso  Robles  was  ready  for  the  story.” 


Awards 

(Continued  from  page  22) 

Goodman,  Boston  Globe',  Karen 
Jurgensen,  USA  Today,  Bill  Kovach, 
Nieman  Foundation,  Cambridge, 
Mass.;  Larry  Kramer,  San  Francisco 
Examiner,  Don  Marsh,  Charleston 
(W.Va.)  (Tazette;  C.  Michael  Pride, 
Concord  (N.H.)  Monitor;  Eugene 
Patterson,  St.  Petersburg  Times; 
John  Seigenthaler,  Nashville  Tennes- 
sean/USA  Today;  and  Frank  Suther¬ 
land,  Nashville  Tennessean. 

Maclean  Hunter 
posts  a  loss 

Maclean  Hunter  Ltd.  reported  a 
fourth-quarter  1990  net  loss  of  $4.1 
million  (Canadian),  compared  with  a 
net  income  of  $25.8  million  a  year 
earlier. 

The  Toronto-based  media  com¬ 
pany  reported  revenue  for  the  period 
rose  1%  to  $408.2  million. 

Newspaper  operating  income 
dropped  76%  from  quarter  to  quarter 
as  revenue  declined  4%. 

The  period  included  a  $23  million 
write-down  associated  with  the 
acquisition  of  Selkirk  Communica¬ 
tions  Ltd. 

The  quarter  left  1990  earnings 
sharply  lower.  Net  earnings  of  $20.7 
million,  or  140  a  share,  compared  with 
$92.2  million,  or  590  a  share,  in  1989. 
Per-share  19%  edrnings  before  write¬ 
downs  dropped  40%  from  1989. 

Revenue  for  the  year  rose  8%  to 
$1.5  billion,  operating  income  fell  4% 
to  $189  million  and  net  income  before 
write-downs  plunged  77.5%  to  $20.7 
million. 


New  look  for 
Sporting  News 

The  105-year-old  Sporting  News 
recently  unveiled  its  new  look  to  what 
it  hopes  is  an  eager,  accepting  public 
that  these  days  has  its  pick  of  sports 
publications. 

With  the  redesign,  the  weekly  St. 
Louis-based  tabloid-size  publication 
has  a  decidedly  glitzy  feel,  with  color 
reproduction  on  half  its  pages,  loads 
of  graphics  and  information  bites  and 
statistical  innovations  printed  on 
much  cleaner  paper. 

“I  think  we’ll  give  readers  a  real 
good  package,  a  package  that  they 
can’t  get  anywhere  else,”  said  editor 
John  Rawlings,  who  joined  the  Sport¬ 
ing  News  last  August  and  presided 
over  the  redesign.  “I  want  to  have  a 
magazine  that  readers  feel  like  they 
can’t  do  without.” 

The  Sporting  News  has  reduced  its 
circulation  by  100,000  readers,  a 
move  that  will  save  the  costs  of 
expensive  sales  promotions  to  pursue 
marginal  subscribers  and  will  cut 
advertising  rates  by  6%  to  8%.  The 
circulation  decline  will  leave  it  with 
between  625,000  and  650,000  readers. 

Staff  has  also  been  cut.  In  recent 
months,  six  editorial  staffers  have 
been  fired  or  have  resigned,  including 
pro  football  editor  Howard  Balzer, 
college  football  editor  John  Hadley 
and  Tom  Bamidge,  who  had  worked 
as  the  national  correspondent  before 
stepping  down  as  editor. 

There  also  have  been  changes  in 
content.  Since  Rawlings’  arrival,  the 
publication  has  highlighted  analytical 
pieces.  He  wants  fewer  player  fea¬ 
tures  and  more  behind-the-scenes 
looks,  all  in  what  he  calls  “digestible 
bits.” 

Mostly,  though,  Rawlings  is  count¬ 
ing  on  the  new  look,  which  borrows  at 
least  a  little  from  USA  Today's 
graphics  emphasis. 

The  Sporting  News  is  owned  by 
Times  Mirror  Co. 

—  AP 

Bush  thanks  paper 
for  full-page  ad 

Foster’s  Daily  Democrat  of  Dover, 
N.H.,  recently  ran  a  full-page  adver¬ 
tisement  signed  by  more  than  250 
readers  which  thanked  President 
George  Bush  for  his  leadership  during 
the  war  in  the  Persian  Gulf. 

The  paper  later  received  a  hand¬ 
written  card  from  Bush  and  a  letter 
from  Chief  of  Staff  John  Sununu  in 
appreciation  for  the  ad,  according  to 
Democrat  editor  Terri  Foster. 


Coupons 

(Continued  from  page  21) 


out  counter.  It  allows  retailers  and 
marketers  to  target  shoppers  with 
coupons  based  on  their  purchasing 
behavior.  For  example,  if  the  Pepsi 
people  want  to  try  to  steal  away  Coca- 
Cola  customers,  every  time  a  two- 
liter  bottle  of  Coke  is  purchased,  the 
customer  will  be  issued  a  coupon  for 
$1  off  Pepsi.  The  coupon  issued  is 
usually  a  better  savings  than  what 
consumers  are  offered  in  general 
advertising  coupons.  i 

Electronic  coupons  are  issued  by 
“pre-purchase  discount  machines”  in 
a  supermarket  in  exchange  for  con¬ 
sumer  information,  such  as  a  phone 
number.  The  customer  chooses  from 
a  selection  of  coupons  displayed  on 
the  front  of  the  machine  which  imme¬ 
diately  prints  them. 

Frequent-shopper  programs  give 
discounts  to  those  who  are  regular 
customers  of  a  certain  store.  Upon 
signing  up,  the  customer  receives  a 
plastic  identification  card  which  he  or 
she  presents  to  the  checkout  clerk. 
The  card  is  inserted  into  a  machine 
which  records  the  shopper’s  identifi¬ 
cation  number  as  well  as  all  the  items 
bought. 

Based  on  this  information,  the 
shopper  will  be  awarded  cash  rebates 
or  free  merchandise  after  certain 
quantities  or  products  are  purchased, 
eliminating  the  need  for  coupons. 


Survey 

(Continued  from  page  26) 


demanded  to  know  why  they  were 
asking. 

Not  all  students  were  rebuffed. 
Many  found  clerks  and  public  offi¬ 
cials  to  be  especially  helpful,  but  still 
others  were  only  told  that  the  infor¬ 
mation  existed. 


Legal 

(Continued  from  page  24) 


bag  containing  jewelry  and  a  gun  to 
his  brother. 

“I  am  convinced  that  all  of  the 
potential  sources  of  this  information 
are  known  to  the  district  attorney’s 
office  and  may  be  subpoenaed 
directly,  and  that  the  attempt  to  seek 
this  information  from  the  reporters 
here  is  both  an  improper  and  unneces¬ 
sary  use  of  subpoena  power,”  Vol- 
terra  said. 
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IVs  time  to  plan  for  the  1991  ANPA  Publishers  Convention.  It’s  also  time  for  you  to  prepare  your 
advertising  message  to  reach  these  powerful  executives  of  the  newspaper  industry.  E&P’s  two  ANPA 
Convention  issues  provide  the  best  possible  timing,  atmosphere  and  audience  for  your  message. 


E&P’S  MAY  4th  CONVENTION  ISSUE  will  be  distributed  at  Vancouver  Convention  Centre  and  will  be  in  the 
hands  of  newspaper  publishers  and  general  managers  attending  ANPA.  They  use  this  issue  for  the  schedule 
of  events,  listings  of  “Who’s  Staying  Where  at  ANPA”  and  to  read  the  indepth  profile  of  the  incoming  ANPA 
president.  Of  course  not  everyone  can  make  it  to  the  convention  but  they’ll  still  see  your  message  in  the 
pages  of  E&P  when  they  receive  their  issue  in  the  mail.  This  is  a  very  important  E&P  issue  for  the  entire 
newspaper  industry  which  includes  the  28,000*  subscribers  of  E&P  and  the  3.3**  additional  readers  of  each 
issue  of  E&P. 


‘ABC  statement  for  six  months  ending  June  30,  1990. 
"Sunrey  of  E&P  subscribers.  E&P  Research,  Inc. 


DEADLINES:  Space— April  19  Copy— April  22 


KILL  TWO  STONES  WITH  ONE  BIRD 


E&P’S  MAY  11th  POST-CONVENTION  ISSUE  brings  E&P  readers  significant  convention  reports,  cover¬ 
age  of  speeches,  photos  of  convention  headliners  and  more!  Coincidentally,  this  issue  will  also  hold  the  E&P 
ANPA/TEC  Planning  Pullout  Section.  This  section,  published  a  full  month  before  the  actual  ANPA/TEC 
Convention,  is  relied  upon  by  industry-  people  for  the  ANPA/TEC  exhibitor  preview  (ask  your  E&P  sales 
representative  for  details).  Your  “one”  ad  in  this  issue  will  remind  conference  attendees  of  your  presence  at 
the  ANPA  convention  in  Vancouver  as  well  as  help  them  keep  you  in  mind  as  they  plan  for  the  ANPA/TEC 
conference  in  Las  Vegas,  June  6-8. 


DEADUNES:  Space— May  1  Copy— May  3 
(Deadlines  for  Planning  Section:  Space  4/26  Copy  4/29) 


REMEMBER:  These  two  important  Editor  &  Publisher  Convention  issues  offer  an  editorial  climate  of  convention  excitement 
that  is  100%  newspaper  oriented  with  stepped-up  readership  and  pulling  power.  Make  your  space  reservations  now  for  both  the 
Convention  issue  and  the  Post  Convention/Ptanning  Section  issue! 


Sales  Offices 

New  York  Chicago  New  Orleans 

212  •  675  •  4380  312  •  641  •  0041  504  •  386  •  9673 

San  Francisco  Los  Angeles 
415  •  421  •  7950  213  •  382  •  6346 
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Daily  News 

(Continued  from  page  14} 


since. 

Pre-strike  daily  circulation  of  1.1 
million  has  declined  to  600,000, 
according  to  the  News.  Maxwell  told 
a  reporter  it  was  350,000,  and  adver¬ 
tising  revenue  virtually  evaporated. 

Maxwell  has  said  advertisers  who 
had  abandoned  the  News  during  the 
strike  were  returning  and  he  predicted 
a  profit  within  the  first  year.  Maxwell 
himself  was  calling  on  key  advertisers 
via  phone  and  asking  them  to  return. 

The  Daily  News,  whose  circulation 
reached  2.4  million  after  World  War 
II,  remained  the  nation’s  biggest  met¬ 
ropolitan  daily  until  last  year.  How¬ 
ever,  its  circulation  continued  to  ebb 
as  its  working  class  audience,  which 
founder  Joseph  Medill  Paterson  per¬ 
sonified  as  “Sweeney,”  fled  to  the 
suburbs. 

Nevertheless,  newspaper  analysts 
gave  the  News  good  prospects  for 
recovery. 

John  Reidy  of  Smith  Barney,  Har¬ 
ris  Upham  &  Co.  in  New  York  said 
that  with  sharply  lower  labor  costs, 
the  News  could  rebuild  circulation  to 
over  1  million  within  a  few  months, 
and  advertising  would  follow.  Profit¬ 
ability  within  a  year  is  “in  the  realm  of 
possibility,”  he  said. 

Meanwhile,  the  Northeast’s  eco¬ 
nomic  recession  is  not  expected  to 
turn  around  until  early  next  year. 

The  renewed  News  means 
rekindled  competition  between  the 
city’s  three  tabloids — the  News,  the 
independently  owned  New  York  Post 
and  Times  Mirror  Co.’s  New  York 
Newsday,  the  city  edition  of  Long 
Island-based  Newsday.  A  year  ago 
not  one  of  the  tabloids  was  making 
money. 

Post  editor  Jerry  Nachman,  whose 
unions  agreed  to  cut  their  hours  and 
pay  by  20%  last  year  to  save  the 
paper,  said  it  has  gained  about 
200,000  circulation,  to  over  700,000, 
and  much  advertising  during  the 
strike.  He  pointed  to  its  lean  work 
force  of  700. 

“People  keep  writing  obits  about 
the  Post  and  they  keep  being  wrong,” 
he  said. 

But  Post  workers  have  worked 
without  a  contract  since  March  6  and 
want  their  cuts  restored. 

Newsday  and  the  Post  have  gained 
substantial  circulation  and  advertis¬ 
ing  during  the  strike.  Each  was 
expected  to  retain  some.  The  ques¬ 
tion  was.  How  much? 

On  Maxwell’s  orders,  the  News 
terminated  its  “PM  edition”  March 


20.  The  afternoon  paper  targeted  at 
commuters  first  appeared  last 
December  and  its  press  run  grew  to 
100,000,  from  30,000. 

Maxwell  has  said  he  will  pump  $10 
million  into  rebuilding  the  News  in  the 
first  weeks.  He  has  expressed  interest 
in  signing  a  new  contract  with  gossip 
columnist  Liz  Smith  and  in  luring  col¬ 
umnist  Jimmy  Breslin  back  to  the 
News  from  Newsday. 

The  New  York  Times  reported  that 
Maxwell  planned  to  retain  News 
publisher  James  Hoge  and  to  seek  $30 
million  in  additional  labor  cost  sav¬ 
ings.  Maxwell  earlier  said  he  would 
retain  the  News’s  editor,  James 
Wilse. 

While  the  strike  may  be  over,  ani¬ 
mosity  is  not. 

On  a  personal  level,  the  strike’s 
effects  will  linger.  Strikers  who 
walked  picket  lines  and  took  other 
jobs  to  make  up  for  lost  income 
face  returning  to  work  alongside 
union  members  who  broke  ranks  and 
crossed  pickets. 

As  the  Guild  members  filed  into  a 
meeting  room  to  vote  on  their  con¬ 
tract,  one  striker  angrily  confronted 
a  “"scab”  photographer  who  had  re¬ 
turned  to  work  and  was  photograph¬ 
ing  the  event  for  the  News.  The  two 
were  separated  by  a  union  official. 

“For  five  months  we’ve  been 
knocking  these  people  for  what  they 
did,”  said  striking  reporter  Robert 
Gearty.  “Now  we’ll  have  to  work 
side  by  side.  It’s  going  to  be 
difficult  ....  You’re  just  not  going 
to  forgive  and  forget.” 

Unions  expressed  continued  hos¬ 
tility  toward  the  Tribune  Co.,  whose 
managers  prepared  for  and  forced  the 
strike  and  then  brought  in  “perma¬ 


nent  replacements”  to  take  the  jobs  of 
strikers. 

The  Tribune  Co.  has  not  yet  tallied 
all  its  losses  from  the  Daily  News. 
The  paper  said  it  needed  drastic  labor 
concessions  to  reverse  overstaffing 
and  unnecessary  costs  that  contrib¬ 
uted  to  $1 15  million  in  losses  over  the 
last  10  years.  Tribune  Co.  recently 
reported  the  Daily  News  lost  $114 
million  in  1990  and  $69  million  more  in 
the  first  quarter  of  1991. 

When  the  payment  to  Maxwell  and 
other  costs  are  counted,  the  losses  are 
sure  to  be  higher.  But  ended. 


Public  barred 
from  Missouri 
senate  hearing 

Missouri  senators  barred  the  public 
from  a  Feb.  28  briefing  in  their  cham¬ 
bers  in  which  they  discussed  com¬ 
pliance  with  the  state  ethics  disclo¬ 
sure  law. 

The  legislature  is  covered  by  Mis¬ 
souri’s  open  meetings  law,  but  Senate 
President  Pro  Tern  James  Mathewson 
said  the  chamber  was  within  its  rights 
to  close  the  unusual  “joint  caucus.” 
Party  caucus  meetings  are  tradition¬ 
ally  closed,  he  noted. 

The  private  meeting  generated 
objections  from  the  media  and  a  state 
public-interest  group. 

Protests  were  also  registered  by  the 
Associated  Press,  the  St.  Louis  Post- 
Dispatch  and  the  Washington-based 
Reporters  Committee  for  Freedom  of 
the  Press. 

—  AP 
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FEATURES  AVAILABLE 


11  W.  19th  Street.  NY.  NY  10011 
PHONE  (212)  075^380 
FAX  (212)  929-12S0 


900  PERSONALS 


Joint  ventures  available  at  no  cost:  Dial 
&  Date  for  telephone  personals, 
1-900-TRADE-IN  for  car  quotes,  900  + 
Classifieds,  and  more.  Call  for  details, 
no  obligation.  Communication  Manage¬ 
ment  ^rvices,  Inc. 

1-800-233-7785 


“Talking"  personal  classifieds.  A  900 
audiotex  success.  Quick  start-up,  no 
investment,  high  income.  High  reader 
usage.  Peeke  LoanFax.  Call  Linda: 
(301)  840-5752. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


By  Peeke  LoanFax.  See  our  ad  under 
MORTGAGE  RATES  and  900  PERSON¬ 
ALS,  or  call  to  discuss  custom 
applications. 


BOOKS  FOR  SALE 


BEST  CENSORED  BOOK!  Send  $10. 
Project  Censored  #19,  Sonoma  State 
University, '  Rohnert  Park,  CA  94928; 
"Top  25  Censored  Stories  of  1990." 


COMPUTERS 


HE  PAPER  PC  by  Robert  S.  Anthony. 
Unique  personal  computing  column 
delivers  PC  news  and  helpful  hints  in 
plain  English.  Readers  can  send  elec¬ 
tronic  mail  to  author  and  read  replies  in 
your  newspaper.  Attract  new  readers 
and  computer  ads!  Stadium  Circle 
Features,  370  Court  St.,  Suite  85, 
Brooklyn,  NY  11231.  (718)  797-0210 
MCI  Mail:  373-1994. 


ENTERTAINMENT 


Free  Music  &  Entertainment  Features 
from  The  Music  News  Network.  Weekly 
columns  about  today’s  breaking  songs, 
popular  music  acts  &  celebrity  news. 
Excellent  for  Entertainment/Weekend 
Pages.  Free  brochure  1(800) 
333-7092. 


FEATURES  AVAILABLE 


FAMILY/PARENTING 


"DAD”:  Family-Oriented  weekly  column 
by  father  of  three  &  highly  experienced 
weekly  columnist.  Receive  t^  mail  or 
Fax.  Pike  River  Syndicated  Services, 
3820  7th  Ave.,  Kenosha,  Wl  53140. 
(414)  656-1880.  FREE  SAMPLES. 


GARAGE  SALE  KITS 


Increase  profits/linage  with  America’s 
No.  1  Garage  Sale  Kit.  Dailies  and 
weeklies  nationally  have  made  the 
MONEY  MAKER®  Garage/Yard  Sale  Kit 
the  premier  package  for  increased 
profits.  Vanguard  Marketing  Group,  Inc. 
P.O.  Box  51,  Northfield,  OH  (216) 
467-8689. 


HUMOR 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  tnem  coming  back 
for  more.  Award-wirming,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MORTGAGE  RATES 


"Talking”  rate  chart!  A  proven  audiotex 
success.  Increase  reader  value  +  earn 
revenue.  Joint  venture,  sale,  lease. 
Peeke  LoanFax.  Call  Linda:  (301) 
840-5752. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  17th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


NEWS  SERVICES 


Think  Globally  -  Subscribe  to  the 
ENVIRONMENT  NEW  SERVICE  (ENS) 
Original  News  by  fax  or  computer 
$140.00/year  To  order:  604-732-4000 


God  respects  me  when  I  work 
but  He  loves  me  when  I  sing. 

Rabindranath  Tagore 


PUBLIC  AFFAIRS 


GET  A  UNIQUE  perspective  on  public 
affairs,  every  week.  Free  samples:  Marc 
Desmond,  419  16th  St.,  Brooklyn’,  NY 
11215;  (718)  788-8350. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  (jA 
92343  Phone  (714)  926-4843. 


SENIOR  HEALTH 


"Senior  Clinic."  AMERICA’S  ONLY 
doctor  written  column  on  Senior  Health. 
“Excellent  reader  resoonse”  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
(403)  472-6254. 


ATTENTION  ADVERTISERS 

Ei  P's  offices  will  be  closed  on: 
Fridaf,  March  29th,  Good  Fridar 
Please  note  this  when  submitting 
ad  copy  for  the  April  6th  issue. 


EDITORIAL  CONSULTANT 


Curator,  original  George  Polk 
Memorial  Awards,  J.H.  Jaffe  offers 
innovative  editorial  consultation. 
Box  5115,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS 

Comprehensive  analysis  meeting  IRS 
guidelines  for  tax  planning,  loans, 
estates,  partnerships,  divorce,  minority 
shares,  net  worth  statements,  etc. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  (kHisultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (4(37) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  932-5345,  2405  Grand 
Ave.  Suite  500,  Kansas  City,  MO 
64108-2519. 


NEWSPAPER  BROKERS 


"1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 
131  S.  Gilmer 
Sulphur  Springs,  TX  75482 
(903)  885-7200  (903)  473-2525 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  6()0  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  932-5345 
2405  Grand  Ave.,  Suite  500 
Kansas  City,  MO  64108-2519 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
^x  579,  Landrum,  SC  29356 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  (kmsultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newsp)a|}er  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEOIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
TWX  9102402390 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


Publication  Brokerage  •  Appraisal 
John  T.  Cribb 
CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
(406)  586-6621  FAX  (406)  586-6774 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


DAILY  newspaper.  5,200  circulation.  5 
days/week.  Midwest.  JM&A  (614) 
889-9747.  FAX  (614)  889-2659. 


Florida  newspaper  targeting  a  market 
uneffected  recession,  6,000  paid, 
24,000  free,  ready  to  expand,  no 
competition,  priced  reasonable,  confi¬ 
dential,  publisher  (407)  896-9%2. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


FLORIDA:  Vacation  area  tourist  paper, 
excellent  growth  in  gross  revenues  of 
28%  last  year.  $221,000  gross,  strong 
distribution  system.  $135,000  with 
seller  financing  to  a  qualified  buyer. 
WYOMING:  Profitable  county  seat 
weekly  with  STRONG  trade  area  shop¬ 
per.  Cash  flow  tops  $200,000.  Opera¬ 
tion  includes  a  4-unit  web.  Located  in 
healthy  economic  area  (not  energy 
based).  $1,250,000. 

John  T.  Cribb,  Cribb  Media  Service,  1 
Annette  Park  Drive,  Bozeman,  Montana 
59715.  (406)  586-6621. 


FLORIDA  WEEKLY 

20,000  circulation,  fastest  growing 
market  in  USA.  2nd  class  requestor. 
$450,000  qualified  gross  revenue.  Box 
5233,  Editor  &  Publisher. 


FOR  SALE:  Established  North  Central 
Florida  weekly,  14th  year,  paid  circula¬ 
tion  over  2,000,  grosses  almost 
$90,000,  will  sell  for  60K.  25K  down, 
computerized.  Great  area  40  miles  from 
Orlando,  near  Ocala  forest.  Box  5241, 
Editor  &  Publisher. 


Ideal  husband  and  wife  weekly;  Color¬ 
ado  mountains,  $75,000  gross.  Work  4 
days  a  week,  ski,  hunt,  fi^,  mountain- 
bike  the  other  3.  Box  5247,  Editor  & 
Publisher. 


MIDWESTERN  WEEKLY.  SHOPPER  in 
excellent  exurban  market.  Excellent 
growth,  gross  up  $300K  over  5  years  to 
$632,000  in  1990.  Tremendous 
potential.  Nearly  6,000  paid  circula¬ 
tion.  You’ll  love  this  town,  an  hour  from 
major  city.  This  is  the  "American 
Dream”  publishing  opportunity. 
$950,000. 

EXCELLENT  GROWING  SPECIALTY 
publication  in  ^theastern  U.S.  Needs 
publishing  partner  or  someone  to  pur¬ 
chase  completely.  High  demographic 
industry  focus.  Perfect  for  publisher 
with  a  pr^,  who  wants  to  add  monthly 
publication.  Three  year  old  company 
grossed  over  $440,000  in  1990. 

MISSOURI  TWIN  WEEKLIES,  shopper 
operation.  High  growth,  good  demo- 
grahpic  exburban  area.  Tremendous 
potential.  Grossed  over  $430,000  in 
1990.  Web  press.  Very  nice  town. 
Owner  wants  quick  sale.  $150K  down, 
eas>  terms.  Best  offer  buys  it! 

NORTHEASTERN  SUBURBAN 
GROUP,  high  growth,  high  demo¬ 
graphic  region.  Excellent  growth 
history,  potential.  Full  plant,  building. 
Grossing  $1.4  million.  $2.2  million 
includes  building. 

STRONG,  GROWING  SUBURBAN 
group  in  Northeastern  U.S.  Excellent 
nigh  demographic  communities,  full 
press  operation.  Grossing  $2.4  million. 
$3  million  includes  building. 

MISSOURI  WEEKLY.  SHOPPER  in 
Ozarks  area.  Nice  town,  good  stable 
growth.  Gross  $240,000.  Building 
included  at  $250,000. 

PLEASE  WRITE  FOR  DETAILS  on  these 
newspaper  properties.  Call  or  write  to 
discuss  our  terms  for  selling  your  news¬ 
paper  property.  Our  success  stories  date 
back  to  1923. 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

2405  Grand  Suite  500 
Kansas  City,  MO  64108-2519 
(816)  374-7645 

MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHWEST  3,500,000  price;  30% 
cash  flow. 

NORTHWEST  8,000,000  price;  paid 
ABC. 

SOUTHWEST  OREGON  gross  500,000, 
390,(K)0  price;  terms. 

WESTERN  WASHINGTON  WEEKLY 
340,000  price;  terms. 

NORTHWEST  225,000  price.  River 
and  mountains.  Brautiful  area. 

OREGON  270,000  gross,  200,000 
price;  low  down,  outstanding  terms. 

Write:  Fournier  Media  Services 
PO  Box  5789,  Bend,  OR  97708 


Northern  California,  SF  Bay  area  county 
seat  weekly.  Excellent  established 
base.  Great  future  growth  potential. 
$500,000  plus  sales  in  1990.  Price 
$225,000.  $80,000  down.  Owner  will 
carry  balance.  Fax  reply  only  to  (415) 
364-1359. 


Oregon  weekly  near  Portland.  Scenic 
area.  $50,00(3  down.  If  you're  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (619) 
259-7137. 


SOUTHERN  CALIFORNIA  in  path  of 
explosive  development.  Poised  for 
weekly  and  adjudication.  $300,000 
gross  with  just  one  salesman.  Unlimited 
potential  and  excellent  reputation  in 
affluent  community.  $1  million,  all 
cash.  Serious  inquiries  only.  Box  5251, 
Editor  &  Publisher. 


SUBURBAN  DREAM.  Largest  paid 
circulation  weekly  in  deep  south  state. 
TMC  product  and  real  assets  included. 
Owner  will  help  with  smooth  transition. 
A  must  buy  for  successful  suburban 
operator.  Asking  $950,000.  Call  or 
write:  Jim  Hall  Media  Sen/ices,  PO  Box 
1088,  Troy,  Ala.  36081.  (205) 
566-7198. 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PLANTS  FOR  SALE 


Profit  making,  fast  growing,  long  estab¬ 
lished,  non-heatset  web  and  sheet  fed 
plant.  Sales  over  $4  million.  Asking 
$3.4  million  full  price.  Broker  Mike 
Morrell  Westlake  As^iates,  Inc.  (206) 
373-8090,  Fax  (206)  328-4711. 


PUBUCATIONS  FOR  SALE 


Aviation  publication.  Monthly.  Well 
established.  Profitable.  Excellent  future 

frowth  potential.  Reply  to  Box  5242, 
ditor  &  Publisher. 


Established  boating  and  fishing  news¬ 
paper  with  25,000  paid  and  requester 
circulation.  Desktop  publishing  from 
anywhere  on  the  East  Coast.  Immedi¬ 
ate,  easy  take-over.  Publisher  retiring. 
Confidential.  Write  Box  5249,  Editor  & 
Publisher. 


INDUSTRY  SERVICES 


aRCULATION  SERVICES 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)352-1123 
John  Dinan  —  John  Lyons 


CREWS!!! 

Nobody  does  crews??? 
WRONG!!! 

Crews,  phones,  stop  savers 
FJD's  1 1th  Anniversary 
1-800-845-2855 


FREE  TEST! 
PHONE  ROOM  INC. 

"Gold  Starts" 

1  (800)  292-5929 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (514)  227-6478. 


KEVIN  S.  PAPPERT 
(313)  673-9533 


LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 
HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 


VER-A-FAST  CORPORATION 
1-800-327-8463 


"YES!” 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  All 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

“YES!  WE  CAN!" 

(216)  434-4466 
PRO  STARTS 


NEWSPRINT  CONSULTANTS 


MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 

Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C.  Hamrick 
(501)  982-5682 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


EQUIPMENT  &  SUPPUES 


CAMERA  ft  DARKROOM 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


Too  big  for  our  needs!  Kodak  Dektoma- 
tic  65  Paper  Processor,  Table-top,  roller 
transport,  manually  fed,  self-threading. 
Processes  up  to  540  8x10  prints/hr. 
Purchased  new-May  ’89.  Call  L.  Cassa- 
no,  (516)  753-9033. 


COMPUTER  SOFTWARE 


COMMERCIAL  PRINT  QUOTES-FAST! 
"COMQUOTE”  does  it  all  with  ease. 
Runs  Lotus  123/IBM  PC 
Profitable  quotes  every  time. 
Calculates  PAPER,  INK  +  COLOR, 
LABOR, 

PLATES  SUPPLIES,  ETC.  PRINTS/ 
SAVES. 

E.  Slingland,  Butler  Center  Assoc. 
PO  Box  100,  Butler,  NJ  07405 


DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-q279 


COMPUTER  UPGRADES 


2-MS  47  Hastech  front-end  systems, 
editorial  &  classified  software,  4  disk 
drives,  2  printers,  28  terminals;  unin¬ 
terrupted  power  system.  Call 
813-461-0245/Fax  303-693-9425. 


IBM  Systems  36.  600  MB  CPU.  8 
terminals,  tape  drive,  3  printers.  Call 
813-461-0245/Fax  303-693-9425. 


Intellivoice  census  Tele-quip  system; 
PC,  printer,  peripheral  equipment.  2 
telephone  answering  computer  w/call 
initiating  capability.  Call 
813-461-0245/Fax  303-693-9425. 


MAILROOM 


3-  Goss  Sta-Hi  Stackers  rebuilt.  Call 
813-461-0245/Fax  303-693-9425. 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS.  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


Muelier-Martini  Inserter.  3  into  One 
Model  227.  Mfgr.  Date,  with  or  without 
compensating  stacker. 

WESCO  GRAPHICS.  INC. 

Phone  (415)  443-2400. 

FAX  (415)  443-0452. 


NEV/SPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
230  Villa  Point  Drive 
Newport  Beach,  CA  92660 
Telephone:  (714)  644-2661 


INDUSTRY 

SERVICES 


aRCULATION  SERVICES 


A  BETTER  WAY 

Instant  Temporary  Or  Permanent 
Telemarketing  Help  To  Supplement  Or 
Replace  Your  (Current  Program. 

1(800)  CIRC-DEV. 


&  SUPPLIES 


AUDIOTEXT 


AUDIOTEXT 
IN  YOUR  FUTURE? 

Try  our  system. 

1-800-783-3013 
(24  hour  demo  line) 

CAMERA  ft  DARKROOM 


PHOTOTYPESEHING 


2-  8600  Compugraphic  Typesetters  and 
Advantage  terminals.  Call 
813-461-0245/Fax  303-693-9425. 


APS  6-108-S/PIP  800  SX  w/96  mb 
DRAM  memory.  System  complete  w/ 
AGI  model  1220  w/1.3  Gb  HD  and 
Graphics  1/F.  All  state-of-the-art 
Graphic/Text  integration  s/w  -i-  other 
expensive  access.,  1-i-  yr.,  $215,000. 
BOB  WEBER.  INC.  (216)  831-0480, 
FAX.  (800)  837-8973. 


AUTOLOGIC  APS-800D 
with  Dataproducts  2600  Laser  Printer 
$24,000 

Elliot  Morris  (602)  837-0483. 


Spartan  Cameras:  2-lirs/l-ll.  Good  Linotron  100  typesetter  in  excellent 
condition;  extras.  Call  813-461-0245  condition.  For  information  call  (814) 


/Fax  303-693-9425. 


I  736-9666.  Ask  for  Gene  Stepp. 

EDITOR  &  PUBLISHER  for  March  23,  1991 


ECMJIPMENT  &  SUPPUES 


PRESSES 


2  Martin  Splicers 
EC  Series  -  38" 

Martin  Automatic  Web  Guide  (4  Web) 
Mfgr.  Date;  Jan.  1988 


WESCO  GRAPHICS,  INC. 
Phone  (415)  443-2400. 
FAX  (415)  443-0452. 


4  unit  Newskine  plus  prepress  equip¬ 
ment.  Will  sacrifice.  Brokers  welcome. 
Call  Jim  (912)  244-4471. 


•  4  Unit  Harris  V-15A  with  JF-15 
Folder.  50  hp.  Brush  Dampeners.  Air 
Shafts 

•  4  Unit  Harris  V-15D  with  JF-25 
Folder,  50hp. 


WESCO  GRAPHICS.  INC. 
Phone  (415)  443-2400. 
FAX  (415)  443-0452. 


Cosmo  Press-1974-4  units.  Good 
running  condition,  plate  bender,  plate 
punch.  Call  813-461-0245  or 
303-693-9425. 


FOR  SALE:  Excess  equipment  -  One 
Goss  Community  SC  folder  -  new  1974 
cut  off  22  3/4”  with  50  HP  motor  and 
1/4  folder,  also  one  Count-O-Veyor 
model  105,  new  1985.  Both  units  in 

food  condition.  Best  offer.  Call 
03-628-9645.  Ask  for  Tony  or  Rob. 


EQUIPMENT  &  SUPPUES 


For  Sale:  6  Unit  Harris  N-845,  Rebuilt 
1989,  RBC2  Folder.  Butler  Splicers. 
Integra  Technical  Services 
Portsmouth,  NH 

(603)  431-3868  Fax:  (603)  431-8062 


GOSS 

8-Unit  Community,  with  SC  folder  & 
u.f.-1980 

3-Unit  Community,  available 
immediately 

Add-on  SSC  U)mmunity  unit  1978 

8- unit  Urbantie  (600  &  1000  series) 
w/Urb  &  SU  folder 

7-Unit  “1000”  series  Urbanite  w/u.f. 

Urbanite  add-on  units  “500”  series. 

9- unit  Goss  Suburban-all  units  w/ 
sidelay&circ.,  available,  immediately 


HARRIS/COTTRELL 

4-Unit  Harris  V-15A,  1974  w/JF7 
JF7  folders  and  add-on  units 
KING 

8-Unit/2-folder  News  King,  w/KJ8As, 
1984 

Add-on  units,  folders  and  upper  formers 
WEB  PRESS 

4-Unit  Web  Leader  1982  vintage-avail, 
now 

MISC. 

4-Unit  Web  Leader,  1982  vintage-avail, 
now 

Count-O-Veyors,  inserters,  ribbon  deck, 
press  drives,  ink  pumps,  gluers  and 

TnIJVND  NEWSPAPER  MACHINERY 
CORPORATION 

•13)  492-9050  Fax  (913)  492-6217 


PRESSES 


GOSS  COMMUNITY 
REBUIL” 

Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete  Presses 


Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
l-(800)  343-0097 
FAX  (206)  387-9090 


Goss  Cosmo  Press-1974-4  units.  Good 
running  condition,  plate  bender 
6  heads  plate  punch.  Call 
813-461-0245  or  Fax  303-693-9425 


1986  ATLAS 


OVERSTOCKED  -  SAVE  MONEY 
ON  TRADE-IN  PRESSES! 

4-  &  5-Units  Goss  Comm.  (1974) 

4- Unit  Goss  Suburban  Press 

4  (68-73)  &  6-Units  (74)  Harris  VI 5A 
8-Unit  Harris  V15D  (1986) 

5- ,  6-  &  7-Units  Nevrs  King  (1970-76) 
4-  &  6-Units  Web  Leader  (1979) 

6- Unit  Atlas  Press  (1986) 

8-Unit  Twinned  Atlas  Press  (1987) 
KJ-4,  KJ-6  Folders  W/Drives 

KJ-6  Upper  Former  (1972) 

Goss  Comm.  &  SC  Folders  W/Drives 
JF-7  Harris  Folders  W/Drives 
Atlas  Folder  (1987) 

News  King  &  Harris  Units  (1968-74) 
Atlas  (1986-87)  4  W.L  (1979)  Units 
Roll  Stands/Stacking  Components 
Quadra-Color  Units  (1981-85) 

Offered  “as-is”,  recond.  4  installed 


WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
4824  Pebble  Beach 
Lee’s  Summit,  MO  64064 
Contact:  Terry  Morton 


PRESSES 

1  Goss  Metro  Unit.  22  3/4”  cutoff, 

42  inch  R.T.P.,  injection  ink  rails 
and  necessary  super  structure. 

This  unit  is  stackable.  $300,000.  2 
Goss  Imperial  Folders  double  delivery 
22  3/4”  cutoff  with  upper  formers  and 
anglebars 

G<^  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
(kss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Balloon  formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP’s  40  and  42  inches 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4”  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


HELP 


ACADEMIC 


wBOFraErwsBrr 

PRESS 

30,000  IPH  AVAILABLE  NOW 


CONTACT: 

Ultt  PMSS  COAPOMIIION 

MIDWEST  REGIONAL  OFFICE 
4828  PEBBLE  BEACH 
LEE’S  SUMMIT,  MO  64064 
816-373^892  •  FAX  816-373-9045 


Instructor/Assistant  Professor 
Advertising,  starting  August  26,  1991. 
Teach  courses  in  all  acvertising  areas, 
possibly  entry-level  public  relations. 
Assist  advertising  students  on  campus 
newspaper;  sponsor  student  ad  club. 
Master's  in  journalism  required,  plus  at 
least  five  years  significant  professional 
advertising  experience  within  past  ten 
years.  Deadline  for  application  April  19, 
1991.  Send  letter  of  application, 
resume,  official  transcripts  and  three 
letters  of  recommendation  to: 

Dean  Clifton  Warren 
College  of  Liberal  Arts 
Central  State  University 
Edmond.  OK  73034 
EOE/AA 
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HELP  WANTED 


ACADEMIC 


NEWS  EDITOR 

The  Missouri  School  of  Journalism 
seeks  a  newspaper  professional  with 
teaching  aptitude  to  be  the  senior  news 
editor  of  the  Missourian,  the  communiW 
daily  published  by  the  school.  You'll 
teach  editing  and  direct  our  copy  desk. 
Substantial  newsroom  experience  and 
eagerness  to  teach  requir^.  Advanced 
<^ee  preferred.  Women  and  minori¬ 
ties  are  especially  encouragi^  to  apply. 
Send  letter  and  resume  to  Jim  Atwater, 
School  of  Journalism,  University  of 
Missouri,  Box  838,  Columbia,  MO 
65205. 


UNIVERSITY  OF  ALABAMA.  Master’s 
program  invites  applicants  who  have 
demonstrated,  or  shown  potential  for, 
excellence  in  journalism.  /Vssistant- 
ships.  Write  Journalism  Dept.,  Tuscaloo¬ 
sa,  AL  35487-0172  or  call  (205) 
348-7155. 


ADMINISTRATIVE 

OPPORTUNITY  IN 
U.S.  VIRGIN  ISLANDS 

Mature  professional  with  stamina  and 
all-aroutid  skills  to  produce  small  week¬ 
ly  in  U..S. ,  Virgin  Islands,  with  help 
from  freelancers  and  other  contributors. 
Weekly  experience  a  plus.  Modest 
salary,  but  opportunity  to  become  part- 
owner.  Send  resume  and  non-return¬ 
able  clips  and  state  salary  desired  in 
reply  to  Box  5258,  Editor  4  Publisher. 


ADVERTmNG 


AD  DIRECTOR 

17,000  circulation  zone  two  daily  seeks 
an  experienced  advertising  executive.  If 
you  are  organized;  if  you  can  sell  major 
accounts;  and  if  you’re  a  motivational 
sales  manager,  we’d  like  to  hear  from 
you.  We  offer  a  competitive  salary,  MBO 
Program,  401(K)  plan,  good  benefits, 
and  a  great  quality  of  life.  Send  your 
resume,  with  salary  history  and  cover 
letter  to  Box  5261,  Editor  4  F*ublisher. 

ADVERTISING  MANAGER  for  suburban 
semi-weekly  within  newspaper  group 
operating  in  fast  growing  market  near 
New  Orleans,  (k)^  market,  competi¬ 
tive,  excellent  potential.  Salary 
mid-20’s  plus  bonuses.  Call  The  St. 
Tammany  News-Banner  at  (504) 
892-7980  for  Mr.  Burckell. 


ADVERTISING  LAYOUT  PERSON  sales 
professional  needed  for  special  edition. 
Allan  Evans,  Daily  News,  Russel.  Kan. 
67665,  (913)  483-2118. 


ADVERTISING  MANAGER: 

Needed  for  Monday  thru  Saturday  daily, 
sales-oriented  person  to  supervise  staff. 
Experienced  in  newspaper  planning, 
advertising  makeup,  page  layout, 
design.  Send  resume  and  job  experi¬ 
ence  to  PO  Box  968,  Hickory,  NC 
28603. 


Advertising  Manager  for  zone  8  weekly. 
Must  be  a  mature  well  organized  self¬ 
starter  who  enjoys  community  involve¬ 
ment.  Layout,  copywriting  and  heavy 
sales  ex|)erience  essential.  Base  with 
strong  incentives  and  fringes.  Near  a 
college,  skiing  and  fishing  etc..  Send 
resume  to  Box  5253,  Editor  4 
Publisher. 


Classified  Advertising  Manager  for 
80,000  Zone  7  daily  newspaper.  Strong 
staff  of  13  (3  outside  arrd  10  phone) 
needs  an  experienced  promotion- 
minded  motivator  with  good  organiza¬ 
tional  skills  and  proven  track  record. 
Join  a  strong  management  team  and 
excellent  sales  department  that  is  inno¬ 
vative  and  aggressive.  Salary,  incen¬ 
tives  and  exceli^t  benefits.  Send  letter 
of  application,  resume  and  salary 
history  to  Box  5240,  Editor  4 
Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED 

ADVERTISING 

MANAGER 

Northern  Pennsylvania  Newspaper 
seeking  an  experienced,  result-oriented 
professional  to  man^  an  18  person 
Classified  Advertising  Department, 
including  outside  sales  people.  Quali¬ 
fied  candidates  will  have  a  minimum  of 
3  years  managerial  experience  plus  5 
years  practical  Classified  Advertising 
background. 

Previous  experience  will  include: 
^Proven  administrative,  organization¬ 
al,  and  leadership  capabilities. 

*The  ability  to  train,  direct,  and  moti¬ 
vate  by  example. 

This  challenging  career  opportunity 
offers  a  compdit'ive  salary  and  excellent 
fringe  benefit  package.  No  phone  calls, 
ple^.  Send  confid^tial  resume  with 
salary  history  to:  Times  Publishing 
Ckrmpany,  205  West  12th  Street,  Erie, 
PA  16534.  Attn:  Human  Resources 
Manager. 


Expanding  South  Florida  weekly  looking 
for  experieiKed  (1-3  years)  p^le  for 
editorial,  advertising  sales  and  classi¬ 
fied  positions.  SeiKi  resume  and  salary 
to;  Box  5234,  Editor  4  Publisher. 


National  organization  of  small  daily 
newspapers  seeks  promotion-minded 
individuals  ready  for  advancement  to 
advertising  sales  manager  positions. 
These  ambitious  individuals  should  be 
prepared  to  sell,  teach  by  example,  and 
be  promotionally-minded.  Submit 
resume,  with  detailed  cover  letter  to: 
John  Yetter,  Park  Newspapers,  PO  Box 
550  Terrace  Hill,  Ithaca,  NY  14850. 
(This  is  a  screening  process,  final  hiring 
decisions  will  be  made  at  individual 
newspapers.) 


National/Regional  Sales  Manager 

Immediate  opening  for  a  dynamic  sales 
manager  to  develop  revenues  from 
national  and  regional  sources  and 
supervise  sales  staff  focusing  on  travel, 
veiKlor  and  co-op.  Applicants  must  be 
experienced  in  advertising  sales  and 
management.  Must  effectively  motivate 
staff  and  initiate,  develop  and  imple¬ 
ment  sales  programs  to  meet  desired 
objectives.  Position  offers  challenge 
and  growth  opportunities  and  an  excel¬ 
lent  compensation  package.  Send 
resume  and  cover  letter  detailing  work 
and  salary  history  to  Human  Resources- 
National  Manager,  Madison  Newspap¬ 
ers,  Inc.,  PO  Box  8056,  Madison  Wl 
53708.  Affirmative  Action/Equal 
Opportunity  Employer. 


SALES  REPRESENTATIVE 

Nation’s  largest  Newspaper  Advertising 
Sales  4  Marketing  Coinpany  seeks  NYC 
salesposon.  Sal«  exjjerience  (3  to  5 
years)  in  media  or  package  goods  an 
advantage.  Self-starter.  Above  average 
communications  skills.  Advancement 
based  on  performance. 

Send  resume  and  cover  letter  to: 

Bob  Keim,  executive  VP/National  Sales, 
UNDON  ASSOCIATES,  INC.,  750 
Third  Avenue,  New  York,  NY  10017.  No 
phone  calls,  please. 


aRCULATION 


Wanted:  Circulation  Director  who  can 
increase  my  circulation.  Also  must  be 
customer  service  oriented,  organize  and 
supervise  mailroom.  We  are  a  10,(X)0 
midwest  daily  looking  to  get  back  on 
track.  Salary  and  bonus  $22,000,  no 
ceiling.  Send  resume,  salary  history  and 
cover  letter  on  how  you  can  increase  rny 
circulation  to  Box  5226,  Editor  4 
Publisher. 
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HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  MANAGER 

15,000  PM  daily  plus  Sunday  seeks  pro 
with  experience  at  similiar  sized  daily. 
Our  manager  will  concentrate  on  opera¬ 
tions  and  marketing  with  emphasis  on 
service~no  data  processing  or  collec¬ 
tion  responsibilities.  Our  delivery  logis¬ 
tics  are  difficult,  but  growth  potential  is 
very  good.  You  must  be  dedicated, 
honest,  reliable,  and  be  willing  to  work 
hard.  This  is  not  a  desk  job.  It  requires  a 
hands-on,  can  do  attitude.  Salary  and 
incentives,  good  benefits,  including 
401 K.  Send  resume  and  cover  letter, 
including  salary  history,  current  sala^, 
references  to  Publisher,  Kansas  City 
Kansan,  901  North  8th,  Kansas  City,  KS 
66101. 


CIRCULATION  ZONE  MANAGER 
Sunny  Southern  California  major  metro 
has  an  opportunity  for  an  a^essive, 
self-motivated  and  upwardly  mobile 
Circulation  professional.  We  need 
people  with  a  minimum  of  3  years 
Circulation  experience  who  can  manage 
an  office  of  ten  or  more  District  Mana¬ 
ge  in  a  market  which  requires  aggres¬ 
sive  sales  planning,  a  keen  ability  to 
sen/ice  customers,  and  possesses  top- 
notch  communication  and  people  skills. 
If  you  are  interested  in  the  opportunity, 
send  resume  to  Larry  Blake,  The  Orange 
County  Register,  625  N.  Grand  Avenue, 
^nta  Ana,  California  92701  or  call 
(714)  953-7751. _ 

SUNDAYS  OFF 

Immediate  opening  for  key  Circulation 
Manager  in  Greensboro,  N.C.  Will 
manage  a  multi-state  area  in  the  maga¬ 
zine  industry.  Excellent  pay  and 
company  car.  Apply  now  to: 

VP/Circulation 

3355  Lenox  Rd.,  NE  #  750 
Atlanta,  GA  30326 


DATA  PROCESSING 

DATA  PROCESSING  MANAGER 

Experienced  DP  professional  needed  to 
manage  Data  Processing  department. 
Staff  of  5  includes  programmer, 
systems  manager,  operators,  and  end 
user  support  specialist.  Working  know¬ 
ledge  of  Collier  Jackson  software 
including  AIMS,  GL,  A/P  is  a  must. 
Knowledge  of  COBOL,  Layout  8000,  PC 
networks  a  plus. 

This  position  requires  an  experienced, 
hands-on  manager.  Competitive  salary 
with  excellent  benefits. 

Send  salary  history  and  requirements 
with  resume  to: 

David  R.  Kendall,  Controller 
News-Journal  Corporation 
PO  Box  2831 

Daytona  Beach,  Florida  32120-2831 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
Small  Southwestern  daily.  Reporting, 
copyediting  and  management  experi¬ 
ence  needed.  Please  send  resume, 
examples  of  work  and  list  of  references 
to  Fran  Smith,  The  Island  Packet,  F^ 
Box  5727,  Pope  Avenue  Mall,  Hilton 
Head,  SC  29938.  No  phone  calls, 
please. 

ASSISTANT  EDITOR  -  Boston-based 
national  consumer  cycling  magazine 
seeks  talented  writer/editor  for  our 
expanding  staff.  Must  have  minimum 
two  yrars  experience  in  journalism  and 
a  rabid  interest  in  the  sport  of  cycling. 
Salary  commensurate  with  experience. 
Send  resume  and  clips  (no  phone  calls) 
to: 

Box  5255,  Editor  &  Publisher. 


FAX  AD  TO  E&P 
(212)  929-1259 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR 

Midsized  Zone  3  daily  seeks  team  lead¬ 
er  to  challenge  and  motivate  30  on 
talented  news  staff;  must  know  mean¬ 
ing  of  "local  news"  —  how  to  find  it, 
write  it  and  follow  it  up.  $30,000;  good 
benefits,  etc.  Reply  Box  5248,  Editor  & 
Publisher. 


COPY  EDITOR  with  top-of-the-line  desk 
skills  in  editing,  layout,  headlines. 
Excellent  opportunity  for  experienced 
copy  editor  to  grow  with  an  expanding 
Zone  2,  daily/Sunday.  Need  reporting, 
copy  editing  experience.  Resume,  tear- 
sheets,  clips  to  William  M.  Donnellon, 
Editor,  Daily  Record,  PO  Box  217, 
Parsippany,  NJ  07054. 


COURT  CORRESPONDENTS 
Legal  publisher  pays  top  dollar  for  strin¬ 
gers  to  follow  lawsuits.  Contact:  Editor, 
PO  Box  248,  Chalfont,  PA  18914. 


Eastern  NC  weekly  chain  seeking  repor¬ 
ter  fluent  in  sports.  Photo  skills  helpful. 
$225-275/week  plus  mileage  and 
benefits.  Mail  resume  and  clips  to 
Personnel  Dept.,  Princeton  News  Lead¬ 
er,  PO  Box  597,  Princeton,  NC  27559. 


EDITOR  -  You  don't  want  this  job.  It’s 
going  to  take  long  hours  on  a  tight 
budget  in  a  super  competitive  market.  If 
you're  looking  for  a  maintenance  job, 
you  don't  want  this  one.  But  if  you 
thrive  on  competition,  if  you  long  to 
teach,  guide  and  mold  a  young  but 
eager  staff,  if  you  have  the  credentials 
and  character  and  energy  to  lead  by 
example  and  lead  in  battle ...  rf  you  like 
mountains  and  lakes  and  some  of  the 
most  scenic  country  in  the  nation  and  if 
you're  not  afraid  of  the  cold  ...  maybe 
you  do  want  this  job.  Send  resume  and 
references  to  Terrence  M.  Brennan, 
Publisher,  The  Record,  Troy,  NY 
12181. 


Editor  with  sport/pictorial  emphasis. 
Must  be  a  mature  well  organized  self¬ 
starter  who  enjoys  community  involve¬ 
ment.  Writing,  layout  and  people  skills 
essential.  A  zone  8  weekly  near  a 
college,  skiing,  fishing  and  camping. 
Send  resume  to  Box  5252,  Editor  & 
Publisher. 


Expanding  South  Florida  weekly  looking 
for  experienced  (1-3  years)  people  for 
editorial,  advertising  sales  and  classi¬ 
fied  positions.  Send  resume  and  salary 
to:  Box  5235,  Editor  &  Publisher. 


General  assignment  reporter  for  a  small 
5-day  community  newspaper.  Sports, 
photo  experience  helpful.  Excellent  So. 
Cal.  location.  Call  Mr.  Freeman  at  (714) 
849-4586,  Banning,  CA. 


GRAPHICS  editor  is  needed  for  a 
respected  daily  in  one  of  the  most  beau¬ 
tiful  parts  of  the  country.  This  is  a  new 
position.  The  paper  is  undergoing  a 
redesign,  and  the  successful  applicant 
will  play  a  major  role.  We  are  looking  for 
an  experienced  graphic  artist/journalist 
who  can  lay  out  attractive  pages,  use 
pictures  and  other  graphic  elements 
intelligently,  supervise  photographers, 
and  use  a  Mac.  Interest  and  ability  in 
color  production  and  pagination  would 
be  an  advantage.  Excellent  salary  and 
conditions.  Please  apply  in  writing  to 
Reg  Henry,  Editor,  The  Herald,  PO  Box 
271,  Monterey,  CA  93942. 


HARD-HITTING  LEGAL  DAILY  seeks 
reporter  to  provide  aggressive,  enter¬ 
prising  coverage  of  state  and  federal 
courts  in  Atlanta.  Resume  and  clips 
must  reflect  sophisticated  reporting, 
analytical  and  writing  abilities.  We're  a 
Time  Warner  affiliate,  part  of  the  Ameri 
can  Lawyer  chain  of  newspapers.  Send 
materials  to:  S.  Richard  Gard,  Jr., 
Editor,  190  Pryor  St.,  S.W.,  Atlanta,  GA 
30303. 


RING?  HIRING?  HIRING?  HIRING?  H 
DR  JUST  LOOKING?  OR  JUST  LOOKIN 
?  BUYING?  BUYING?  BUYING?  BUY 
NG?  SELLING?  SELLING?  SELLING? 
HIRING?  HIRING?  HIRING?  HIRING 
LOOKING?  OR  JUST  LOOKING?  C 
UYING?  BUYING?  BUYING?  BUYING , 
LUNG?  SELLING?  SELLING?  SELLING 
RING?  HIRING?  HIRING?  HIRING?  H 

Use  the  Classified 
Ad  Pages  of 

E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  make  your  newspaper  run. 

Up  to  10  pages  of  new,  fresh  and  up-to-date 
classified  listings  every  week  in  E&P! 

Rotes  and  order  form  are  in  this  section.  To 
place  your  classified  ad  call  (212)  675-4380 
or  mail  it  to  the  E&P  Classified  Dept.,  11  West 
19th  Street,  New  York,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  AD!I! 


E&P  Classified 

..  .the  difference  is  in  the  results 
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EDITOR  &  PUBLISHER  for  March  23.  1991 


HELP  WANTED 


EDfTORIAL 


Investigative/Business 

Editor 

We're  looking  for  an  experienced  editor 
to  help  direct  a  team  of  enterprising 
reporters  who  cover  business,  courts, 
legal  issues  and  real  estate  in  South 
Florida.  This  is  a  great  job  for  someone 
who  enjoys  helping  writers  through 
challenging,  investigative  reporting 
situations.  The  editor  must  have  an  eye 
for  spotting  sto^  opportunities  our 
competition  in  Miami,  Fort  Lauderdale 
and  West  Palm  Beach  walk  by. 

The  editor  we  hire  will  handle  analytical 
-  often  magazine-length  -  articles.  As 
our  daily  newspaper  writes  for  ceos, 
bankers,  lawyers,  and  real  estate  brok¬ 
ers  we  put  a  sophisticated  spin  on  our 
coverage.  The  editing  must  be  sophisti¬ 
cated  too.  We're  looking  for  someone 
who  has  a  knack  for  polishing  and  orga¬ 
nizing  a  complicated  story  in  such  a  way 
that  our  readers  don't  think  we've  hand¬ 
ed  them  anything  difficult  —  just 
compelling.  We're  an  American  Lawyer 
newspaper  and  Time  Warner  Inc. 
affiliate. 

Candidates  should  have  stellar  writing 
skills  as  well  as  significant  reporting 
background.  If  the  job  sounds  exciting, 
send  a  resume  and  clips  to  The  Review, 
328  Banyan  Blvd.,  West  Palm  Beach, 
FL  33401,  attn.  Deborah  Petit  Lowe, 
executive  editor. 


Managing  Editor 
San  Francisco 

Experienced  manager/editor  needed  to 
lead  12  person  editorial  department  of 
journalistically  respected  &  growing 
(80,000  circulation)  alternative  weekly 
newspaper. 

Position  includes  team-building,  staff 
development,  some  writing/editing,  & 
budget.  Unique  opportunity  to  demons¬ 
trate  vision  in  the  future  positioning  of 
publication  with  25  year  tradition. 

Resume/clips  to  publisher,  SF  Bay 
Guardian,  520  Hampshire  St.,  San 
Francisco,  CA.  No  phone  calls. 


NEW  EDITOR  FOR  NEW  DEPARTMENT 
Frustrated  working  in  a  department  that 
puts  together  the  same  tired  features 
and  business  sections?  Got  an  urge  to 
show  the  newspaper  world  what  could 
be  done  if  someone  really  cared? 

We've  got  the  perfect  spot  for  an  aggres¬ 
sive,  creative,  risk-taking  department 
editor.  Need  five-year  track  record  of 
editing  and  managing  successes.  We'll 
provide  the  writers,  photographers, 
artists  and  designers;  you  provide  the 
ideas  and  hands-on  management. 
Excellent  salary,  benefits  and  working 
conditions.  Zone  2,  daily/Sunday. 
Resume,  tearsheets,  philosophy  letter 
to  Box  5244,  Editor  &  Publisher.  Guar¬ 
anteed  response. 


HELP  WANTED 


EPnrORIAL 


PHOTO  DIRECTOR 

THE  COLORFUL  New  Haven  Register 
(circulation  135,000  Sundays, 
103,000  mornings)  seeks  an  exper¬ 
ienced  director  to  lead  its  photo  team. 
Must  be  a  proven  leader  and  good 
manager  with  strong  communication 
skills.  We  seek  a  news-oriented  photo¬ 
graphy  advocate  who  works  well  with 
various  departments.  You  would  replace 
a  well-respected  editor  who  must  leave 
for  family  reasons.  Letter,  resume  and 
one  copy  of  your  paper  to:  Dave  Butler, 
Editor,  New  Haven  Roister,  40  Sargent 
Drive,  New  Haven,  CT  06511. 


Progressive,  award-winning  27,000  PM 
daily  in  the  Northern  Rockies  is  looking 
for  a  copy  editor  to  join  our  new  univer¬ 
sal  copy  desk.  Entry-level  applicants 
accepted  to  handle  sports  copy,  page 
layout  and  other  assignments.  News¬ 
paper  is  full  color  and  paginated,  ^nd 
resume  and  clips  to  Box  5243,  Editor  & 
Publisher. 

Hope  is  the  parent  of  faith. 
Cyrus  A.  Barthol 

REPORTERS 

COPY  EDITORS 

FEATURE  WRITERS,  EDITORS 

Expansion  plans  create  openings  for: 

•  Entry-level  reporter/photographer  who 
knows  Western  agriculture,  to  join 
weekly  farm  supplement. 

•  Reporter  with  some  ag  background  for 
daily  GA  work. 

•  Beginning  or  experienced  copy  editor 
for  paginated  universal  desk.  Mac 
knowledge  preferred.  Quark  experience 
helpful. 

All  3  jobs  open  in  May.  Competitive  pay 
and  benefits:  medical,  401 K,  health 
club.  Live  amid  sunny  southern  Idaho's 
outdoor  splendor  -  skiing,  hunting,  fish¬ 
ing,  vrhitewater,  golf.  Work  for  aggres¬ 
sive,  future-oriented  daily. 

Also  building  applicant  pool  for  possible 
features  section  openings. 

Send  resume,  clips,  references  to: 
Clark  Walworth 
Managing  Editor 
The  Times-News 
PO  Box  548 
Twin  Falls,  ID  83303 


SPORTS  COPY  EDITOR 

Fast-growing,  160,000  daily  in  boom¬ 
ing  Southern  California  is  looking  for  an 
experienced  editor  enthusiastic  about 
making  stories  work  for  the  reader  and 
writing  bright  headlines.  Should  know 
sports,  grammar,  how  to  spot  and  fill 
holes  and  how  to  help  writers  polish 
copy.  Send  letter,  resume,  and  support¬ 
ing  material  to:  John  Garrett,  The  ^ess- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


HELP  WANTED 


EDITORIAL 


REPORTERS  -  If  you've  got  tvro  years 
experience,  a  hunger  for  covering  news 
and  an  ability  to  write  so  that  readers 
can  understand  ...  we've  got  winter 
skiing,  summer  lakes,  lots  of  moun¬ 
tains,  fierce  newspaper  competition,  95 
years  of  community  service,  a  commit¬ 
ment  to  excellence  and  two  reporting 
positions.  Send  resume,  clips  and  refer¬ 
ences  to  Box  5236,  Editor  &  Publisher. 


SSI  SERVICES,  INC. 

AT  THE  ARNOLD  ENGINEERING 
DEVELOPMENT  CENTER 
NEAR  TULLAHOMA,  TENNESSEE 
IS  NOW  ACCEPTING  APPLICATIONS 
FOR  THE  FOLLOWING  POSITION: 

SENIOR  WRITER 

Requires  a  B.S.  degree  in  journalism 
plus  five  or  more  years  of  solid  writing 
experience  about  science  or  technical 
issues  for  general  audiences.  Some 
script  (for  multi-media  productions) 
and  sp^h  writing  is  desirable.  Word 
processing  and  PC  desktop  publishing 
are  also  desired,  and  experience  work¬ 
ing  in  a  public  relations  department  in  a 
high  technology  firm  would  be  ideal. 
The  successful  candidate  must  be  able 
to  obtain  a  government  security 
clearance. 

We  offer  an  excellent  compensation  and 
benefits  package.  Please  submit 
resume,  salary  history,  and  three  writing 
samples  in  confidence  to: 

A.E.  Stone 

Human  Resources  Administrator 
SSI  Services,  Inc. 

Arnold  Air  Force  Base 
Tennessee  37389-9998 

AN  EQUAL  OPPORTUNITY  EMPLOYER 
(M/F/H/V) 

U.S  CITIZENSHIP  REQUIRED 


TALENTED  WRITER  WANTED 

America's  leading  publisher  of  popular 
health  books  is  seeking  first-class 
writers  for  its  expanding  staff.  If  you're 
creative,  self-  motivated,  team-spirited, 
love  to  research  and  desire  a  caring 
work  environment,  this  may  be  the  job 
of  your  dreams.  Great  opportunity  for 
advancement.  Quality  working  condi¬ 
tions,  including  employee  fitness 
center.  Excellent  fringe  benefits.  Cen¬ 
trally  located  between  New  York  and 
Philadelphia.  A  minimum  of  3  years 
professional  writing  experience  a  must. 
Salary  commensurate  with  experience. 

Send  resume  and  writing  samples  to: 
Personnel  Department 
RODALE  PRESS,  INC 
33  East  Minor  Street 
Emmaus,  PA  18098 


TELEGRAPH  EDITOR/SLOT 
If  you  can  edit  copy  on  deadline,  turn 
out  classy  heads  and  layouts  and  would 
like  to  understudy  a  top  slot,  look  no 
more.  We're  a  paginated  47,000  AM  in 
northwest  Missouri,  just  50  miles  from 
KC.  The  job  is  key  on  our  year-old  desk. 
Experienced  editors  only.  Send  resume 
and  salary  requirements  to  George  J. 
Lockwood,  executive  editor,  News- 
Press/Gazette,  Box  29,  St.  Joseph,  MO 

64502. _ 

The  Asbury  Park  Press,  New  Jersey's 
second-largest  daily,  is  looking  for  an 
editor  to  1^  its  prize-winning  features 
sections.  Our  staff  of  25  produces  12 
sections  weekly,  including  a  new  Family 
section.  Home,  Food,  Health,  TV  Week, 
and  arts  and  lifestyle.  We're  searching 
for  an  editor  with  management  experi¬ 
ence  and  strong  people  skills,  solid 
news  judgment,  creativity,  and  enthu¬ 
siasm.  Send  resume,  samples  to 
Raymond  Tuers,  senior  managing 
editor,  Asbury  Park  Press,  3601  High¬ 
way  66,  Neptune,  NJ  07754. 


HELP  WANTED 


EDITORIAL 


YOU  CAN  MAKE  A  DIFFERENCE: 
Award-winning,  colorful  New  England 
daily  and  75,(jOO+  Sun^  in  competi¬ 
tive  market  offers  rewarding  opportunity 
for  a  desk  pro  ready  for  fresh  challenges 
as  our 

CHIEF  NEWS  EDITOR 

Is  this  you?  This  person  will  manage 
news  de^  editors,  prepare  layouts  and 
graphics,  and  lead  our  staff  in  reaching 
the  right  words  in  copy  and  headlines.  If 
you  can  make  pages  compelling  and 
useful,  we  have  research  results  to 
guide  you  and  management  committed 
to  professional  progress  to  match  your 
innovations.  If  you  can  select  Page  One 
stories  and  train  desk  editors,  we  offer 
above-average  news  space,  modern 
graphics  equipment,  consistent  pack¬ 
aging,  multiple  news  wires,  color  photo¬ 
graphy  on  four  daily  fronts  and  a 
Rjlitzer-winning  heritage.  For  personal 
consideration,  send  front  pag^  for  a 
week  with  resume  to:  Bob  Veillette, 
Managing  Editor,  Waterbury 
Republican-American,  389  Meadow 
St.,  Waterbury,  CT  06722. 


_ FREELANCE _ 

FREELANCERS 

with  grounding  in  planning  and/or  legi¬ 
slative  process  to  write  atx^  affordable 
housing  in  NJ.  Send  resume,  clips,  fee 
requirements  to:  Editor,  Housing  New 
Jersey,  240  Martin  Luther  King  Blvd., 
Newark,  NJ  07102. 


_ MARKETING _ 

Manager  -  Marketing  Communications: 
Major  transportation  company  seeking 
qualified  candidate  with  minimum  five 
years'  writing  experience,  knowledge  of 
production,  print/video/broadcast,  pc- 
based  applications.  Paid  benefits^ck- 
age:  yearly  salary  $39,000-1-.  Travel 
required.  Send  resume  to-.  Barbara 
Carter,  Human  Resources  Department, 
500  Water  Street-J400,  Jacksonville, 
FL  32202. 


PHOTOGRAPHY 

The  Valley  News,  an  18,000  circulation 
daily  on  the  NH-VT  border,  is  seeking  a 
highly  motivated  and  experienced 
photoioumalist  to  become  chief  photo¬ 
grapher.  Send  cover  letter,  resume  and 
20-slide  portfolio  to  Jim  Fox,  Editor, 
Valley  News,  Box  877,  White  River 
Junction,  VT  05001.  Deadline  April  3. 
Enclose  SASE.  No  phone  calls. 


PRODUCTIONITECH 

ASSISTANT  PRODUCTION  MANAGER. 

Winston  Salem,  North  Carolina  area. 
$26,000/yr.  plus  excellent  benefits. 
Management  experience,  thorough 
knowledge  of  Harris  V15  press  and/or 
News  King  required  for  commercial 
printing  operation.  Mail  resume  to  Box 
5232,  Editor  &  Publisher. 


JOURNEYMAN  PRESSMAN 
The  Day  Publishing  Company  has  an 
immediate  opening  for  a  journeyman 
newspaper  pressman.  The  selected 
candidate  will  have  experience  on  a 
Headliner  offset  press.  This  is  a  full¬ 
time  position,  offering  a  competitive 
salary  and  benefits. 

Please  send  your  resume  to  the  address 
below.  Only  qualified  applicants  will  be 
contacted  for  interviews.  All  other 
resumes  will  be  retained  for  future 
consideration. 

The  Day  Publishing  Company 
47  Eugene  O'Neill  Drive 
New  London,  CT  06320 
ATTN:  Mary-Jane  McGinnis 

/to  Equal  Opportunity  Employer 
M/F/H/V 


We’ll  never  reveal  the  Identity 
off  an  E&P  box  holder. 

If  you  do  nol  wint  yoor  reply  to  go  to  certoin  newspapers  or  companies,  seal  yow 
reply  in  an  envelope  addressed  to  the  EtP  Classified  Department  Hfto  an  aftocAetf 
noto  Nstini  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  B« 
Number  you're  answering  is  on  your  lisL  we  will  discard  your  reply. 

UHarePtoMMMr 

n  Woof  19tk  Stnet,  NY,  NY  10011.  (gig)  675-iSSO. 
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HELP  WANTED 


PRODUCnON/TECH 


CHICAGO  TRIBUNE 
CAMERA/SCITEX  MANAGER 

We  are  seeking  a  Camera/Scitex  Mana- 
^  to  direct  and  coordinate  color  and 
black  and  white  photo  prepress  produc¬ 
tions  at  our  printing  facility  and  various 
remote  sites  for  roto^avure  and  offset 
printing.  The  individual  selected  will 
develop  strategic  plans  and  organiza¬ 
tional  policies  and  direct  the  research 
and  development  efforts  associated 
with  camera,  scanning  and  color 
technology. 

Qualifications  for  this  position  include: 
4+  years  of  management/supervisory 
experience,  2+  years  of  electronic 
production  systems  experience,  labor 
relations  experience  budget  experience 
and  bachelor's  degree  in  a  graphic  tech¬ 
nology  concentration  or  equivalent 
experience  in  electronic  newspaper 
publishing. 

In  return,  we  are  prepared  to  offer  an 
outstanding  compensation  and  benefits 
package.  Submit  resume  including 
salary  history  to;  CHICAGO  TRIBUNE 
COMPANY,  777  W.  Chicago  Avenue 
(CM),  Employee  Relations,  2nd  floor, 
Chicago,  Illinois  60610. 


Pressman  with  camera/circulation 
experience  for  Goss  Community  in  fish¬ 
ing,  hunting,  skiing  country.  Must  oper- 
ate  and  maintain  a  clean  Goss 
Community  and  accept  full  responsibili¬ 
ty  from  camera  to  distribution  for 
communi^  Zone  8,  5  day  daily.  Compe¬ 
titive  salary  with  fringes.  Send  resume 
to  Box  5254,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION/TECH 


PRESS  OPERATOR 

The  Billings  Gazette,  Montana’s  largest 
daily  newspaper,  is  seeking  a  night 
press  operator. 

The  successful  candidate  must  have 
prior  vreb  offset  press  experience;  know¬ 
ledge  ot  ink  and  water  balance;  ability 
to  trouble-shoot  printing  problems;  abil¬ 
ity  to  lift  and  climb,  and  able  to  take 
instructions  and  work  independently. 
Prior  metro  web  offset  press  experience 
and  a  high  mechanical  aptitude  a  defi¬ 
nite  plus. 

If  interested  please  submit  application 
letter,  resume,  references  and  salary 
history  to; 

Human  Resource  Department 
Billings  Gazette 
PO  Box  36300 
Billing,  MT  59107 


than  Monday,  April 


PRODUCTION  MANAGER 

Mid-size  daily.  Zone  4,  seeks  produc¬ 
tion  manager  to  oversee  composing  and 
press  operations.  Currently  on  upgrade 
Compugraphic  One  System  in  compos¬ 
ing.  Press  is  Goss  Urbanite.  Salary 
negotiable.  Please  send  resume  and 
references  to  Box  5259,  Editor  & 
Publisher. 


ELECTRONIC 

TECHNICIAN 

Richmond  Newspapers  is  currently  seeking  electronic 

technicians  who  can  work  comfortably  in  a  highly  auto¬ 
mated  computer  control,  time-sensitive  production  envi¬ 
ronment. 

We  require: 

□  Good  understanding  of  the  fundamentals  of  digital 
and  analog  circuitry  and  technologies. 

□  Strong  understanding  of  computers  and  computer 
architecture. 

□  Experienced  in  the  use  of  test  equipment,  i.e.,  oscillo¬ 
scopes,  meters,  circuit  analyzers  and  other  commonly 
used  testing  devices. 

□  Familiar  with  UNIX,  VMS,  DOS  and  other  common 
computer  operating  systems. 

□  Firm  understanding  of  data  communications,  local 
area  network  technology  and  telecommunications. 

□  Exposure  to  process  control  equipment,  i.e.,  program¬ 
mable  controllers,  counters,  timers  and  other  integral 
parts  of  a  process  control  system. 

We  offer  -  □  Challenging  position. 

□  Variety  of  responsibilities. 

□  Opportunity  for  advancement. 

□  Comprehensive  benefit  program. 

□  Training  and  development  programs. 

□  Competitive  compensation  package. 

Send 

resume  to:  PERSONNEL  DEPARTMENT  -  1 
RICHMOND  NEWSPAPERS,  INC. 
POST  OFFICE  BOX  C-32333 
RICHMOND,  VIRGINIA  23293 


HELP  WANTED 


COMPUTER  SYSTEMS  SALES 
NEWSPAPER  SYSTEMS 

Join  an  exciting,  rapidly  growing,  close- 
knit,  high  tech  computer  sofhmre  and 
services  firm  which  is  one  of  the  nations 
leaders  in  providing  automated  systems 
solutions  to  the  newspaper  industry, 
where  each  individual  can  make  a 
significant  difference. 

This  is  an  outstanding  earning  and 
growth  opportunity  for  a  sales  profes¬ 
sional  with  proven  selling  successes, 
excellent  communications  skills  and 
the  ability  to  follow-up  and  close  in  a 
30-90  day  sales  cycle. 

The  ideal  candidate  will  have  a  mini¬ 
mum  of  5  years  referenceable,  systems 
sales  success  and  the  ability  to  work 
well  independently.  Additionally,  the 
candidate  must  show  excellence  in 
computer  systems  "DEMO"  skills. 
Newspaper  industry  experience  very 
desirable  but  not  essential.  Must  be 
willing  to  relocate. 

Great  compensation  package!  Please 
send  your  resume  to:  ^ftware  Consult- 
ing  Services,  3162  Bath  Pike, 
Nazareth,  PA  18064. 


POSITIONS 


ADMINISTRATIVE 


Desire  to  lead  your  effort  toward  setting 
up  a  new  Alternate  Distribution  Division 
in  a  metro  area.  Strong  circulation  and 
marketing  experience;  with  MBA.  I  have 
contacts  with  both  APD  and  PE.  If  your 
company  has  made  the  decision  to  move 
ahead,  please  contact  me. 

Box  5257,  Editor  &  Publisher. 


EXPERIENCED 
HANDS-ON  PUBLISHER 
President,  Regional  Vice  President  and 
Publisher  positions  held,  22-year  track 
record  of  building  management  teams 
and  providing  "hands-on'’^  leadership  in 
turn  around  and  building  situations, 
experience  includes  dailies  to  60,(X}0, 
multiple  weeklies  to  300,000.  Phone  J. 
Gene  Chambers  (313)  781-2311  or 
write  53212  Sherwood  Lane,  Shelby 
Township,  Ml  48315. 


PUBLISHER/GENERAL  MANAGER 

With  strong  track  record  of  profitability, 
ready  for  new  challenge.  In  last  17 
years  took  small  Northern  Calif,  weekly 
to  three-times  weekly,  doubled  paid 
circulation,  won  120  state  and  national 
awards.  Dmeloped  web  printing  busi¬ 
ness  grossing  $7  million.  Strong  in 
marketing,  promotion,  budgeting,  cost 
control,  personnel,  circulation, 
community  relations.  Ready  to  roll  up 
sleeves  and  devote  energy,  experience, 
enthusiasm,  creativity  for  daily  or 
weekly. 

Jim  Fallbeck 
5206  Royal  (^nyon 
Paradise,  CA  95969 
(916)  877-2638. 


WEEKLY  SPECIALIST:  Publisher/Ad 
Director  with  15  years  experience. 
Adept  at  building  ad  sales  in  challeng¬ 
ing  situations,  paring  expenses,  turnar¬ 
ounds  and  converting  mailed  TMC's  to 
alternative  delivery.  People  builder. 
Leads  by  example.  Kathy  Hivish  (908) 
295-4978,  1406  Treeneedle  Road, 
Point  Pleasant,  NJ  08742-3449. 


POSITIONS  WANTED 


ADVERTISING 


Do  it  all  Advertising  Manager  with  9 
years  experience.  Newspaper  and  shopt- 
per.  Handle  everything  from  Ma  &  Pa  to 
major  accounts,  classified,  layout  and 
design,  keyline,  press  schedules,  prom¬ 
otions,  goals,  Mac  experience,  you 
name  it!  Looking  for  weekly  or  biweekly 
in  Zones  5,  7,  8  or  9.  Call  after  5pm, 
CST.  (612)  587-5853. 


Experienced  Ad  Director,  sales,  produc¬ 
tion.  Good  motivation,  promotion.  John 
(816)  827-3110.  400  N.  Engineer, 
Sedalia,  MO  65301. 


Seven  years  as  RAM  and  AD.  Done  TMC 
and  mail  startups,  and  PM  to  AM 
conversion.  Sold  metro  and  mana^ 
daily  groups.  Good  trainer.  Fair  but  clin¬ 
ical,  degreed.  We  can  solve  your  prob¬ 
lems.  Call  (208)  773-7756. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Presently  employed.  Good  track  record, 
excellent  references,  wishes  to  make 
change  to  medium  size  publication  in 
zone  4  or  6.  Box  5256,  Editor  & 
Publisher. 


Ckiuntry  Circulation  Job  Wanted 
District  manager  experience  with 
Kansas  daily.  Gene  Springer  (701) 
572-3119. 


Costcutting  Circulation  Head  (5-1/2 
years),  seeks  same  long  term  post  at 
9,000+  daily.  Garry  Sadler  (517) 
263-1975. 


LEADERSHIP 

Offering  six  years  successful  circulation 
management  track  record.  Includes 
metro,  state  and  national  publications, 
AM  and  PM,  daily  and  Sunday  editions. 
Strong  single  copy,  home  delivery, 
marketing  and  budget  background. 
Seek  circulation  director  or  comparable 
aosition.  Zone  3  or  5.  Box  5246,  Editor. 
Si  Publi^er. 


Professional  circulator  eastern  Zone  2. 
Available  for  contract  services  or 
employment  to  suit  your  economies. 
(516)  588-2735. 


Young,  aggressive,  creative  C.D.  who  is 
both  people  &  results  oriented  seeking 
new  challenges.  Team  player  that  leads 
by  example.  Forte  in  service,  sales,  & 
marketing.  Diversified  experience, 
competitive  market.  Searching  for  prog¬ 
ressive  organization.  Excellent  refer¬ 
ences,  proven  track  record. 

Box  5260,  Editor  &  Publisher. 


Award-winning  sports  editor  with  two 
years  experience  seeks  same  with  small 
midwest  daily.  (317)  831-5424. 


An  experienced,  skilled  reporter-writer- 
copy  ^itor  available  to  news  operation, 
foundation  or  business  enterprise  in 
WASHINGTON,  DC.  Member  of 
Washington  and  NY  press  clubs.  Box 
5225,  Editor  &  Publisher. 


Award-winning  copy  editor  seeks  edit¬ 
ing  or  layout  position.  I  have  nine  years 
editing  and  design  experience  and  have 
worked  extensively  with  color  graphics. 
I  also  have  supervisory  experience.  Box 
5250,  Editor  &  Publisher. 


EDITORIAL  WRITER 
DECLARES  FREE  AGENCY 
Fourteen-year  veteran  ready  for  jump  to 
the  bigs.  Solid  hitter  to  left  or  center, 
fields  most  positions,  commits  few 
errors.  Dependable  team  player.  Also 
manages.  Box  5245,  Editor  & 
Publisher. 

Experienced  SPORTS  WRITER  seeks 
position  at  daily.  Award-winning  colum¬ 
nist,  top  layout,  idea  man.  Will  relocate. 

Write  or  call:  4820  Lament  Street 
San  Diego,  CA  92109 
(619)  483-1628. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


Classification  _ 

Authorized  Signature 
Copy - 


No.  of  Insertions; 


Amount  Enclosed:  % 


CLASSIRED  ADVERTISING  RATES 


LINE  AOS 

1  iweek  —  S7.00  per  line 

2  weeks  —  $6.15  per  line,  per  Issue. 

3  weeks  —  $5.35  per  line,  per  issue. 

4  weeks  —  $4.60  per  line,  per  issue. 


Effective  January  1,  1991 

POSITIONS  WANTED 
1  week ' —  $3.95  per  line 

ler  Issue.  2  weeks  —  $3.25  per  line,  per  issue, 

ler  issue.  3  wreeks  —  $2.75  per  line,  per  issue, 

ler  issue.  4  weeks  —  $2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insedion  tor  box  service. 


Count  ao-an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Ckxjnt  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEAOUNE:  Every  Tuesday,  12  pm  (ET) 

Rht  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIRED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  par  Mssrtmirl  time,  $85;2to 
5  times,  $80;  6  to  12  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avattaMe  upon  mquoat 
Box  number  responses  are  mailed  each  day  as  they  are  received. 


POSITIONS  WANTED 


Features/Lifestyle  Writer,  14  years 
broadcast/print  experience.  (NBC, 
Christian  Science  Monitor,  Ency¬ 
clopedia  Britannica),  seeks  staff  posi¬ 
tion  with  magazine  or  newspaper  look¬ 
ing  for  a  journalist  who  knows  how  to 
reach  readers.  Travel,  Profiles/ 
Interviews,  my  specialty.  Sharon 
Spence.  (312)  728-5459. 


Freelance  pieces  in  Newsday,  Daily 
News.  Staffs  for  city  weekly.  Ready  for 
position  on  small  or  mid-sized  daily, 
henty  of  good  clips.  Call  Steve:  (718) 
898-5447. 


Journalist  with  an  appreciation  of 
Camus,  Joyce,  and  Nabokov,  seeks 
position  on  literary  journal  or  with  arts 
section  of  newspaper  in  Zones  2  or  9. 1 
am  currently  a  copy  editor  on  an  award¬ 
winning  college  newspaper,  and  I  have 
been  a  reporter  for  a  monthly  entertain¬ 
ment  journal  and  a  fiction  editor  for  a 
college  publication.  Also,  I  have  Mac 
experience.  Brenon  (913)  865-5313. 


New  York-based,  versatile  and  ener^tic 
reporter  with  ten  years'  experience  on 
major  dailies  and  magazines  -  as  well  as 
in  television  and  radio  -  seeks  freelance 
work  in  both  print  and  broadcast  in  all 
areas  of  news,  features,  and  entertain¬ 
ment.  Advantage?  A  reliable,  hard¬ 
working  reporter/writer  with  creative 
Ideas,  a  knack  for  writing  tight,  clean 
copy  with  a  flair  -  someone  who  never 
misses  the  mark  (or  a  deadline!).  Clip¬ 
pings,  references  available. 

Call  (212)  629-2000. 


REPORTER-PHOTOGRAPHER,  Desk 
Experience,  full-part  time.  Phone: 
(719)  336-8148;  (719)  336-2688. 


Recent  journalism  graduate  seeks 
sports  or  feature  writing  position  in 
Zone  3  or  4.  Layout/design  experience 
also.  Call  Allen  at  (912)  764-5794. 


SPORTS  WRITER/LAYOUT 
Award-winning  sports  journalist  now 
stranded  on  the  news  side  longs  for 
return  to  sports.  Five  years  covering 
preps,  colleges,  pros  for  P.M.  daily. 
Dozens  of  available  clips  reveal 
penchant  for  people  aspects  of  sports 
loumalism.  Two  first-place  awards.  Also 
adept  at  layout.  Any  zone.  (603) 
898-7777. 


SPORTSWRITER/EDITOR 
Veteran  beat  reporter  and  copy  editor 
with  two  of  nation's  premier  dailies 
wants  to  join  another  top  team.  Award¬ 
winning  clips,  outstanding  references. 
Call  Gary  Silvers  at  (904)  378-4598. 


Talented,  hardworking  pro  seeks 
writing/reporting  work,  freelance  or  full¬ 
time,  in  New  York  City.  Strong  news¬ 
paper  background  covering  business, 
political,  sociological  and  medical 
issues.  Call  Sue  (212)  721-0651. 


POSITIONS  WANTED 


Veteran  AP  and  Newhouse  editor  seeks 
desk  job  in  southeast.  Richard  Waters, 
955  S.  Columbus  #503,  Arlington,  VA 
22204.  (703)  820-9297. 


Victim  of  economic  downturn.  Talented 
editorial  cartoonist  with  seven  years  of 
experience  kxikiiig  for  a  newspaper  that 
appreciates  quality  and  creativity. 

Call  Bob  Rich  (203)  387-2497. 


Send  £<li>  BOXHEPUES 
to: 

Editor  A  Publisher 
Qassified  Ad  Dept. 

11  We$t  19th  St. 

New  York,  NY  10011 


FREELANCE 


BASEBALL  WRITER  AVAILABLE: 
Experienced,  Atlanta-based  writer 
wants  to  join  your  team  for  '91  season. 
Features,  columns,  notes  and  more  on 
major  and/or  minor  leagues.  Regular 
contributor  to  national  publications. 
Modem,  fax  and  mail.  Bill  Ballew,  41 
Winn  St.,  Marietta,  GA  30064.  (404) 
427-8135. 


HEALTH  AND  MEDICAL  JOURNALIST: 
From  alcoholism  to  wei^t  loss,  I  can 
give  your  health  and  medical  coverage  a 
shot  in  the  arm.  Regular  contributor  to 
national  publications.  Member  of 
National  Association  of  Science 
Writers,  American  Medical  Writers 
Association.  Ruth  Papazian,  1575 
Williamsbridge  Road,  Bronx,  NY 
10461.  (212)  823-7342. 


PRODUCTKMITECH 


CONTROL  TECHNICIAN 
Resolved!  Vectoring  To  Position 
Of  Responsibilities!  Skills  Are: 
Electrical  /  Electronic  /  Hardware 
Software  /  Mechanical  /  Pneumatic 
Expert  Trouble  Shooter 
Enjoys  Hands  On  Environment 
Interested  In  System  Development 
38  Years  Old,  25  Years  Expvience 
Will  Consider  All  ()ffers,  (^tact 
Steve  (lemarest  (805)  273-6326. 


SALES 


SENIOR  CORPORATE 
VP  MARKETING/ 

SALES  DIRECTOR 

SEEKS  CHALLENGING  ASSIGNMENT. 
Strategic  planning,  situation  analysis, 
extrapolation,  corporate  communica¬ 
tions,  sales  &  telemarketing  training, 
creative  advertising  and  promotion 
talent  with  the  p^ion  and  dynamics  to 
stimulate  and  drive  publishing  results. 


Ron  Unger  -  (817)  370-1442. 


11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 
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SHOP  TALK  AT  THIRTY 


They’re  still  hostages 

Remembering  Terry  Anderson  and  others  held  in  Lebanon 


By  Walter  R.  Mears 

In  a  season  of  celebration  for  the 
freed  prisoners  and  returning  veter¬ 
ans  of  the  Persian  Gulf  war,  it  is  time 
for  another  sort  of  ceremony,  a  bleak 
one  at  the  sixth  anniversary  of  Terry 
Anderson’s  captivity  in  Lebanon. 

The  contrasts  are  jarring. 

So  far,  America’s  Middle  East  vic¬ 
tory  does  not  apply  to  Anderson  or  to 
the  other  five  U.S.  hostages,  report¬ 
edly  moved  by  their  captors  from 
Beirut  to  the  Baalbek  area  in  eastern 
Lebanon. 

The  war  against  Iraq  was  won  in  42 
days,  the  ground  war  in  100  hours. 
Anderson  has  been  held  hostage  for 
2,187  days. 


In  the  conflict  over  Kuwait,  the  one 
posted  demand  of  his  kidnappers  was 
rendered  moot.  The  Muslim  extrem¬ 
ists  who  seized  Anderson  on  March 
16,  1985,  demanded  the  release  of 
fellow  Shiites  imprisoned  in  Kuwait 
for  terrorist  bombings  there.  The  last 
of  them  was  freed  when  Iraq  invaded 
Aug.  2. 

Syria,  which  joined  the  U.S. -led 
coalition  against  Iraq,  is  the  dominant 
force  in  Lebanon,  a  position  strength¬ 
ened  during  the  Persian  Gulf  crisis. 
The  Syrian  army  controls  the  region 
where  the  hostages  are  believed  held 
by  pro-Iranian  Muslim  factions 
grouped  together  as  Hezbollah,  or  the 
Party  of  God.  Iran  remained  officially 
neutral  in  the  war  that  drove  Iraq  from 
Kuwait. 

Despite  their  power  in  the  region, 
the  Syrians  have  avoided  confronta¬ 
tion  with  Iranian-backed  factions. 
There  are  said  to  be  about  3,000  Ira¬ 
nian  Revolutionary  Guard  troops  in 
or  near  Baalbek. 

Secretary  of  State  James  A.  Baker 
111  visited  Damascus,  meeting  with 


(Mears,  vice  president  and  colum¬ 
nist  for  the  Associated  Press,  has 
reported  on  Washington  and  national 
politics  for  more  than  25  years.) 


Syrian  President  Hafez  Assad  as  part 
of  the  postwar  quest  for  a  comprehen¬ 
sive  peace  settlement  in  the  Middle 
East. 

President  Bush  said  Baker  would 
raise  the  plight  of  the  hostages  in 
Lebanon. 

“We  have  not  forgotten  them,” 
Bush  told  Congress  in  his  March  6 
victory  speech.  “We  will  not  forget 
them.” 

Next  day  at  the  White  House, 
Bush’s  spokesman  said  there  had  to 
be  some  hope  that,  with  all  the 
changes  in  the  Middle  East,  the  cap- 
tors  would  see  the  futility  of  continu¬ 
ing  to  hold  the  hostages. 

However,  on  Monday,  March  11, 


White  House  press  secretary  Marlin 
Fitzwater  said  the  administration  had 
received  no  word  on  the  whereabouts 
of  the  hostages,  nothing  to  indicate 
that  they  might  soon  be  freed. 

Fitzwater  said  there  are  continuing 
U.S.  contacts  abroad  on  the  hostage 
situation. 

“1  assume  those  are  still  happen¬ 
ing,  but  1  don’t  have  any  new  break¬ 
throughs  to  report  or  anything  like 
that,”  he  stated. 

Then  the  last  word  from  Hezbollah 
on  March  6  was  that  the  organization 
would  not  force  release  of  the  hos¬ 
tages. 

Such  words  of  hope,  uncertainty 
and  intransigence  have  been  heard 
again  and  again  since  the  ordeal  of 
American  hostages  in  Lebanon  began 
in  1983. 

Anderson,  43,  chief  Middle  East 
correspondent  for  the  Associated 
Press,  is  now  the  longest-held  Ameri¬ 
can  hostage.  The  others  are  Thomas 
Sutherland,  Joseph  Cicippio,  Jesse 
Turner  and  Alann  Steen,  all  of  whom 
were  educators  in  Beirut,  and  Edward 
Austin  Tracy,  a  writer. 

There  are  seven  other  Western  hos¬ 
tages,  four  of  them  British,  two  Ger¬ 
man,  one  Italian,  all  believed  held  by 
the  same  Muslim  groups. 


On  Friday,  March  15,  Anderson’s 
family,  colleagues  and  friends,  and 
the  families  of  other  hostages 
gathered  for  still  another  anniversary 
of  observance,  sponsored  by  an  orga¬ 
nization  called  No  Greater  Love. 

This  time,  there  were  words  of 
thanksgiving  for  the  release  of  other 
captives  —  the  21  POWs  who  had 
come  home  on  Sunday,  March  10,  the 
CBS  News  crew  held  captive  for  six 
weeks  by  Iraq,  the  40  journalists  cap¬ 
tured  on  Monday,  March  4  near 
Basra,  freed  on  Saturday,  March  9. 

There  also  will  be  demands  for  the 
same  kind  of  U.S.  and  international 
pressure  to  gain  release  of  the  hos¬ 
tages  in  Lebanon. 

They  are  fewer  in  number,  less  visi¬ 
ble,  captives  of  shadow  factions,  with 
not  even  an  enemy  government  to  be 
held  accountable  for  their  plight. 

But  the  new,  peaceful  world  order 
President  Bush  envisions  will  be  a 
hollow  one  unless  Anderson  and  the 
other  hostages  are  at  long  last  freed  to 
join  it. 

Censor  report 
from  Israel 

Israeli  military  censors  cut  off  593 
overseas  telephone  calls  by  journal¬ 
ists  during  the  Persian  (3ulf  war, 
newspapers  in  Jerusalem  reported. 

The  reports  in  the  Hebrew  daily 
Maariv  and  the  English-language  Je¬ 
rusalem  Post  said  army  spokesperson 
Brig.  Gen.  Nachman  Shai  disclosed 
the  figure  in  a  Parliament  debate. 

Shai  said  the  censors  monitored 
95,(K)0  overseas  telephone  conversa¬ 
tions  involving  more  than  1,000  for¬ 
eign  correspondents  in  Israel. 

The  reports  made  no  mention  of 
why  the  conversations  were  inter¬ 
rupted,  but  they  noticed  that  the  cen¬ 
sors  cracked  down  hardest  during  the 
initial  two  days  of  the  war  after  for¬ 
eign  television  networks  pinpointed 
the  sites  of  Iraqi  Scud  missile  hits. 

Israel  sought  to  prevent  reporting 
about  exactly  where  missiles  struck. 

However,  Maariv  said  Labor  Party 
legislator  Shimon  Shetreet  noted  the 
censorship  rules  still  left  ways  to 
locate  attack  sites  since  full  names  of 
victims  sometimes  appeared  in  print. 

—  AP 


But  the  new,  peaceful  world  order  President  Bush 
envisions  will  be  a  hollow  one  unless  Anderson  and 
the  other  hostages  are  at  long  last  freed  to  join  it. 
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FERAG 

A  New  Generation  of  Systems 
for  a  New  Generation  of  Mailrooms 


Single  Copy  Conveyor:  Exclusive,  patented,  proven  conveyor  has  been  providing  reliable,  high-speed, 
smudge-free  gripping  of  newspapers  and  magazines  around  the  world  for  more  than  15  years.  Unique  design 
allows  programming,  tracking,  and  controlled  distribution  of  each  copy  to  various  processing  areas. 


High-Speed  Inserting  Drum: 

Specifically  designed  for  the  U.S, 
market  and  its  unique  processing 
requirements  such  as  _ 
high  speeds,  high  page 
counts,  and  multiple  in- 
serfs.  Only  true,  proven, 
on-line  inserter  on  the 
market  that  is  right  for 
small,  medfum,  and 
large  circulation  news¬ 
papers  and  for  low  to  high 
page  counts, 


Multi-Cell  Stackers: 

Provide  absolute  copy 
counts  and  programmed 
bundles.  Deliver  neatly 
pressed,  compensated 
bundles.  Controlled  speed 
reduces  maintenance  and 
increases  machine  life. 


Variodisc  Handling/Storage 
System:  Based  on  our  patented 
principle  of  winding  product  at 
press  speed  onto  self-contained, 
lightweight  cores.  Forms  a  buffer 
between  the  press  and  the  mail- 
room.  Can  actually  increase  press 
capacity.  Horizontal/vertical 
storage  of  wound  cores  allows 
full  use  of  storage  space.  Wound 
cores  are  easily  transportable. 


Mailroom  Management  (Zoning) 
System  (MMS):  Total  system 
approach  to  the  personalized 
newspaper  of  the  future.  Provides 
automatic  control  of  a  series  of 
zoned  production  runs.  Define  up 
to  1 ,000  zones  for  each  production 
run.  User-friendly  graphic  displays 
and  computer-generated,  detailed 
production  reports. 
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FERAG.  INC..  Conveying  and  Processing  Systems 
190  Rittenhouse  Circle.  P.O.  Box  137.  Bristol.  PA  19007-0137 
Telephone  1215)  788-0892.  Fax  (215)  788-7597 
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Publishers  on  Parade 


“Since  we  added  Parade,  we’re  now 
the  #1  circulation  Sunday  paper  in  Arkansas!” 


“Since  we  added  Parade  in  1987,  circulation  jumped  nearly  30,000  copies  in  13  months.  Now, 
for  the  first  time  in  29  years,  we’ve  passed  the  competition  and  have  a  clear-cut  lead  on  Sunday. 

“There’s  absolutely  no  doubt  that  Parade  is  a  significant  reason  for  our  gains. 

The  proof  is  in  a  recent  Belden  study  that  indicates  that 

Little  Rock  readers  prefer  Parade  magazine  nearly  two  to  ^ 

“It  isn’t  surprising.  After  all,  there’s  more  substance, 
more  depth  to  Parade.  There’s  an  emphasis  on  quality,  on 
excellent  writers,  such  as  Norman  Mailer  and  Carl  Sagan. 

“Yet,  even  though  Parade’s  editorial  content  strongly 
complements  our  stategy  for  becoming  the  best  newspaper 
in  the  state.  I’d  have  to  say  that  Parade’s  most  important 
contribution  to  us  has  been  in  our  circulation  gains.  ” 


Featured  in  over 330  newspapers 
every  Sunday. 


